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The results of the third quarter and the first nme months of 2013 consolidate
the Companias of BRF S.A..

All statements contained herein with regard to the Company’ s business
prospects, projectad results and the potential growth of its business are mere
forecasts, based on local management expectations in relaton to the
Company’ s future parformance, Depandant as thay are on markat shifts and on
the overall performance of the Brazilian economy and the sector and

international markets, such estimates are subject to changes.

On July 13 2011, the Administrative Council for Economic Defense — CADE

approved the Association batwesn BRF and Sadia S.A., conditional on
compliance with the provisions contained in the Performance Agreement — TCD,

which was also signed on the same date. The document with respect to this
agreement is available in the website: www.brf-br.com/ir



H aw
Material

Active Clients
150 thouzand

Feed Fadory @ 3
Halcheries: 37;

Chanad Farms: 4

Farms for third

Exports: more
thani20 countris:
Producers [ 175 thauz'tan

11.195 %83 clients

INBEOUND OUTBOUND




& brf

Distribution Centers
Brazil Chicken Transport

B 1.7 billion heads

Transit Points

43

Swine Transport

Employees 10.4 million heads
More than 22.800
direct and indirect
Turkey Transport

30.2 million heads

Volume Handled

" ona/month
0.5 million heads

R$ 15.7

— T —
million
More than 8.700 eyt

trucks
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3013 RESULTS

R$ million

EBIT

8:41001% -
+2.9pp lr..-

252

3012 2013 3Q13 gM12  9M13




3013 RESULTS

R$ million

ADJUSTED EBITDA

3012 2013 3013 9M12 9M13



3013 RESULTS

R$ million

NET INCOME

250

5.8%
il

3012 2013 3Q13 gM12  9M13




NET SALES EVOLUTION
R$ million

& brf

volume -7 2%

price/mix +18.1%
| wvolume -10.5% e andnt 7

pricefmix  +17 /% a .

S S : 22,513

-
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£
=

S 20,372
; 7,525 ?5?3 I

3012 4012 013 2013 gM12  9M13




NET SALES BREAKDOWN (%)

3013

BY PRODUCT - 3Q13 BY MARKET - 3Q13
& . 9% 3.0%
Food ' Dther
Seryiles Sales
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55 3% Market
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COST OF GOODS SOLD (COGS)

COGS/sales VOLUME
(R$/kg)
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SALES, GENERAL AND ADMINISTRATIVE

EXPENSES (SG&A)

R million
1,315
1,197 1,259
I I :

3012 4012 1013 2013 3013

—— B SHEA f Net Sales



FINANCIAL POSITION

LIQUIDITY
(Cash & Cash Equivalants)

RS Bilion

302 4Q12 1013 2013

B cshacashea ] Revotving Credit

RS Billion

& brf

NET DEBT
10.2
2.9
 EX
U8 |
Gross Cash & CashEqg. Met
Dabt Dabt"

. RS B Foreign Exchange
* Including hodge pasitions



FINANCIAL POSITION

COSTS, TERMS AND PROFILE 13%

Rural

RS uss TOTAL

Average Cost
(Annual) 61%%  5.29% 15% — |

Average Term Trade
(Years) 2.2 6.8 4.9 Finance ‘_,_?ﬂ‘;',
Market
17% —
BNDES
and
others
DEBT MATURITY SCHEDULE
RS million

2013 2004 2015 2016 2017 on
700 1988 M1 29 6,561 9,813

L | 302 (rural credit)



FINANCIAL LEVERAGE

RE million

7125 7018 7152 4B 5496

BB netDebt

— MWt Debt /
Adjusted EBITDA

1.95

ama2 402 1013 2013 a3

Eﬁ;‘ﬁ"ﬁf R$203 RS204 RS5201 RS$2.22 R52.2%

» Reduction in leverage given the improvement in both operating performance
and also capex/working capital discipline in spite of currency devaluation

* Exchange Rate of the last day of each quarter



INVESTMENTS 9M13 .
RS million brf

TOTAL INVESTMENTS 9M13

Biological Assels RS 382 RS 500
Leasing® (L") RS 127 |, GUIDANCE
Acquisitions/others RS 135 2013
CAPEX (excl. L") RS 46 R$ 1,500
TOTAL R%1,390 R% 2,000

=L = related to "ot to st
OrOaCTT oF B DarrBninn
382 Conter (0C] of Sabador and the
admnatratve offce of Curtda
I @2 s

Support  Efficiency Acquisitions Biological
fOthers Assets

i
CAPEX:R5 1,008 million



FREE CASH FLOW EVOLUTION

FCF (EBITDA — Change in Working
Capital - Capex)

RSMM

(221)

(317)
101 2011 30M 401 1912 2012 312 4Q12 13 2013 3Q13



CAPITAL MARKETS PERFORMANCE

Volume in USD MM x Profitability

Evolution Base in LTM 100 Average U$ 83.4 million/day LTM
(11.8% higher than the previous LTM period-based December/13)
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TOTAL 9M13: 169 LAUNCHES

FOOD
SERVICE

DOMESTIC
MARKET G
54 New
SKUs

EXPORT
MARKET

74 New
Skls




MARKET SHARE (VALUE) . be

e

59.4%
I I o
“pecialty Meat Frozen Pastas Pizzas Margarines Dairy
Processed Products

Meat

Cther categones: bass junyjul
Sowrce: AC Niekern
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DOMESTIC MARKET NET

SALES 9M . brf

% million

DOMESTIC MARKET NET SALES TCD ADJUSTED DOMESTIC MARKET
9M1i3 NET SALES
Excluding net sales of divested assels and suspended

categories in 912

| volume  -11.8% , volume +2.7%
price/mix  +17.9% . price/mix  +179%

-

9393
3 EEEE‘

7,758
9,057

aM12 9M13 9M12 9M13




DOMESTIC MARKET

& brf

GROWTH b1t
(R4 million)
BiRAS T et T Eags
Net Sales Volume Price/mix +26pp 4 '-?'1;-:""':5 P
b +«1.3pp
23 6% :

3.4% 3 20

3012 2013 301

-5.9% [ 30w gn

B 0132013
16.3% _
= Improvement In portfolio with greater value added SHARE OF TOTAL
and the passing on of inflation NET SALES 9M13
42 (M

= Volumes impacted by weaker consumption



DOMESTIC MARKET

& brf

GROWTH EBIT
(R4 million)
POTL, SAT er. a
Net Sales Volume Price/mix +2Epp +° # B d1.9% Yy "

’ 225
184
1.5% B 6%
4 60 3 Ao _—

-_ 3012 2013 3

6.1% B 0w g
| TR
= Improvement In portfolio with greater value added SHARE OF TOTAL
and the passing on of inflation NET SALES 9M13
4.2.0%

= Volumes impacted by weaker consumption
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EXPORT MARKET

& brf

GROWTH EBIT
(R$ mllllunj
A:+h26 4% < B TR
+3.200 / " A:-40.5%
g '-':'.juﬂ
Net Sales Volume Price/mix

3!}1? 2013 303

-_ B

B 0w
B 2013vs 2013

- .E“H:

* Prices benefited from currency devaluation in the period

* Recovery in margins due to the gradual improvement in the markets SHARE OF TOTAL
and decline in grain prices MET SALES9M13

+ Operations interrupted at the ports of Santa Catarina in the final week 0%
of Saptember delaying shipments and affecting volumes






FOOD SERVICES

GROWTH
Met Sales Volume Price/mix
5.8% 5.6%
4. 3% 30
1.4%
am2 2013 3013
-1.6%
W 0w g
B o a0
= Slight deceleration in away-from-home eati SHARE OF TOTAL
i HET SALESS9M13
« Improvement in the Consumer Confidence Index at the quarter-end

although Brazilian consumer continues cautious regarding consumption







GROWTH
Net Sales Violume Price/mix
30.7%
9. 8% 79%
TR
B 3013w 2013
-16.0%

« UHT milk = pricing and adjustment in volume has
contributed positively to marngins
« Cost of milk collection at the farm has hit its historical

maximum

& brf

EBIT

(R$ million)

3.7
[ -0.5% |

3012

+1.0pp
34
25
i 4.5%
2003 3013

SHARE OF TOTAL
NET SALES9M13
9.5%
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STRATEGICOPPORTUNITIES- INTERNATIONAL

P Uickde Fasl Mosth A and Southeasd Ava




STRATEGIC OPPORTUNITIES - BRAZIL







BRF Momentum




WHAT WE ARE ALREADY DOING

-

ﬂ Third quarter marked by the new structure implementation

-

) Redundancies elimination in Backoffice

S

[ v Process redesign and employees reallocation

{ ﬁ Change of mindset, swap from industrial model to market-driven model

L.

b

il

[ ¥ Alignment of sales and production

[ ﬁ ZBB (Zero-Based Budgeting), nov-13 until mar-14

{ 9 New Cycle Acceleration Program initiatives tracking




WHAT WE ARE ALREADY DOING

[ ﬁ Commercial actions in the domestic market

v Review of Pricing Model, considering channels and categories

v+  Redefine Client Clustering per region

¥ Consolidation of sales Teams according to the new GTM

[ ﬂ Inventory reduction in Foreign Market

[ ¥ Adequacy of the volumes to reduce exposure to commeodities

Sadia and Perdigdo brands repositioning (Domestic Market and
EI International Market)







SUMMARY — GREAT LINES

L 0 Develop a strong BRF culture, talent and meritocracy

il
il R’
) Change in mind set from industry driven to commercially driven company
L8 .
[ Focus on our final targets - clients and consumers - demand driven
[ Focus on our core businesses, branding, pricing and distribution
E Open to international investments where there are synergic and
complementary opportunities

[ Presence, processing, distribution and brands in chosen regions

ﬁ Internally we will divest and/or demobilize assets that do not bring added
value — ROIC (Return on Invested Capital) y

9 Capex will be redirected to automatization, modernization, IT and
logistics !




Thank you
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