
Apresentação dos Resultados do 3T18 



Esta apresentação contém declarações e informações prospectivas a respeito 

da General Shopping e Outlets do Brasil. Estas declarações e informações 

prospectivas baseiam-se em premissas e expectativas futuras que poderão não 

se concretizar e não são garantia do desempenho futuro da Companhia. As 

referidas declarações e informações prospectivas estão e estarão, conforme o 

caso, sujeitas a riscos, incertezas e outros fatores relativos às operações e aos 

ambientes de negócios da General Shopping e Outlets do Brasil, em virtude dos 

quais os resultados reais da Companhia podem diferir de maneira relevante de 

resultados futuros expressos ou implícitos nas declarações e informações 

prospectivas constantes do presente material. 

Embora a General Shopping e Outlets do Brasil acredite que as premissas e 

expectativas utilizadas para a divulgação das declarações e informações 

prospectivas sejam razoáveis e baseadas em dados atualmente disponíveis à sua 

administração, a General Shopping e Outlets do Brasil não pode garantir 

resultados ou acontecimentos futuros. A General Shopping e Outlets do Brasil 

isenta-se expressamente do dever de atualizar qualquer uma das declarações e 

informações prospectivas contidas no presente material. 

Esta apresentação não constitui oferta, convite ou solicitação de oferta de 

subscrição ou compra de quaisquer valores mobiliários. Esta apresentação e seu 

conteúdo não constituem a base de um contrato ou compromisso de qualquer 

espécie. 

Aviso importante 
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Visão Geral da Companhia 

Panorama do Setor 

Desempenho Financeiro 

Agenda 
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Panorama do Setor 
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Fonte: PNAD Contínua – IBGE  
Elaboração: General Shopping e Outlets do Brasil 

Indicadores Econômicos 
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Fonte: PNAD Contínua – IBGE  -  Elaboração: General Shopping e  
Outlets do Brasil 

Indicadores Econômicos 
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Performance de Crédito 

Fonte: Banco Central 
Elaboração: General Shopping e Outlets do Brasil 
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Fonte: Banco Central 
Elaboração: General Shopping e Outlets do Brasil 

Taxa de Inadimplência 

Pessoas Físicas - % 

Performance de Crédito 
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Fonte: Fundação Getúlio Vargas - FGV 
Elaboração: General Shopping e Outlets do Brasil 

Índice de Confiança do Consumidor 

média móvel trimestral 

Indicadores Econômicos 
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Performance do Varejo 

Fonte: PMC - IBGE 
Elaboração: General Shopping e Outlets do Brasil 

Desempenho do Comércio Varejista 

variação frente ao mesmo mês do ano anterior - volume de 

vendas - % 
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Performance do Varejo 

Fonte: IBGE 
Elaboração: General Shopping e Outlets do Brasil 

Desempenho do Setor Varejista: Variação Mensal (vs. mesmo mês do ano anterior) do Volume de Vendas – set/16-set/18 
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Desempenho do Setor Varejista: Variação Mensal (vs. mesmo mês do ano anterior) do Volume de Vendas – set/16-set/18 

Fonte: IBGE 
Elaboração: General Shopping e Outlets do Brasil 

Performance do Varejo 
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Visão Geral da Companhia 
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General Shopping e Outlets do Brasil 

Poli Shopping Guarulhos 50,0% 4.527 2.264

Internacional Shopping 9,8% 77.080 7.554

Auto Shopping 100,0% 11.477 11.477

Suzano Shopping 100,0% 19.583 19.583

Cascavel JL Shopping 85,5% 8.877 7.590

Shopping do Vale 84,4% 16.882 14.247

Unimart Shopping Campinas 100,0% 15.819 15.819

Outlet Premium São Paulo 50,0% 22.903 11.452

Parque Shopping Barueri 48,0% 37.420 17.962

Outlet Premium Brasília 50,0% 16.105 8.053

Shopping Bonsucesso 63,5% 24.437 15.517

Outlet Premium Salvador 52,0% 14.964 7.781

Parque Shopping Sulacap 51,0% 28.770 14.673

Parque Shopping Maia 63,5% 31.711 20.136

Outlet Premium Rio de Janeiro 50,0% 20.936 10.468

52,5% 351.491 184.576

Shopping Center Part.
ABL Total

(m²)

ABL 

Própria
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Distribuição Geográfica 

Internacional Shopping 

Guarulhos 

Poli Shopping Guarulhos 

Suzano Shopping 

Shopping do Vale 

Auto Shopping Outlet Premium São Paulo Parque Shopping Sulacap 

22.903 ABL total (m2) 
 

28.770 
 

ABL total (m2) 
 

16.882 
 

ABL total (m2) 
 

Cascavel JL Shopping 

Unimart Shopping 

Campinas 

8.877 
 

ABL total (m2) 
 

15.819 ABL total (m2) 
 

ABL total (m2) 
 

11.477 
 

77.080 ABL total (m2) 
 

4.527 
 

ABL total (m2) 
 

19.583 
 

ABL total (m2) 
 

Outlet Premium Brasília 

16.105  
 

ABL total (m2) 
 

Fonte: IBGE 2015 

Parque Shopping Barueri 

37.420  
 

ABL total (m2) 

Região PIB Varejo 

Sul e Sudeste 70,8% 71,0% 

Outlet Premium Salvador 

14.964 
 

ABL total (m2) 
 

Shopping Bonsucesso 

24.437  
 

ABL total (m2) 
 

Outlet Premium Rio de 

Janeiro 

20.936 ABL Total(m2) 

Parque Shopping Maia 

31.711 
 

ABL total (m2) 
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OFF Outlet Fashion Fortaleza  

Tipo: Outlet Center 

Localização: Rodovia BR 020 - Km 12. Toco – Caucaia/CE  

ABL Total: 16.000 m2 

Número de Lojas: mais de 60 operações 

Algumas Lojas: Nike, Calvin Klein, Guess, Tommy, Lacoste, Le Lis 

Blanc, Levi's, Asics, Kipling e New Balance 
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Operações de Outlet Centers 

OFF OUTLET  
FASHION FORTALEZA 
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Serviços Complementares Crescentes 

Atlas 

Energy 

Wass 

I Park,  

FIPARK 

e GSPark 

GSB Adm 

ASG Adm 

Participação 

100% 

100% 

100% 

100% 

100% 

Administração Estacionamento Água Energia 

►Responsável pelo suprimento 

de energia e locação de 

equipamento para 

transmissão e distribuição 

►Responsável pelo 

planejamento do 

fornecimento de água,  

tratamento e distribuição 

►Controla e administra 

estacionamentos 

►Administra as operações de 

shopping centers  

►Administra as operações do 

Auto Shopping 

Serviços prestados para o shopping 
 

Potencial de prestação de serviços/em implantação 
 

Internacional 

Auto     
Poli Guarulhos     

Cascavel     

Do Vale     

Unimart 

Campinas    

Suzano     

 Outlet São Paulo          

Barueri         

 Outlet Brasília         

 Bonsucesso          

Outlet Salvador          

Sulacap        

Maia     

Outlet Rio de  

Janeiro     
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Desempenho Acionário 

   

19 

Preço Final em 30/09/2018 R$ 3,50

Maior Preço em 3T18 R$ 4,25

Menor Preço em 3T18 R$ 3,50

Valorização no 3T18 -9,1%

Valorização em 2018 -38,7%

Valorização do Ibovespa no 3T18 9,0%

Valorização do Ibovespa em 2018 3,8%

GSHP3

Fonte: Bloomberg  
Elaboração: General Shopping e Outlets do Brasil 



Liquidez 

GSHP3 
Volume (R$ mil) 

20 Fonte: Bloomberg  
Elaboração: General Shopping e Outlets do Brasil 



Estrutura Acionária 

Listada desde Julho de 2007 

Nr. Ações Tipo de Investidor (*) 

Controladores e 

 Administração 
  

Companhia 

48.276.649 

4,6%   - Brasileiros 

17,9%   - Estrangeiros 

1,6%   - Varejo 

Total 69.435.699 - 

Free float 19.235.500 

Formador de Mercado – Bradesco Corretora 

3,6%   - GDS (**) 

1.923.550 

69,5% 

2,8% 

69,5%

2,8%

27,7%

Controlador Companhia Free Flot

3,6%

24,1%

GDS (**)

Novo 
Mercado

(*) Posição em  05/11/2018 
(**) Global Depositary Shares 
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Desempenho Financeiro 
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Receita Bruta 
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Receita Bruta 
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Performance 

Descrição 3T17 3T18 Var. 9M17 9M18 Var. 

ABL Média (m2) 244.540 184.576 -24,5% 244.540 201.392 -17,6%

Aluguel (R$/m2) 196,21 191,97 -2,2% 591,02 578,83 -2,1%

Serv iços (R$/m2) 94,42 124,20 31,5% 261,44 318,68 21,9%

Total (R$/m2) 290,63 316,17 8,8% 852,46 897,51 5,3%

Total
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Taxa de Ocupação 

Evolução da Taxa de Ocupação

95,0% 94,1%

 3T17  3T18
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Receita de Serviços – R$ milhões 

3º Trimestre 
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Receita de Serviços – R$ milhões 

9 Meses 
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Indicadores Financeiros – R$ milhões 

-19,8% -18,1% 
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Indicadores Financeiros – R$ milhões 

-13,5% -14,4% 
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Caixa e Equivalentes X Endividamento - R$ milhões 

Aplicação  
Vinculada 

Caixa 

2018 2019 2020 2021 2022 2023 2024 2025 2026 Após 2026 Total %

CCI 9,0 60,8 77,7 81,7 80,0 77,8 80,0 60,5 50,2 3,4 581,1       31,1%

Bancos 12,8 30,2 29,7 19,5 10,8 2,3 2,2 1,1 -                -                108,6       5,8%

Bônus de Dívida 6,3 0,5            -                -                -                -                -                -                35,7          1.133,7    1.176,2    63,1%

Total 28,1          91,5          107,4       101,2       90,8          80,1          82,2          61,6          85,9          1.137,1    1.865,9    100,0%

Cronograma de Amortização
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Caixa e Equivalentes X Endividamento - R$ milhões 

Segundo critério das Agências de Rating* 

* Considerado 50% do saldo do Bônus Perpétuo Subordinado como Equity, no valor de R$ 334,9 milhões. 

Aplicação  
Vinculada 

Caixa 

32 



Propriedade de Investimentos - R$ milhões 
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Contatos 

RELAÇÕES COM INVESTIDORES 

 

 

Marcio Snioka 

Diretor de RI 

 

 

Rodrigo Lepski Lopes 

Gerente de RI 

 

 

11 3159-5100 

 

dri@generalshopping.com.br 

 

www.generalshopping.com.br 
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Earnings Results 3Q18 



Disclaimer 

This presentation contains statements that are forward-looking within the meaning of Section 27A of 

the Securities Act of 1933 and Section 21E of the Securities Exchange Act of 1934. Such forward-looking 

statements are only predictions and are not guarantees of future performance. Investors are 

cautioned that any such forward-looking statements are and will be, as the case may be, subject to 

many risks, uncertainties and factors relating to the operations and business environments of General 

Shopping e Outlets do Brasil and its subsidiaries that may cause the actual results of the companies to 

be materially different from any future results expressed or implied in such forward-looking statements.  

This material is published solely for informational purposes and is not to be construed as a solicitation or 

an offer to buy or sell any securities or related financial instruments and should not be treated as giving 

investment advice. It is not targeted to the specific investment objectives, financial situation or 

particular needs of any recipient. No representation or warranty, either express or implied, is provided 

in relation to the accuracy, completeness or reliability of the information contained herein. This 

material should not be regarded by recipients as a substitute for the exercise of their own judgment.  

Any opinions expressed in this material are expressed as of this date and subject to change without 

notice and General Shopping e Outlets do Brasil is not under the obligation to update or keep current 

the information contained herein. General Shopping e Outlets do Brasil and the respective affiliates, 

directors, partners and employees accept no liability whatsoever for any loss or damage of any kind 

arising out of the use of all or any part of this material. You should consult with your own legal, 

regulatory, tax, business, investment, financial and accounting advisers to the extent that you deem it 

necessary, and make your own investment, hedging and trading decision (including decisions 

regarding the suitability of this transaction) based upon your own judgment and advice from such 

advisers as you deem necessary and not upon any views expressed in this material. 
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Agenda 

Company Overview 

Sector Overview 

Financial Performance 
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Sector Overview 
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Economic Indicators 

Source: PNAD Contínua-IBGE  
Table prepared by General Shopping e Outlets do Brasil 
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Economic Indicators 

Source: PNAD Contínua-IBGE  
Table prepared by General Shopping e Outlets do Brasil 6 



Credit Performance 

Source: Central Bank 
Table prepared by General Shopping e Outlets do Brasil 
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Credit Performance 

Source: Central Bank 
Table prepared by General Shopping e Outlets do Brasil 

Default Rate 

Individuals  % 
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Source: Fundação Getulio Vargas - FGV 
Table prepared by General Shopping e Outlets do Brasil 

Economic Indicators 

Consumer Confidence Index 

Index - Quarterly Moving Average 
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Sales Volume - Monthly change (%) 

As compared with same year-ago period 

Retail Performance 

Source: PMC-IBGE 
Table prepared by General Shopping e Outlets do Brasil 
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Retail Growth 

Retail Industry: Monthly Change (vs Same Year-Ago Period) of Sales Volume (Sep/16 – Sep/18) 

Source: Brazilian Institute of Geography and Statistics (IBGE) 
Table prepared by General Shopping e Outlets do Brasil 
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Source: Brazilian Institute of Geography and Statistics (IBGE) 
Table prepared by General Shopping e Outlets do Brasil 

Retail Industry: Monthly Change (vs Same Year-Ago Period) of Sales Volume (Sep/16 – Sep/18) 

Retail Growth 
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Company Overview 
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General Shopping e Outlets do Brasil 

Poli Shopping Guarulhos 50.0% 4,527 2,264

Internacional Shopping 9.8% 77,080 7,554

Auto Shopping 100.0% 11,477 11,477

Suzano Shopping 100.0% 19,583 19,583

Cascavel JL Shopping 85.5% 8,877 7,590

Shopping do Vale 84.4% 16,882 14,247

Unimart Shopping Campinas 100.0% 15,819 15,819

Outlet Premium São Paulo 50.0% 22,903 11,452

Parque Shopping Barueri 48.0% 37,420 17,962

Outlet Premium Brasília 50.0% 16,105 8,053

Shopping Bonsucesso 63.5% 24,437 15,517

Outlet Premium Salvador 52.0% 14,964 7,781

Parque Shopping Sulacap 51.0% 28,770 14,673

Parque Shopping Maia 63.5% 31,711 20,136

Outlet Premium Rio de Janeiro 50.0% 20,936 10,468

52.5% 351,491 184,576

Shopping Center Interest
Total GLA

(m²)

Own GLA

(m²)
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Geographic Distribution 

Poli Shopping Guarulhos 

Suzano Shopping 

Shopping do Vale 

Auto Shopping Outlet Premium São Paulo 

16,882 
 

Total GLA (m2) 
 

Cascavel JL Shopping 

Unimart Shopping 

Campinas 

8,877 
 

Total GLA (m2) 
 

Total GLA (m2) 
 

11,477 
 

77,080 Total GLA (m2) 
 

4,527 
 

Total GLA (m2) 
 

19,583 
 

Total GLA (m2) 
 

Outlet Premium Brasília 

16,105 Total GLA (m2) 

Source: IBGE 2015 

Parque Shopping Barueri 

Region GDP Retail Mkt 

South + Southeast 70.8% 71.0% 

Shopping Bonsucesso 

24,437  
 

Total GLA (m2) 
 

Outlet Premium Rio de 

Janeiro 

20,936 Total GLA (m2) 

15,819 Total GLA (m2) 
 

37,420  
 

Total GLA (m2) 

Parque Shopping Sulacap 

28,770 
 

Total GLA (m2) 
 

22,903 
 

Total GLA (m2) 
 

Outlet Premium Salvador 

14,964 
 

Total GLA (m2) 
 

Internacional Shopping 

Guarulhos Parque Shopping Maia 

31,711 
 

Total GLA (m2) 
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OFF Outlet Fashion Fortaleza 

Type: Outlet Center 

Location: BR 020 Highway - Km 12. Toco – Caucaia/Ceará state 

Total GLA: 16.000 m2 

Number of stores: more than 60 operations 

Some Stores: Nike, Calvin Klein, Guess, Tommy, Lacoste, Le Lis Blanc, 

Levi's, Asics, Kipling and New Balance 
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Outlet Centers Operations 

17 



Increasing Complementary Services Activities 

Atlas 

Energy 

Wass 

I Park,  

FIPARK 
and 

 GSPark 

GSB Adm 

ASG Adm 

Stake Held 

100% 

100% 

100% 

100% 

100% 

Management Parking Water Energy 

Internacional 

Auto     
Poli Guarulhos     

Cascavel     

Do Vale     

Unimart 

Campinas    

Suzano     

 Outlet São Paulo          

Barueri         

 Outlet Brasília         

 Bonsucesso          

Outlet Salvador          

Sulacap        

► Responsible for planning the 

energy supply and leasing of 

the equipment for its 

transmission and distribution 

► Engaged in water supply 

planning and its treatment 

and distribution 

► Controls and manages 

parking lots 

► Manages operations of 

shopping centers 

► Manages the operations of 

Auto Shopping 

Services currently provided to the mall  Potential services / currently being implemented  

Maia     

Outlet Rio de  

Janeiro     
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Stock Performance 

19 Source: Bloomberg 
Table prepared by General Shopping e Outlets do Brasil 

Closing Price (09/30/2018) R$ 3,50

Higher price in 3Q18 R$ 4,25

Lower price in 3Q18 R$ 3,50

Appreciation in 3Q18 -9.1%

Appreciation in 2018 -38.7%

Ibovespa Appreciation in 3Q18 9.0%

Ibovespa Appreciation in 2018 3.8%

GSHP3



Liquidity 

GSHP3 
Volume (R$ thousand) 

20 Source: Bloomberg 
Graph prepared by General Shopping e Outlets do Brasil 



Listed since July 2007 

Shareholders 

(*) Position as of  November 5, 2018 
(**) Global Depositary Shares 

Market Maker – Bradesco Corretora 

Nr. Shares Type of investor(*) 

Controlling shareholders  

and Management 
  

  Company 

48,276,649 

4.6%   - Brazilian 

17.9%   - Foreign 

1.6%   - Individual 

Total 69,435,699 - 

Free float 19,235,500 
3.6%   - GDS (**) 

1,923,550 

69.5% 

2.8% 
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Financial Performance 

22 



Gross Revenue 
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Gross Revenue 
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Performance 

Description 3Q17 3Q18 Chg % 9M17 9M18 Chg %

Average GLA (m2) 244,540 184,576 -24.5% 244,540 201,392 -17.6%

Rent (R$/m2) 196.21 191.97 -2.2% 591.02 578.83 -2.1%

Serv ices (R$/m2) 94.42 124.20 31.5% 261.44 318.68 21.9%

Total (R$/m2) 290.63 316.17 8.8% 852.46     897.51     5.3%

Total
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Occupancy Rate 

OCCUPANCY RATE PERFORMANCE

95.0% 94.1%

 3Q17  3Q18
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Services Revenue – R$ million 

3rd Quarter 
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Services Revenue – R$ million 

9 Months 
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Performance Indicators  – R$ million 

-19.8% -18.1% 
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Performance Indicators  – R$ million 

-13.5% -14.4% 
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Cash and Cash Equivalents X Debt (R$ million) 

2018 2019 2020 2021 2022 2023 2024 2025 2026
After

2026
Total %

CCI 9.0 60.8 77.7 81.7 80.0 77.8 80.0 60.5 50.2 3.4 581.1       31.1%

Banks 12.8 30.2 29.7 19.5 10.8 2.3 2.2 1.1 -                -                108.6       5.8%

Bonds 6.3 0.5            -                -                -                -                -                -                35.7          1,133.7    1,176.2    63.1%

Total 28.1          91.5          107.4       101.2       90.8          80.1          82.2          61.6          85.9          1,137.1    1,865.9    100.0%

Amortization Schedule

Restricted Cash 

Cash 
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Cash and Cash Equivalents X Debt (R$ million) 

According to Rating Agencies' Criteria* 

*Considering 50% of the Subordinated Perpetual Bonds’ balance as Equity, amounting to R$ 334.9  million. 

 

Restricted 
Cash 

Cash 
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Investment Properties- R$ million 
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Contact 

INVESTOR RELATIONS 

 

 

Marcio Snioka 

IR Officer 

 
 

Rodrigo Lepski Lopes 
IR Manager 
 

 

55 11 3159-5100 

 

dri@generalshopping.com.br 

 

www.generalshopping.com.br 
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