Release de resultados 1T20

Barueri, 28 de abril de 2020 — A Smiles Fidelidade S.A. (B3: SMLS3), um dos maiores programas de coalizdo do Brasil com mais de 17 milh&es de participantes inscritos,
anuncia seus resultados do 1T20. As informagGes financeiras e operacionais neste relatdrio se referem aos resultados consolidados da Smiles Fidelidade S.A. e estdo
apresentadas em IFRS e em Reais (RS$), exceto quando indicado de outra maneira. As variacdes percentuais podem utilizar mais casas decimais para o calculo que as
exibidas no documento e estdo comparadas com os nimeros da Smiles Fidelidade S.A.
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Faturamento bruto atinge RS 629,2 milhdes no 1720
DESTAQUES

e O faturamento bruto total atingiu 629,2 milhdes no 1T20 versus RS 626,6 milhdes no 1T19, um
crescimento modesto de 0,4%.
e Areceita liquida totalizou RS 171,3 milh&es no 1T20 versus RS 253,3 milhdes no 4T19, uma reducdo

de -32,4% no trimestre e de -28,8% na comparagdo com o 1T19.

e A margem Direta de Resgate foi de 26,7% no 1T20 versus 35,6% no 4T19, uma reduc¢do de 8,9 p.p.

Em relagdo ao mesmo trimestre de 2019, a margem reduziu 14,8 p.p.

e O lucro liquido foi de RS 56,3 milhdes no 1720, comparado a RS 179,5 milhdes no 4719 e RS 141,9
milhdes no mesmo periodo de 2019. Excluindo os efeitos ndo-recorrentes do 1720 e do 4T19, a

redugdo no trimestre foi de 50,3% e, quando comparado ao mesmo periodo do ano anterior, de

50%.
Faturamento bruto total? RS mi 629,2 666,8 626,6 -5,6% 0,4%
Receita Liquida* RS mi 171,3 253,3 240,6 -32,4% -28,8%
EBITDA? RS mi 86,0 235,4 171,1 -63,6% -49,7%
margem EBITDA? % 50,2% 92,9% 71,1% (42,7 p.p.) (20,9 p.p.)
Lucro Liquido RS mi 56,3 179,5 141,9 -68,6% -60,3%
margem liquida % 32,8% 70,9% 59,0% (38,1 p.p.) (26,1 p.p.)
Lucro Lig. ex -extraordindrio** RS mi 71,0 142,8 141,9 -50,3% -50,0%
margem liquida % 36,6% 56,4% 59,0% (19,8 p.p.) (22,4 p.p.)

1. EBITDA nédo é uma medigdo contdbil elaborada pela Companhia, conciliada com suas demonstragdes financeiras. O
EBITDA consiste no lucro liquido atribuivel aos acionistas da Companhia, acrescido do resultado financeiro liquido, do
imposto de renda e da contribuigdo social, e das despesas com depreciagdo e amortizagdo.

2. Faturamento Bruto ndo é uma medicdo contabil e corresponde ao total faturado pela venda de milhas e parcela em
dinheiro do Smiles & Money, bruto de impostos. Esses faturamentos podem ter afetado o periodo corrente ou serdo
reconhecidos como receita em periodos futuros, dependendo do momento do resgate por parte do participante do
programa.

*Considera a nova apresentagdo contabil IFRS 15.

** Desconsidera os efeitos extraordinérios do 4T19 e 1T20.



http://www.smiles.com.br/ri
http://webcastlite.mziq.com/cover.html?webcastId=e73677e2-6a2c-4a10-88e0-aa0da1026568
http://webcastlite.mziq.com/cover.html?webcastId=e73677e2-6a2c-4a10-88e0-aa0da1026568
http://webcastlite.mziq.com/cover.html?webcastId=e9e0a73a-ef0d-4a52-a7da-f3a052a164f4
mailto:ri@smiles.com.br

Smiles

Mensagem da administracao

Apds um 2019 desafiador, intenso e positivo, iniciamos este 2020 -- aqui na Smiles -- cheios de expectativa e energia. E
comegamos muito bem. As performances da companhia nos meses de janeiro e fevereiro mostravam harmonia com o
cenario projetado para o ano. Mas marg¢o chegou e com ele a enorme tempestade causada pela pandemia de Covid-
19, um evento absolutamente imprevisivel, um black swan, um episédio histdrico que alterou a vida das pessoas, a
rotina das empresas, inverteu prioridades. Com a Smiles ndo foi diferente. Desde os primeiros rumores de que a Covid-

19 se transformaria num problema global, passamos a calibrar nosso termémetro e a repensar nossa operagao.

A situacdo exigiu agilidade da gestdao. Desde o inicio da crise, instalamos um Comité de Contingéncia que vem
acompanhando de perto as informacgGes sobre os efeitos da pandemia no Brasil e no mundo. Aceleramos, de forma
extraordinaria, nosso processo de transformacdo digital, ja em curso. Em poucos dias, todos os nossos colaboradores
passaram a trabalhar em home office. Garantimos, assim e em primeiro lugar, a saude do time, mantivemos a empresa

operando sem interrupgdes e demos nossa contribui¢cdo ao controle da Covid-19.

Vivemos um momento raro na historia. E isso faz com que ddvidas e angustias abalem os mais diversos aspectos da
vida das pessoas. Planejar uma viagem é, normalmente, planejar a realizagdo de um sonho. E sonhos foram
interrompidos. Por isso, estamos mais do que nunca atentos aos movimentos e necessidades dos nossos clientes,
colocando foco total em um pacote de iniciativas que incluem a implementac¢do de cancelamento online para voos Gol
com isengdo de taxa e devolugdo de milhas, o desenvolvimento de pagina no site da Smiles, que traz todas as
informagdes necessarias para cancelamento e remarcagao de servigos, a extensdo da validade das categorias até margo

de 2022, e o reforco de atendimento em todos os canais.

Enquanto nossos clientes ndo conseguem realizar o sonho de viajar, ampliamos as oportunidades para que eles usem
suas milhas da forma mais conveniente, adaptada ao momento e as transformagdes dos habitos de consumo.
Queremos que eles aproveitem outras formas de resgate e ofertas de produtos ou fiquem tranquilos para planejar suas
viagens e possam desfruta-las quando tudo isso passar. Apoiados nesse conceito, langamos a campanha "Reserve
agora, Decida Depois”, que garante que o cliente possa planejar tudo agora e confirmar a viagem em até 60 dias antes
da data de embarque. Todas essas iniciativas demonstram a preocupac¢do da Smiles com a seguranca e o respeito aos

interesses dos nossos clientes.

Na Smiles, acreditamos que todas as empresas tém uma responsabilidade perante a sociedade. Estamos empenhados
em cumprir a nossa missdo, ao proteger nossos colaboradores, pensar no bem-estar e na conveniéncia de nossos
clientes e contribuir para a sociedade de uma forma mais ampla. Reconhecemos o papel gigantesco dos profissionais
de saude, hoje na linha da frente na batalha contra o coronavirus. Por isso, nos aliamos a um projeto da Gol Linhas
Aéreas: profissionais de salide que se deslocarem pelo Brasil para prestar atendimento a pacientes afetados, voando
de graga pela Gol, recebem 1 000 milhas Smiles a cada trecho. Recentemente, a Localiza, uma das maiores locadora de
veiculos do Brasil, juntou-se a nds para expandir essa iniciativa. Profissionais da satide também poderdo se deslocar

gratuitamente nos carros da empresa e ganhardo milhas extras a cada percurso. E nossa forma de agradecer.
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Num momento tdo desafiante, continuamos com olhar fixo na nossa operagdo. Despesas e investimentos estao
sendo, como sempre, constantemente avaliados. Os demonstrativos do primeiro trimestre de 2020 mostram que
nossa estrutura de balanco e liquidez permanecem sauddveis. Temos uma posi¢do solida de caixa (1,2 bilhdo de
reais) e uma composi¢do de custos enxuta, com uma estrutura de 147 colaboradores extremamente produtivos e

eficientes.

A Smiles ndo é -- nem poderia ser -- uma ilha. Estamos integrados a um sistema que vem sendo diariamente testado
por um acontecimento inusitado e de enormes dimens&es. Mas estamos certos de que, com inovagdo, dedicagdo,
prudéncia e responsabilidade diante de nossos stakeholders e de toda a sociedade, atravessaremos a tempestade

da pandemia e estaremos mais fortes e unidos quando os dias de sol retornarem.
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Desempenho financeiro

Informagoes . 1T20 vs. 4T19 1T20 vs. 1T19
1T2 4T1 1T1
Faturamento Bruto ! RS mi 629,2 666,8 626,6 -5,6% 0,4%

1. Faturamento Bruto ndo é uma medi¢do contabil e corresponde ao total faturado pela venda de milhas bruto de impostos. Esses faturamentos podem ter
afetado o periodo corrente ou serdo reconhecidos como receita em periodos futuros, dependendo do momento do resgate por parte do participante do
programa.

Faturamento bruto: O faturamento bruto total no 1T20 totalizou 629,2 milhdes, versus RS 666,8 milhdes no 4T19,
um recuo de 5,6%, amplamente devido aos efeitos da pandemia e ao impacto no acumulo proveniente de viagens
aéreas e parceiros do Universo do Viajante. Na comparagdao com o mesmo trimestre do ano passado, o faturamento

cresceu 0,4%.

Receita (R$ milhdes) * 1720 47119 1719 120 ‘f,/s 4T19 | 1120 ‘f,/s 1S
0 0

Receita 474,4 647,7 561,4 (26,8%) (15,5%)
Receita de resgates 382,6 568,5 500,7 (32,7%) (23,6%)
Receita de Breakage 84,0 73,6 53,9 14,1% 55,8%
Outras Receitas 7,8 5,5 6,8 41,8% 14,7%

Custo dos servigos prestados (286,1) (369,4) (296,7) (22,6%) (3,6%)
Passagens aéreas (250,8) (331,8) (270,4) (24,4%) (7,2%)
Produtos Diversos (35,3) (37,6) (26,3) (6,1%) 34,2%

Receita Bruta 188,3 278,3 264,8 (32,3%) (28,9%)
Impostos e Contribui¢es (16,9) (25) (24,2) (32,4%) (30,0%)

Receita Liquida 171,3 253,3 240,6 (32,4%) (28,8%)
Custos Operacionais (24,0) (15,8) (17,2) 51,9% 39,5%

Lucro Bruto 147,3 237,5 223,4 (38,0%) (34,0%)

*Quadro gerencial a fim de demonstrar as receitas e custos relacionados ao resgate.

Receita liquida: No 1T20, a Receita Liquida caiu 32,4% em comparagdo ao 4T19, e 28,8% comparada ao mesmo
periodo do ano passado. A varia¢cdo na Receita Liquida no periodo pode ser explicada pelos seguintes efeitos: 1)
Reajuste do Transfer Pricing de 41% na tarifa padrdo vigente desde janeiro de 2020, resultando no aumento no
custos das passagens aéreas; 2) menores Receitas com Resgates aéreos, em decorréncia do cancelamento de viagens
(passagens aéreas, hotéis, aluguel de carros, etc.) em meio ao cenario de inseguranga quanto ao prazo em que o
avanco e o controle da pandemia Covid-19, e; 3) provisdo para cancelamento futuros no montante de RS 22,3
milhOes, por conta das incertezas da prestacdo do servigco dos parceiros devido ao Covid-19. Os resgates em outros
produtos (shopping Smiles, por exemplo) apresentaram evolugdo saudavel no periodo, mas dada a menor

representatividade comparativamente aos bilhetes aéreos, ndo compensaram tal impacto.




A receita de breakage foi maior no periodo se comparada ao 4T19 e ao 1T19, apesar da taxa de breakage ter se

mantido estavel em 15,8% e reflete a estratégia de recuperagdo do prego da milha adotada desde o 2T19.

Outras receitas: as outras receitas totalizaram RS 7,8 milhdes no 1T20 versus RS 5,5 milhdes no 4T19, um aumento
de 41,8% no trimestre e de 14,7% comparado ao mesmo periodo em 2019. Esta rubrica é principalmente composta

pelas taxas de cancelamento e de taxa de administracdo do programa de fidelidade da Gol.

Margem direta de resgate: a Margem Direta de Resgate foi de 26,7% no 1T20 versus 35,6% no 4T19, uma queda de
8,9 p.p. no trimestre e de 14,8 p.p. quando comparada ao mesmo periodo em 2019. A redugdo da margem direta de
resgate no 1720 foi, principalmente, em razdo de: 1) menores receitas de resgates aéreos, 2) reajuste no custo das
passagens com tarifa padrdo (Transfer Pricing) e 3) impacto da provisdo de RS 22,3 milhdes referente a
cancelamentos futuros por conta das incertezas da prestagdao do servico dos nossos parceiros, ocasionadas pelo
Covid-19, conforme determinado na norma contabil. (Para maior detalhes sobre o tema, favor consultar a nota 1.1.

das Demonstragdes Financeiras, nota A¢Ges e impactos causados pela pandemia de Covid-19)

Se ndo houvesse o impacto da provisdo de RS 22,3 milhdes reduzindo a Receita Liquida, a Margem Direta de Resgate

teria sido de 30,7% no 1T20.

Apresentac¢ao Gerencial q 1T20 vs. 4T19 | 1T20 vs. 1T19
(R$ milhGes) Resultado Resgates 1T20 4719 1T19 (%) (%)

Receita > Receita de resgates (b) 390,4 574,1 507,5 (32,0%) (23,1%)
Receita 390,4 574,1 507,5 (32,0%) (23,1%)

(-) Impostos diretos

Custo dos servigos prestados > Custo de resgates (286,1) (369,4) (296,7) (22,5%) (3,5%)
(-) Custos com Resgates (286,1) (369,4) (296,7) (22,5%) (3,5%)
(+) Créditos Impostos

diretos

Receita Bruta Resultado bruto de resgates (a) 104,3 204,6 210,8 (49,1%) (50,5%)
(-) Impostos sobre Spread (9,6) (18,9) (19,5) (49,0%) (50,6%)

(=) Receita Liquida Resultado liquido de resgates 94,6 185,7 191,3 (49,1%) (50,5%)
% Margem Direta de _ o o o

RS =(a)/(b) 26,7% 35,6% 41,5% (8,9 p.p.) (14,8 p.p.)
% Margem Direta de _ o o o

Resgates Pro forma =(a)/(b) 30,7% 35,6% 41,5% (49p.p.) (10,8 p.p.)

1. Resultado liquido de resgates gerencial: Receita bruta de resgate considera outras receitas relacionadas ao resgate que estdo

contabilizadas em “Outras receitas”.
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Despesas Operacionais 1T20 vs. 4T19 1T20 vs. 1T19
1T2 471 1T1
(R$ milhdes)

Despesas operacionais (68,8) (10,6) (57,7) 549,1% 19,2%
Despesas comerciais (33,3) (33,3) (28,2) 0,00% 18,1%
Despesas administrativas (39,0) (23,9) (30,4) 63,2% 28,3%
QOutras despesas/receitas 3,5 46,6 0,9 -92,5% 288,9%

Despesas operacionais: As despesas operacionais no 1T20 aumentaram, expressivamente, quando comparadas ao
4T19 e, 19,2% versus 1T19. Entretanto, se excluissemos o impacto ndo-recorrente de RS 46,6 milhdes contabilizados
no 4T19 (provenientes do reconhecimento de créditos de insumos gastos nos ultimos 5 anos, antes caracterizado

como despesa administrativa), o aumento das despesas operacionais no trimestre teria sido de 20,3%.

O acréscimo foi, em grande parte, ocasionado pelas despesas administrativas, que evoluiram 63,2% no trimestre e
28,3% versus o0 1T19. Tais despesas compreenderam a contratagdo de consultorias, basicamente advisors financeiros
e juridicos externos ligados ao processo de reorganizagdo societaria. No caso das despesas comerciais, estas se
mantiveram relativamente estaveis no trimestre, mas aumentaram 18,1% em comparagao ao 1T19, em parte devido
a gastos com a infraestrutura na Smiles Argentina, além de campanhas de marketing associadas a alguns produtos

como o Cartdo Smiles Co-branded.

Outras Informagdes (RS MM) 1720 1T19 4T19 8 \i/s 4T | dro v; i
0 D

Resultado Financeiro Liquido 9.967 34.066 29.327 (66,0%) (70,7%)
Receitas Financeiras 22.591 34.908 27.832 (18,8%) (35,3%)
Despesas Financeiras (9.852) (862) (1.585) 521,6% 1042,9%
Variagdo Cambial Liquida (2.772) 20 3.080 (190,0%) (13960,0%)

Imposto de Renda e CSLL (32.229) (57.841) (76.629) (57,9%) (44,3%)

Resultado financeiro: O resultado financeiro liquido caiu 66,0% comparado ao 4T19 e 70,7% na comparagdo anual.
A queda no trimestre se deve, majoritariamente, ao impacto na performance dos fundos de investimento no periodo
de deflagragdo da pandemia da Covid-19, levando a uma reavaliagdo das estimativas de atividade e de crescimento
para numeros fundamentalmente negativos. Adicionalmente, o resultado financeiro caiu devido a queda da taxa de
juros basica de 50 pontos basicos no trimestre para 3,75% a.a., além da menor remuneragdo nas tranches de compras
antecipadas de passagens aéreas com a Gol consumidas no trimestre e que embutem taxas menores

comparativamente as tranches anteriores.

Variacdo cambial liquida: o resultado negativo de RS 2.772 milhdes no 1T20 versus RS 3.080 milhdes no 4T19 de
variacdo cambial é decorrente, principalmente, do efeito da flutuacdo da moeda local na rubrica “contas a pagar”

referenciadas em délar e relacionadas ao custo de emissdo de passagens aéreas internacionais.

Imposto de renda e CSLL: No 1T20, a taxa efetiva de Imposto de Renda e CSLL foi 36,4% versus 30,0% no 4T19.

Smiles
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Lucro liquido: O lucro liquido foi de RS 56,3 milh&es no 1720, comparado a RS 179,5 milhdes no 4T19 e RS 141,9 milhdes

no mesmo periodo de 2019. Excluindo os efeitos ndo-recorrentes do 1720 e do 4T19, a redugdo no trimestre foi de 50,3%

e, quando comparado ao mesmo periodo do ano anterior, 50%.

Saldo de adiantamento a fornecedores: a composi¢do do saldo de “adiantamento a fornecedores” no trimestre esta

demonstrada conforme a tabela abaixo:

82 Contrato
92 Contrato
102 Contrato
112 Contrato
122 Contrato
132 Contrato

142 Contrato

Tranche

Tranche Unica
Tranche Unica
Tranche Unica
Tranche Unica
Tranche Unica
Tranche Unica
Tranche Unica

Total

Data

abr-19
jun-19
ago-19
set-19

dez-19
mar-20

mar-20

Saldo (31/03/2020)

88,0
88,8
113,8
214,8
242,1
311,2
116,2

1.175,0

Taxa (a.a.)

7,39%
7,39%
7,39%
6,21%
5,66%
4,79%
4,79%
5,87%

N



Demonstra¢ao de resultados — IFRS 15

Demonstragido do Resultado (RS mil)

Receita Liquida
Custo dos Servigos Prestados
Lucro Bruto
margem bruta
Despesas operacionais
Despesas comerciais
Despesas administrativas
Outras despesas/receitas
Lucro Operacional
margem operacional
Resultado Financeiro Liquido
Receitas Financeiras
Despesas Financeiras
Variagdo Cambial Liquida
LAIR
Imposto de Renda e CSLL
Lucro Liquido

margem liquida

1120

171.331
-24.002
147.329
86,0%
(68.815)
(33.258)
(39.053)
3.496
78.514
45,8%
9.967
22.591
-9.852
-2.772
88.481
-32.229
56.252
32,8%

1T19

240.567
-17.224
223.343
92,8%
(57.654)
(28.167)
(30.401)
914
165.689
68,9%
34.066
34.908
-862
20
199.755
-57.841
141.914
59,0%

253.264
(15.794)
237.470
93,8%
(10.632)
(33.309)
(23.943)
46.620
226.838
89,6%
29.327
27.832
(1.585)
3.080
256.165
(76.629)
179.536
70,9%

1T20 vs. 4T19

(%)

-32,4%
52,0%
-38,0%

-7.91 p.p.

547,2%
-0,2%
63,1%
-92,5%

-65,4%

-43,8 p.p.

-66,0%
-18,8%
521,6%
-190,0%
-65,5%
-57,9%
-68,7%

-38,1 p.p.

1T20 vs. 1T19

(%)

-28,8%
39,4%
-34,0%
-6.8 p.p.
19,2%
18,1%
28,5%
282,5%
-52,6%
-23,1 p.p.
-70,7%
-35,3%
1042,9%
-13960,0%
-55,7%
-44,3%
-60,4%
-26,2 p.p.




Balang¢o Patrimonial

: . . 1T20 vs. 4T19 | 1T20 vs. 1T19
Balango Patrimonial (RS mil) 1T20 1T19 4719
(%) (%)

Ativo

Circulante

Caixa e Equivalente de Caixa
Aplicagdes financeiras

Contas a Receber

Adiantamento a Fornecedores
Impostos e contribuigdes

Outros Créditos e Valores
Nao-Circulante

Depdsitos judiciais

Impostos Diferidos

Adiantamento a Fornecedores
Investimentos

Impostos e contribui¢Bes a recuperar
Imobilizado

Intangivel

Passivo

Circulante

Fornecedores

Obrigag¢Ges Trabalhistas
Dividendos/JCP a Pagar

Impostos de renda e contribuicdo social a recolher
Impostos e contribui¢des a recolher
ObrigagGes com empresas relacionadas
Adiantamento de Clientes

Receita Diferida

Outras obrigacgoes

Ndo-Circulante

ProvisGes para processos judiciais
Receita Diferida

Impostos diferidos

Outras obrigagdes

Patrimonio Liquido

Capital Social

Reservas de Capital

3.035.435
2.485.012
110.817
1.047.520
427.317
789.328
59.756
50.274
550.423
18.247
3.484
393.556
76.541
4.364
54.231
3.035.435
1.359.004
105.556
9.607
103.682
-1.111
2.333
6.209
12.192
1.118.756
1.780
414.457
29.112
218.187
165.503
1.655
1.261.974
254.610
277.018

2.717.120
2.580.489
688.573
354.592
355.836
1.063.949
85.590
31.949
136.631
18.273

71.652
5.287
136.631
2.717.120
1.255.934
125.715
19.294
139.229
26.931
17.292
48.492
871.997
6.984
321.337
22.878
218.697
77.013
2.749
1.139.849
254.610
271.628

2.884.583
2.763.448
287.846
886.069
493.022
971.788
93.939
30.784
121.135
16.565
2.905

48.660
4.770
48.235
2.884.583
1.321.534
116.766
18.172
133.498
3.796
5.445
23.611
11.706
1.003.768
4.772
357.714
26.987
172.629
156.135
1.963
1.205.335
254.610
749.163

5,23%
-10,08%
-61,50%

18,22%
-13,33%
-18,78%
-36,39%

63,31%
354,39%

10,15%

19,93%

57,30%

-8,51%

12,43%

5,23%

2,84%

-9,60%
-47,13%
-22,33%
-129,27%
-57,15%
-73,70%

4,15%

11,46%
-62,70%

15,86%

7,87%

26,39%

6,00%
-15,69%

4,70%

0,00%
-63,02%

Smiles

11,72%
-3,70%
-83,91%
195,42%
20,09%
-25,81%
-30,18%
57,36%
302,85%
-0,14%
n.m.
n.m.
n.m.
6,82%
-17,46%
-60,31%
11,72%
8,21%
-16,04%
-50,21%
-25,53%
-91,34%
-64,09%
-74,86%
28,30%
-74,51%
28,98%
27,25%
-0,23%
114,90%
-39,80%
10,71%
0,00%
1,98%




Demonstragoes dos fluxos de caixa

1T20 vs. 4T19 1T20vs. 1T19
Demonstragdo dos Fluxos de Caixa 1120 1T19 4T19 e -
(%) (%)

Lucro Liquido
Remuneragdo baseada em agdes
Impostos diferidos
Provisdo para Processos Judiciais
Depreciagdo e Amortizagao
Descontos Obtidos
VariagOes Cambiais e Monetdrias Liquidas
Juros sobre Empréstimos
Atualizagdo financeira de IRPJ e CSLL
Efeitos de Transagdes entre acionistas

Provisdo para Créditos de Liquidagdo Duvidosa
Provisdo de participagdo nos lucros e resultados

Venda de imobilizado
Equivaléncia Patrimonial
Baixa do Agio de Netpoints

Alteragdo de participagdo societaria em coligada

Outras provisdes
Contas a receber
Adiantamento a fornecedores
Despesas antecipadas
Impostos a recuperar
Outros créditos/obrigacdes
Fornecedores
Pagamento de processos trabalhistas
Obrigagdes trabalhistas
Adiantamento de clientes
Receita diferida
Obrigagdes fiscais
Processos Judiciais
Créditos com empresas relacionadas
Imposto de renda e contribuigdo social pagos
Depositos e bloqueios judiciais
Juros pagos

Fluxo de Caixa liquido das atividades operacionais
Aquisi¢do de imobilizado e intangivel
Aplicagdo Financeira
Caixa Restrito
Aumento de Capital em Coligada
Recebimento pela venda de imobilizado

Caixa liquido aplicado nas atividades de investimentos

Capital Social
Capital Social
Redugdo de Capital
Adiantamento para futuro aumento de capital
Captagdo de Debéntures
Custo de Emissdo de AgBes/Debéntures
Juros Pagos

Juros sobre capital préprio e dividendos pagos

Pagamento de Empréstimos

Acervo Liquido Incorporado

TransagOes com partes relacionadas
Caixa liquido das atividades de financiamento

Efeitos da variagdo das taxas de cambio sobre o caixa e

Acréscimo liquido de caixa

Caixa e equivalentes de caixa noinicio do periodo

Caixa e equivalentes de caixa no final do periodo

56.252
598
9.366
5.239
7.497
(14.482)
(5.323)

(1)
4.021
(103)
66.073
(196.614)
6.302
(17.402)
(9.260)
(12.586)
486
160.546
18.409
(3.114)
(22.681)
(26.428)
(1.682)
25.113
(13.087)
(241.810)

(254.897)

(29.816)

(29.816)
2.212
(257.388)
287.846
30.458

141.914
811
20.024
4.337
5.434
(22.325)
(1.307)

2.964
254.453
66.060
(19.996)
(2.175)
(13.001)
(112.812)
69.899
27.793
(2.573)
(12.192)
(21.559)
(271)
389.124
(6.521)
29.868

23.347
843
843

(16.074)

(15.231)
483
397.723
290.850
688.573

179.536
774
30.565
2.095
8.506
(16.080)
(1.985)

(12)
1.981
71)

(62)
(58.408)
60.206
(21.665)
14.204
(17.374)

(416)

960
80.808
30.974
(2.107)
(1.492)
(53.446)

(271)
237.120
(11.335)
40.654

999
(572)
266.866
20.980
287.846

-69%
-23%
-69%
150%
-12%
-10%
168%
0%
0%
0%
-92%
103%
-100%
0%
0%
0%
66%
-213%
-427%
0%
-129%
-223%
-47%
0%
2925%
-49%
99%
-41%
48%
1420%
-51%
521%
0%
-89%
15%
-695%
0%
0%
0%
-969%
0%
0%
0%
0%
0%
0%
0%
-3085%
0%
0%
0%
-3085%
-487%
-196%
1272%
-89%

-60%
-26%
-53%
21%
38%
-35%
307%
0%
0%
0%
-103%
11%
0%
0%
0%
0%
0%
2129%
-177%
0%
-90%
-13%
326%
0%
-3%
-100%
130%
-34%
21%
86%
23%
521%
0%
-94%
101%
-910%
0%
0%
0%
-1192%
-100%
-100%
0%
0%
0%
0%
0%
85%
0%
0%
0%
96%
358%
-165%
-1%
-96%

Smiles
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Modelo de negocios

A Smiles iniciou suas atividades como um programa individual de fidelizagdo, mas evoluiu em dire¢do ao modelo atual,
tornando-se um modelo de coalizdo com algumas caracteristicas singulares, que permite o acumulo e resgate de Milhas em
voos da GOL e suas parceiras aéreas internacionais, bem como nos principais bancos comerciais brasileiros, incluindo os cartées
co-branded emitidos pelo Bradesco, Banco do Brasil e Santander, além de ampla rede de parceiros de varejo. O modelo atual
funciona através (i) do acimulo de Milhas pelo Participante quando da aquisicdo de passagens aéreas da GOL ou de outras
companhias aéreas parceiras, ou produtos e servicos dos Parceiros Comerciais e financeiros, que adquirem estas milhas da
Smiles como forma de fidelizagdo de seus clientes, e (ii) do resgate de Prémios pelo Participante quando da troca de suas Milhas
por passagens aéreas da GOL e de outras companhias aéreas parceiras ou ainda por produtos e servigos dos Parceiros

Comerciais e financeiros.

As principais fontes de receita da Companhia advém (i) da receita de milhas resgatadas, representado por passagens e prémios
em sua rede de parceiros aéreos, comerciais e financeiros, (ii) da receita de juros decorridos entre a data de acimulo e resgate

das milhas e (iii) da receita de breakage, caso estas milhas emitidas expirem sem serem resgatadas.

Glossario

Burn/earn ratio - E a relac3o entre a quantidade de milhas resgatadas e a quantidade de milhas acumuladas para determinado
periodo.

Estimativa breakage — Estimativa de milhas a vencer sem resgate, podendo ser expresso como nimero de milhas, nimero em
Reais ou como porcentagem das milhas emitidas, conforme aplicavel ao contexto.

Free float - AcGes pertencentes aos acionistas ndo controladores.
Milhas - O direito de resgate dos Participantes do Programa Smiles comercializado com os Parceiros Comerciais.

Prémios - Produto ou servigo entregue ao Participante por um parceiro comercial como resultado do resgate pelo Participante
de Milhas de programas de fidelizagdo de clientes.

Produtos prémio - Produto ou servigo entregue ao Participante por um parceiro comercial como resultado do resgate pelo
Participante de Milhas de programas de fidelizagdo de clientes, que ndo as passagens aéreas.

Programa Smiles - Programa de coalizdo para diversas companbhias, incluindo a GOL Linhas Aéreas Inteligentes S.A.

Smiles & Money - Forma de resgate de passagens areas ou produtos por meio do qual é possivel combinar dinheiro e milhas.

Este comunicado pode conter consideragbes futuras referentes as perspectivas do negdcio, estimativas de
resultados operacionais e financeiros, e as perspectivas de crescimento da Smiles. Estas sdo apenas projecoes e,
como tais, baseiam-se exclusivamente nas expectativas da administracdo da Smiles. Tais consideracdes futuras
dependem, substancialmente, de fatores externos, além dos riscos apresentados nos documentos de divulgacdo
arquivados pela Smiles e estdo, portanto, sujeitas a mudancgas sem aviso prévio. As informacGes ndo-contabeis da
Companhia ndo foram revisadas pelos auditores independentes. Alguns valores do relatério podem diferir das
demonstragdes financeiras devido a arredondamentos.
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1Q20 Earnings Release

Barueri, April 28, 2020 — Smiles Fidelidade S.A. (B3: SMLS3), one of the largest loyalty programs in Brazil with over 17 million members, announces its 1Q20 results. The
financial and operational information in this report refers to the consolidated results of Smiles Fidelidade S.A. and is presented in accordance with IFRS and in Brazilian
Reais (RS), except when indicated otherwise. Percentages may use more decimal places for the calculations than shown in the document and are in comparison with
the numbers of Smiles Fidelidade S.A.

Smiles Fidelidade S.A. Gross billings reached R$629.2 million in 1Q20

B3: SMLS3

Novo Mercado HIGHLIGHTS
Share Price: R$13.90

e  Total gross billings reached R$629.2 million in 1Q20 versus R$626.6 million in 1Q19, a slight increase

Number of Shares: 124,158,953
0,

Market Cap: R$1.7 bi of 0.4%.

(closing date: April 27, 2020) e Net Revenue totaled R$171.3 million in 1Q20 versus R$253.3 million in 4Q19, down by 32.4% in the
quarter and by 28.8% compared to 1Q19.
www.smiles.com.br/ri e The Direct Redemption Margin reached 26.7% in 1Q20 versus 35.6% in 4Q19, a reduction of 8.9 p.p.

If we compare with the same quarter of 2019, the margin had a contraction of 14.8 p.p.

1Q20 Conference Call e NetIncome totaled R$56.3 million in 1Q20 compared to R$179.5 million in 4Q19 and R$141.9 million

April 29, 2020 in the same period of 2019. Excluding non-recurring effects in 1Q20 and 4Q19, Net Income fell by

50.3% in the quarter and by 50% versus the same period of the previous year.
In Portuguese and English:

(Simultaneous translation)

11:00 a.m. (Brasilia time) L 1Q20 vs. 4Q19 1Q20 vs.
10:00 2. (US ST SR “ = m = 119 (%)

Phone: +55 (11) 3181-8565 or Total Gross Turnover? RS mi 629.2 666.8 626.6 -5.6% 0.4%
+1(412) 717-9627

Password: Smiles Net Revenue* RS i 171.3 253.3 240.6 -32.4% -28.8%
webcast (Portuguese)
webcast (English) EBITDAL RS mi 86.0 235.4 171.1 -63.6% -49.7%
EBITDA Margin? % 50.2% 92.9% 71.1% (42.7 p.p.) (20.9 p.p.)
Net Income RS mi 56.3 179.5 141.9 -68.6% -60.3%
: 9 32.8% 70.9% 59.0% (38.1p.p.) (26.1p.p.)
SMILES CONTACTS s Bytria & ° ° ° PP PP
Non-Recurring Net Income** RS mi 71.0 142.8 141.9 -50.3% -50.0%
Andre Fehlauer Net Margin % 36.6% 56.4% 59.0% (19.8 p.p.) (22.4 p.p.)

CEO, Financial and Investor

Relations Director
1. EBITDA is not an accounting measure prepared by the Company, reconciled with its financial statements. EBITDA is

composed by the net income attributable to the Company’s shareholders, added by net financial result, income tax and

Maria Laura Pessoa social contribution, and expenses related to depreciation and amortization.

Head of Investor Relations

2. Gross Turnover is not an accounting measure and corresponds to the total turnover from the sale of miles and the cash
payment of Smiles & Money, gross of taxes. The turnover may have affected the current period or will be recognized as
revenue in future periods, depending on when they are redeemed by the program’s member.

*Considers the new IFRS 15 accounting presentation.

ri@smiles.com.br



http://www.smiles.com.br/ri
http://webcastlite.mziq.com/cover.html?webcastId=e73677e2-6a2c-4a10-88e0-aa0da1026568
http://webcastlite.mziq.com/cover.html?webcastId=e73677e2-6a2c-4a10-88e0-aa0da1026568
http://webcastlite.mziq.com/cover.html?webcastId=e9e0a73a-ef0d-4a52-a7da-f3a052a164f4
mailto:ri@smiles.com.br

Smiles

Message from Management

After a challenging, intense and positive 2019, the Smiles team entered 2020 full of expectations and energy. And we
had a very good start. The Company’s performance in January and February was in line with the projected scenario for
the year. However, March came and with it the major turmoil caused by the COVID-19 pandemic, an absolutely
unpredictable event, a black swan and historic event that changed people’s lives, companies’ day-to-day activities and
priorities — and continues to do so at the time of writing. This is no different for Smiles. Since the first reports that
COVID-19 would become a global problem, we started to calibrate our parameters and rethink our operation.

The situation required management agility. Since the beginning of the crisis, we have installed a Contingency
Committee that has been closely monitoring information about the effects of the pandemic in Brazil and worldwide.
We have dramatically accelerated our digital transformation process, already underway. Within a few days, all of our
employees started working from home. Therefore, we ensured, first of all, the health and safety of the team, we kept
the Company operations without interruptions and made our contribution to the control of COVID-19.

This is a unique moment in history, which leads to doubts and anxieties about the most different aspects of people’s
lives. Planning a trip is usually planning a dream. And dreams have been interrupted. For this reason, we must pay
special attention to the movements and needs of our customers, shifting all our focus towards a package of initiatives
that include the implementation of online cancellation for Gol flights with no fees and reimbursement of miles, the
setting up of a page on Smiles’ website with all the necessary information for canceling and rebooking services,
extending the validity of the Smiles Program categories until March 2022, and reinforcing customer service in all
channels.

While our customers are unable to fulfill their dream of traveling, we have expanded the opportunities for them to use
their miles in other convenient ways, adapted to the current situation and to the changes in consumption habits. We
want them to take advantage of product offerings and other ways to redeem their miles or be assured that they can
plan their trips now and enjoy them when all this is over. Within this context, we launched the “Book Now, Decide
Later” campaign, which ensures that customers can plan everything now and confirm their trips up to 60 days before
the departure date. All these initiatives demonstrate Smiles’ concern with safety and prioritize the interests of our
customers.

At Smiles, we believe that all companies have a responsibility towards society. We are committed to fulfilling our
mission by protecting our employees, thinking about the well-being and convenience of our customers and making a
more significant contribution to society. We recognize the huge role of health professionals, who are at the frontlines
in the fight against the Coronavirus. For this reason, we joined a Gol Linhas Aéreas project: health professionals who
travel around Brazil to provide care for infected patients, flying Gol, will receive 1,000 Smiles miles each way. Recently,
Localiza, one of the largest car rental companies in Brazil, also joined us to contribute towards this initiative. Health
professionals will also be able to travel for free using Localiza cars and will earn extra miles each way. It is our way of
saying thanks.

At such a challenging time, we continue to focus on our operation. Expenses and investments are being, as always,
constantly evaluated. The first quarter of 2020 financial statements show that our balance sheet and liquidity structure
remain healthy. We have a solid cash position (R$1.2 billion) and a lean cost structure, with a workforce of 147
productive and efficient employees.

Smiles is not — and could never be — an island. We are integrated into a system that is being challenged daily by an
unusual and large-scale event. But we believe that with innovation, dedication, caution and responsibility towards our
stakeholders and the whole of society, we will go through the pandemic and emerge from this challenge stronger and
more unified when sunny days return.
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Financial Performance

Summary of Financial 1Q20vs. 4Q19 | 1Q20 vs. 1Q19
Gross Billings* RS mi 629.2 666.8 626.6 -5.6% 0.4%

1. Gross Turnover is not an accounting measure and corresponds to the total turnover from the sale of miles, gross of taxes. The turnover may have affected the
current period or will be recognized as revenue in future periods, depending on when they are redeemed by the program’s member.

Gross Billings: Gross Billings reached R$629.2 million in 1Q20 versus R$666.8 million in 4Q19, down by 5.6%, mainly
due to the effects of the pandemic and the impact on accumulation from air tickets and partners in the Traveler’s

Universe. Compared to the same quarter last year, Gross Billings grew by 0.4%.

Revenue (R$ million)* 1020 4Q19 1Q19 IQZO"O/S 4Q19 | 1020 \:/s 1Q19
0 0

Revenue 474.4 647.7 561.4 (26.8%) (15.5%)
Redemption Revenue 382.6 568.5 500.7 (32.7%) (23.6%)
Breakage Revenue 84.0 73.6 53.9 14.1% 55.8%
Other Revenues 7.8 5.5 6.8 41.8% 14.7%

Cost of Services (286.1) (369.4) (296.7) (22.6%) (3.6%)
Airline Tickets (250.8) (331.8) (270.4) (24.4%) (7.2%)
Mixed Products (35.3) (37.6) (26.3) (6.1%) 34.2%

Gross Revenue 188.3 278.3 264.8 (32.3%) (28.9%)
Taxes and Contributions (16.9) (25) (24.2) (32.4%) (30.0%)

Net Revenue 171.3 253.3 240.6 (32.4%) (28.8%)
Operating Costs (24.0) (15.8) (17.2) 51.9% 39.5%

Gross Profit 147.3 237.5 223.4 (38.0%) (34.0%)

*Managerial table in order to demonstrate revenues and costs related to redemption.

Net Revenue: Net Revenue fell 32.4% versus 4Q19 and 28.8% when compared to the same quarter last year. The
variation in Net Revenue in the period can be explained by the following effects: 1) Transfer Pricing Readjustment of
41% in the standard fare effective since January 2020, resulting in an increase in airfare costs; 2) lower airline
redemption revenue, due to the cancellation of trips (airline tickets, hotels, car rentals, etc.), led by insecurity
brought on by the COVID-19 pandemic, and; 3) provision for future cancellations in the amount of R$22.3 million,
due to the uncertainties in the provision of services by partners caused by COVID-19. Redemptions in other products
(Shopping Smiles, for example) showed a healthy evolution in the period, but due to the lower representativeness

compared to airline tickets, they did not offset this impact.

Breakage revenue was higher in the period when compared to 4Q19 and 1Q19. However, the breakage rate

remained stable at 15.8%, reflecting the mile price recovery strategy adopted since 2Q19.
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Other Revenues: Other revenues totaled R$7.8 million in 1Q20 versus R$5.5 million in 4Q19, an increase of 41.8% in
the quarter and 14.7% compared to the same period in 2019. This item is mainly made up of cancellation fees and

Gol’s loyalty program management fees.

Direct Redemption Margin: Direct Redemption Margin reached 26.7% in 1Q20 versus 35.6% in 4Q19, down by 8.9
p.p. in the quarter and 14.8 p.p. compared to the same period in 2019. The drop in the direct redemption margin in
1Q20 was mainly due to: 1) lower airline redemption revenue, 2) readjustment in the cost of airline tickets with a
standard fare (Transfer Pricing) and 3) impact of the provision for future cancellations in the amount of R$22.3
million, due to the uncertainties in the provision of services by our partners caused by COVID-19, as determined in
the accounting standard. (For more details on the topic, please see note 1.1. of the Financial Statements, “Actions

and impacts caused by the COVID-19 pandemic”).

Excluding the impact of the R$22.3 million provision reducing Net Revenue, Direct Redemption Margin would have

reached 30.7% in 1Q20.

Management Presentation 1Q20 vs 4Q19 1Q20 vs 1Q19
(R$ million) Redemption Results' 1Q20 4Q19 1Q19

Revenue PR 390.4 574.1 507.5 (32.0%) (23.1%)
Revenue (b)
Revenue 390.4 574.1 507.5 (32.0%) (23.1%)
(-) Direct Taxes | |
Cost of Services > Redemption Costs (286.1) (369.4) (296.7) (22.5%) (3.5%)
(-) Redemption Costs (286.1) (369.4) (296.7) (22.5%) (3.5%)
(+) Credits with Direct
Taxes
Gross Redemption
Gross Revenue 104.3 204.6 210.8 (49.1%) (50.5%)
Result (a)
(-) Interest over Spread (9.6) (18.9) (19.5) (49.0%) (50.6%)
(=) Net Revenue :::u'rdempm" 94.6 185.7 1913 (49.1%) (50.5%)
% Direct Redemption _ o o o
et =(a)/(b) 26.7% 35.6% 41.5% (8.9 p.p.) (14.8 p.p.)
% Pro Forma Direct _ o o o
ey =(a)/(b) 30.7% 35.6% 41.5% (4.9 p.p.) (10.8 p.p.)
1. Net Result of Management Redemptions: Gross redemption results includes other revenues related to redemption that are

recorded as “Other Revenues”.




Operating Expenses (68.8) (10.6) (57.7) 549.1% 19.2%
Selling Expenses (33.3) (33.3) (28.2) 0.00% 18.1%
Administrative Expenses (39.0) (23.9) (30.4) 63.2% 28.3%
Other Expenses/Revenues 3.5 46.6 0.9 -92.5% 288.9%

Operating Expenses: Operating expenses in 1Q20 showed a significant increase when compared to 4Q19 and grew
by 19.2% versus 1Q19. However, excluding the non-recurring impact of R$46.6 million recorded in 4Q19 (arising from
the recognition of credits from inputs spent in the last 5 years, previously registered as administrative expense),

operating expenses in the quarter would have increased 20.3%.

The increase was mainly due to administrative expenses, which grew by 63.2% in the quarter and by 28.3% versus
1Q19, and included the hiring of consultants, basically external financial and legal advisors in relation to the
corporate reorganization process. Selling expenses remained relatively stable in the quarter, but increased by 18.1%
compared to 1Q19, as a result of spending on infrastructure at Smiles Argentina and marketing campaigns related

to the Smiles Credit Card Cobranded product.

Other Information (R$ MM) 1Q20 1Q19 4Q19 120 ‘f,/s 4a19 | 1Q20 "; 1019
0 0

Net Financial Result 9,967 34,066 29,327 (66.0%) (70.7%)
Financial Revenues 22,591 34,908 27,832 (18.8%) (35.3%)
Financial Expenses (9,852) (862) (1,585) 521.6% 1042.9%
Net Exchange Rate Variation (2,772) 20 3,080 (190.0%) (13960.0%)

Income Tax & Social Contribution (32,229) (57,841) (76,629) (57.9%) (44.3%)

Financial Result: The net financial result fell by 66.0% versus 4Q19 and 70.7% YoY. The decrease in the quarter is
mainly due to the impact on the performance of investment funds in the period of the outbreak of the COVID-19
pandemic, leading to a reassessment of activity and growth estimates to significantly negative numbers. In addition,
the financial result fell due to the 50-bps decrease in the basic interest rate in the quarter to 3.75% p.a., and the
lower compensation of tranches of prepaid purchases of airline tickets with Gol consumed in the quarter, which

include lower rates compared to previous tranches.

Net Exchange Rate Variation: The negative result of R$2,772 million in 1Q20 versus R$3,080 million in 4Q19 from
exchange rate variations is mainly due to the effect of the local currency fluctuation in “accounts payable”,

denominated in US dollars and related to the cost of issuing international air tickets.

Income Tax and Social Contribution: In 1Q20, the effective Income Tax and Social Contribution rate was 36.4% versus

30.0% in 4Q19.

Net Income: Net Income totaled R$56.3 million in 1Q20 compared to R$179.5 million in 4Q19 and R$141.9 million in the
same period of 2019. Excluding non-recurring effects in 1Q20 and 4Q19, Net Income showed a reduction of 50.3% in the

quarter and 50% when compared to the same period of the previous year.
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Balance of Advances to Suppliers: The breakdown of the balance of “advances to suppliers” in the quarter is detailed

in the following table:

Contract

Tranche

Balance

Rate (p.a.)

8th Contract

9th Contract

10* Contract
11t Contract
12t Contract
13t Contract
14t Contract

Single Tranche
Single Tranche
Single Tranche
Single Tranche
Single Tranche
Single Tranche
Single Tranche

Total

Apr-19
Jun-19
Aug-19
Sep-19
Dec-19
Mar-20
Mar-20

(03/31/2020)
88.0
88.8
113.8
214.8
2421
311.2
116.2
1,175.0

7.39%
7.39%
7.39%
6.21%
5.66%
4.79%
4.79%
5.87%




Income Statement - IFRS 15

Income Statement (RS ‘000)

Net Revenue
Cost of Services
Gross Profit
Gross Margin
Operating Expenses
Selling Expenses
Administrative Expenses
Other Expenses/Revenues
Operating Profit
Operating Margin
Net Financial Result
Financial Revenues
Financial Expenses
Net Exchange Rate Change
EBIT

Income Tax and Social
Contribution

Net Income

Net Margin

171,331
-24,002
147,329
86.0%
(68,815)
(33,258)
(39,053)
3,496
78,514
45.8%
9,967
22,591
-9,852
2,772
88,481

-32,229

56,252
32.8%

1Q19

240,567
-17,224
223,343
92.8%
(57,654)
(28,167)
(30,401)
914
165,689
68.9%
34,066
34,908
-862
20
199,755

-57,841

141,914
59.0%

4Q19

253,264
(15,794)
237,470
93.8%
(10,632)
(33,309)
(23,943)
46,620
226,838
89.6%
29,327
27,832
(1,585)
3,080
256,165

(76,629)

179,536
70.9%

1Q20 vs. 4Q19

(%)

-32.4%
52.0%
-38.0%

-7.91 p.p.

547.2%
-0.2%
63.1%

-92.5%

-65.4%

-43.8 p.p.

-66.0%

-18.8%

521.6%
-190.0%
-65.5%

-57.9%

-68.7%

-38.1 p.p.

1Q20 vs. 1Q19

(%)

-28.8%
39.4%
-34.0%
-6.8 p.p.
19.4%
18.1%
28.5%
282.5%
-52.6%
-23.1 p.p.
-70.7%
-35.3%
1042.9%
-13960.0%
-55.7%

-44.3%

-60.4%
-26.2 p.p.




Balance Sheet

0 0

Assets
Current Assets

Cash and Cash Equivalents
Financial Investments
Accounts Receivable
Advances to Suppliers
Taxes and Contributions
Other Credits and Amounts
Non-current Assets
Judicial Deposits

Deferred Taxes

Advances to Suppliers

Investments

Taxes and Contributions
Recoverable

Property, Plant & Equipment
Intangible Assets

Liabilities

Current Liabilities

Suppliers

Labor Law Obligations
Dividends and IOE Payable

Income Tax and Social
Contribution Payable
Taxes and Contributions
Collectable

Obligations with Related
Companies

Advances from Clients
Deferred Revenue
Other Liabilities
Non-current Liabilities
Provisions for Lawsuits
Deferred Revenue
Deferred Taxes

Other Liabilities
Shareholders’ Equity
Share Capital

Capital Reserves

3,035,435
2,485,012
110,817
1,047,520
427,317
789,328
59,756
50,274
550,423
18,247
3,484
393,556

76,541
4,364
54,231

3,035,435
1,359,004
105,556
9,607
103,682

-1,111

2,333

6,209

12,192
1,118,756
1,780
414,457
29,112
218,187
165,503
1,655
1,261,974
254,610
277,018

2,717,120
2,580,489
688,573
354,592
355,836
1,063,949
85,590
31,949
136,631
18,273

71,652
5,287
136,631

2,717,120
1,255,934
125,715
19,294
139,229

26,931

17,292

48,492
871,997
6,984
321,337
22,878
218,697
77,013
2,749
1,139,849
254,610
271,628

2,884,583
2,763,448
287,846
886,069
493,022
971,788
93,939
30,784
121,135
16,565
2,905

48,660
4,770
48,235

2,884,583
1,321,534
116,766
18,172
133,498

3,796

5,445

23,611

11,706
1,003,768
4,772
357,714
26,987
172,629
156,135
1,963
1,205,335
254,610
749,163

5.23%
-10.08%

-61.50%
18.22%
-13.33%
-18.78%
-36.39%
63.31%
354.39%
10.15%
19.93%

57.30%

-8.51%

12.43%

5.23%

2.84%

-9.60%
-47.13%
-22.33%

-129.27%

-57.15%

-73.70%

4.15%
11.46%
-62.70%
15.86%
7.87%
26.39%
6.00%
-15.69%
4.70%
0.00%
-63.02%

Smiles

11.72%
-3.70%

-83.91%
195.42%
20.09%
-25.81%
-30.18%
57.36%
302.85%
-0.14%
n.m.
n.m.

n.m.
6.82%
-17.46%
-60.31%

11.72%
8.21%
-16.04%
-50.21%
-25.53%

-91.34%

-64.09%

-74.86%
28.30%
-74.51%
28.98%
27.25%
-0.23%
114.90%
-39.80%
10.71%
0.00%
1.98%




Cash Flow Statement

1Q20 vs. 4Q19 1Q20vs. 1Q19
Statement of Cash Flows 1Q20 1Q19 R A SR
(%) (%)

Net Profit

Share-based Payments
Deferred taxes

Provisions for judicial deposits
Depreciation and amortization
Obtained Discounts

Exchange and monetary variations, net

Interest on loans

Financial restatement of income and social

contribution taxes

Effect of transactions between shareholders

Allowance for doubtful accounts
Provision for profit sharing and results
Sale of fixed asset
Equity in subsidiaries
Netpoints
Affiliate equity changes
Other provisions
Accounts receivable
Advances to suppliers
Prepaid expenses
Recoverable taxes
Other credits
Suppliers
Law suits and labor claims
Salaries, Wages and Benefits
Advances from Customers
Deferred Revenue
Taxes Payable
Provision for Lawsuits
Related-party transactions
Income tax and social contributions paid
Judicial deposits and blocked escrows
Interest paid
Net operating cash flow
Acquisition of fixed assets
Financial investments
Restricted Cash
Advance for future capital increase
Incorporated cash from Webjet
Investing activities cash flow
Capital Stock
Capital Increase - Stock Option
Capital Reduction
Advances for Future Capital Increase
Loans Funding
(-) Cost of share/debenture issuance
Interest on Loans
Distributed Dividends
Loan Payment
Net assets incorporated
Transactions with related parties
Net cash flow used in investment activities

Efects from the change in the fx rate over cash

and cash equivalents
Net Cash Flow

Begin of period cash position
End of period cash position

56.252

598
9.366
5.239
7.497

(14.482)

(5.323)

(103)
66.073
(196.614)

6.302
(17.402)
(9.260)
(12.586)

486

160.546
18.409

(3.114)
(22.681)
(26.428)
(1.682)

25.113
(13.087)

(241.810)

(254.897)

(29.816)

(29.816)
2.212

(257.388)
287.846
30.458

141.914

811
20.024
4337
5.434
(22.325)
(1.307)

2.964
254.453

66.060
(19.996)
(2.175)
(13.001)
(112.812)
69.899
27.793
(2.573)
(12.192)
(21.559)
(271)
389.124
(6.521)
29.868

(16.074)

(15.231)
483

397.723
290.850
688.573

179.536

774
30.565
2.095
8.506
(16.080)
(1.985)

(12)
1.981
(171)

(62)

(58.408)
60.206
(21.665)
14.204
(17.374)
(416)
960
80.808
30.974
(2.107)
(1.492)
(53.446)
(271)
237.120
(11.335)
40.654

999
(572)

266.866
20.980
287.846

-69%

-23%
-69%
150%
-12%
-10%
168%
0%

0%

0%
-92%
103%

-100%

0%

0%

0%

66%
-213%
-427%

0%

-129%

-223%
-47%

0%

2925%
-49%
99%
-41%

48%
1420%

-51%
521%

0%
-89%

15%
-695%

0%

0%

0%

-969%

0%

0%

0%

0%

0%

0%

0%

-3085%

0%

0%

0%

-3085%

-487%

-196%
1272%
-89%

Smiles

-60%

-26%
-53%
21%
38%
-35%
307%
0%

0%

0%
-103%
11%
0%
0%
0%
0%
0%
2129%
-177%
0%
-90%
-13%
326%
0%
-3%
-100%
130%
-34%
21%
86%
23%
521%
0%
-94%
101%
-910%
0%
0%
0%
-1192%
-100%
-100%
0%
0%
0%
0%
0%
85%
0%
0%
0%
96%

358%

-165%
-1%
-96%




Smiles

Business Model

Smiles started as an individual loyalty program and evolved into its current coalition model, which features several unique
characteristics that allow the accumulation and redemption of Miles from GOL'’s flights and flights with its international partner
airlines, as well as with Brazil’s main commercial banks, including co-branded cards issued by Bradesco, Banco do Brasil and
Santander, and a wide network of retail partners. The current model works through (i) the accrual of Miles by Members when
they purchase airline tickets with GOL or other partner airlines, or products and services from Business and Financial Partners,
who acquire these Smiles Miles with the purpose to build the clients’ loyalty, and (ii) redemptions of Awards by Members when
they exchange their Miles for flights with GOL and other partner airlines, or for products and services offered by Commercial

and Financial Partners.

The main sources of our revenues come from (i) revenues from redeemed miles, represented by tickets and awards from its
network of airline, commercial and financial partners, (ii) income from interests between the date the miles were accrued and

the date they were redeemed, and (iii) breakage revenues, if issued miles expire without being redeemed.

Glossary

Awards — Products or services provided to Members by a commercial partner as the result of redeeming Miles from the
customer loyalty programs.

Award products — Product or service, excluding air tickets, provided to Members by a commercial partner as a result of
redeeming Miles from the customer loyalty programs.

Breakage estimate — Miles expired and not redeemed, which may be shown as a number of miles, an amount in Brazilian reais
or as a percentage of miles issued, depending on the context.

Burn/earn ratio — The ratio between the number of redeemed and accrued miles in a given period.
Free float — Shares owned by non-controlling shareholders.

Miles — The redemption rights of Smiles Program Members sold to commercial partners.

Smiles & Money — A means of issuing air tickets by combining money and miles.

Smiles Program — A multi-loyalty program for several companies, including GOL Linhas Aéreas Inteligentes S.A.

This release may contain forward-looking statements related to business prospects, estimates of operating and
financial results, and growth prospects for Smiles. These are merely projections and, as such, are based exclusively
on management's expectations for Smiles. Such forward-looking statements depend, substantially, on external
factors and risks presented in the disclosure documents filed by Smiles, and are, therefore, subject to change
without notice. Independent auditors did not review the Company’s non-financial information. Some values from
this report may differ from the financial statements due to rounding.
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