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DIVULGACAO DE

RESULTAD

1T2 2 @ Teleconferéncia sobre

0os Resultados do 1T22

Sao Paulo, 04 de maio de 2022

O GPA [B3: PCAR3; NYSE: CBD] anuncia os resultados do 1¢ Quinta-feira

trimestre de 2022 (1T22). Em consequéncia do processo de 05 de maio de 2022
descontinuidade das atividades dos hipermercados, conforme 10h00 (horério de Bras|'|ia)
divulgado nos fatos relevantes/ou comunicado ao mercado de 09h00 (NY)

14 de outubro e 16 de dezembro de 2021, 24 de fevereiro e 13 14h00 (Londres)

de abril de 2022, as atividades dos hipermercados Extra estdao

tratadas como atividades descontinuadas. Dessa forma, as € Portugués (idioma original)

vendas liquidas assim como as demais linhas do resultado foram . o -

ajustadas retrospectivamente, conforme definido no IFRS dsocolisi i »
5/CPC31, aprovado pela Deliberagdo CVM n2 598/09 — Ativo ndo 2= Inglés (tradug&o simultanea)

circulante mantido para venda e operagdes descontinuadas. Os
comentdrios a seguir referem-se ao resultado das operagées em

Videoconferéncia: (AT EURCIGIIEN »

continuidade. As comparag@es sdo relativas ao mesmo periodo EEMEWR www .gpari.com.br 'Y
de 2021, exceto onde indicado. Os resultados incluem os efeitos
do IFRS 16/CPC 06 (R2), exceto onde indicado de outra forma.

Resultado Consolidado resiliente no periodo

e Faturamento bruto total consolidado das operacdes continuadas atingiu RS 11,1 bilhdes no 1T22,
crescimento de 11,2% no conceito mesmas lojas vs 1T21;

e EBITDA Ajustado Consolidado totalizou R$ 655 milhdes no 1T22 com margem EBITDA Ajustada Consolidada
de 6,5%, queda de 1,1 p.p vs 1T21;

e O Lucro Liquido dos Acionistas Controladores Consolidado atingiu RS 1.399 milhdes. Conforme comunicado
no dia 4 de abril de 2022, concluimos, dentro do 1722, a cessdo dos direitos de exploragdo de mais 40 pontos
comerciais ao Assai atingindo 86% do perimetro da transa¢do, com isso o lucro liquido das atividades
descontinuadas foi de R$ 1.510 milhdes no periodo;

e A posicdo de caixa do fim do trimestre foi de sélidos RS 3,6 bilhdes, 2,0 vezes a divida de curto prazo da
companhia.

Crescimento duplo digito no perimetro internacional

e O Grupo Exito registrou um forte crescimento de dois digitos nas vendas mesmas lojas de 20,8% vs 1721
(em moeda constante), com crescimento nos 3 paises de atuacdo, explicado principalmente pelo aumento
do trafego em lojas e pela reabertura econ6mica com a retomada do turismo. As vendas omnichannel
representaram 9,4% das vendas totais do 1T22;

e O Grupo Exito atingiu uma Margem EBITDA Ajustada de 7,0% no 1722, redugdo de 1,2 p.p em relacdo ao
1721, que se refere a fees de desenvolvimento e comercializagdo de iméveis e empreendimentos imobiliarios
ndo recorrentes menores no 1722 vs 1T21.

Trimestre de transicao do Novo GPA Brasil

e A receita bruta de vendas do Novo GPA Brasil (excluindo postos) somou R$ 3,8 bilhdes no 1T22, em linha
com 1T21, impactado por um efeito pontual na ruptura, explicado pelo momento de ajuste na malha logistica
apos os fechamentos dos hipermercados. No 1722, a penetragdo de vendas online total foi de 9,9%;

e No GPA Brasil a margem EBITDA Ajustada pro forma foi de 8,2% no 1T22, impactado negativamente
principalmente pela menor diluicdo de custos fixos. Com maior foco nos formatos mais rentaveis e o nosso
plano de expansdo e conversdo, esperamos ter uma diluicdo dos custos fixos nos préximos trimestres e
consequentemente uma evolugdo na nossa margem de rentabilidade.
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GPA Consolidado

Trimestre de transicao da operagao do Brasil e manutengao da forte retomada do
Grupo Exito

GPA Consolidado(?

RS milhdes, exceto quando indicado

Receita Bruta 11.105 10.836 2,5%
Receita Liquida 10.069 9.844 2,3%
Lucro Bruto 2.608 2.613 -0,2%
Margem Bruta 25,9% 26,5% -0,6 p.p.
Desp. com Vendas, Gerais e Adm. (1.914) (1.907) 0,4%
% da Receita Liquida 19,0% 19,4% -0,4 p.p.
Outras Despesas e Receitas Operacionais (23) (54) -58,3%
EBITDA Ajustado(? 655 745 -12,2%
Margem EBITDA Ajustada(® 6,5% 7,6% -1,1 p.p.
Lucro Liquido Controladores — Operagdes Continuadas (111) 103 -208,2%
Margem Liquida — Controladores — Operagdes Continuadas -1,1% 1,0% -2,1p.p.
Lucro Liquido Controladores - Operagdes Descontinuadas(®) 1.510 10 n.d.
Lucro Liquido Controladores Consolidado 1.399 112 n.d.

(1) Consolidado considera os resultados das operacdes do GPA Brasil, as operagdes do Grupo Exito (Colémbia, Uruguai e Argentina), outros negdcios (Stix Fidelidade, Cheftime e James Delivery) e
o resultado da equivaléncia patrimonial da CDiscount

(2) Lucro operacional antes de juros, impostos, depreciagdo e amortizagdo. Ajustado pelas Outras Despesas e Receitas Operacionais
(3) Inclui resultado da operagdo dos hipermercados

Mensagem do CEO

Abrimos o primeiro trimestre do ano em meio a um cenario de transi¢cdo para os negdcios do Brasil, com o processo
de encerramento das lojas do formato de hipermercados, que exige uma reestruturagdo e redimensionamento de
todo o nosso negdcio. No grupo Exito, vivemos um momento de retomada do trafego nas lojas, com a reabertura
econdmica e retomada do turismo, que levaram a um expressivo crescimento de mais de 20% as vendas no periodo,
como ja temos visto em trimestres anteriores.

Nosso faturamento bruto consolidado cresceu 11,2%, no conceito mesmas lojas, no 1T, impulsionado especialmente
pelos resultados do Exito nos trés paises de atuacdo. No Brasil, a despeito dos desafios do macro cendrio, com alta
pressdo inflacionaria e deterioracdo da renda da populacdo, registramos uma receita bruta em linha com o 1T21.

O novo ciclo iniciado no GPA Brasil nos permite colocar em pratica um importante plano de expansao, que preveé a
abertura de 200 novas lojas até 2024. J4 abrimos, nesse trimestre duas novas lojas - um Minuto P3o de AgUcar e um
P3o de Agucar Fresh. Temos outras 25 unidades em processo de conversao de hipermercados para Pao de Agucar ou
Mercado Extra e aproximadamente outras 40 lojas do Pdo de Aglcar em processo de revitalizagdo, com expectativa
de inauguragdo nos préximos meses. Nosso negdcio de e-commerce alimentar também segue como uma importante
avenida de crescimento e vamos continuar a impulsiona-lo suportados por uma estratégia de plataforma aberta e
colaborativa, como parte de uma estratégia multicanal. No colombiano Carulla, a participacdo das vendas
omnichannel chegam a incriveis 17%, um benchmark para o setor.

Por fim, abrimos o segundo trimestre confiantes na estratégia definida, focados nas nossas prioridades estratégicas,
para fazer o “basico bem feito” e retomar as fortalezas do nosso negdcio no Brasil, e manter a constante de
crescimento no Grupo Exito. Simplificamos a nossa estrutura, redimensionamos a Companhia e agora olhamos para
o futuro, focados numa entrega sustentavel de resultados.

Marcelo Pimentel
Diretor Presidente do GPA

Aviso / Disclaimer: As declaragdes contidas neste comunicado relativas & perspectiva dos negécios da Companhia, projecdes de resultados operacionais / financeiros, potencial de
crescimento da Empresa e relativas as estimativas de mercado e macroecondmicas constituem-se em meras previsdes e foram baseadas nas crengas, intengdes e expectativas da
Administracédo em relagéo ao futuro da Companhia. Estas expectativas s@o altamente dependentes de mudangas do mercado, do desempenho econémico geral do Brasil, da industria e
dos mercados internacionais e, portanto, estéo sujeitas a mudancas.
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Desempenho de Vendas

GPA BRASIL
Trimestre de transi¢ao para o Novo GPA

RECEITA BRUTA 1T22/1721

e

PoowAciar

(Rs milhﬁeS) ot Iojas

Pdo de Agucar 1.870 -1,5% 0,1%
Mercado Extra / Compre Bem 1.337 0,5% 0,6%
Proximidade 564 7,5% 5,5%
Outros Negédcios) 37 -31,5% n.d.
Novo GPA Brasil ex Postos 3.808 0,0% 1,0%
Postos 363 -18,0% -16,7%
Novo GPA Brasil 4.171 -1,8% -0,9%
Extra Hiper / Lojas em Conversdo 533 -80,9% n.d.
Drogarias 2 -95,8% n.d.
Outros Negdcios Descontinuados®? 18 -58,3% n.d.
GPA Brasil® 4,724 -33,8% -0,9%

(1) Receitas provenientes principalmente do aluguel de galerias comerciais

(2) Receitas provenientes principalmente do aluguel de galerias comerciais das operagdes descontinuadas
(3) GPA Brasil ndo inclui o resultado de Stix fidelidade, Cheftime e James Delivery

(4) Para refletir o efeito calendario foi reduzido 1,1 p.p. no 1722

Segundo trimestre consecutivo com venda mesmas lojas positiva no Novo GPA

As vendas totais do Novo GPA Brasil atingiram RS 4,2 bilhdes no 1T22 e excluindo postos atingimos RS 3,8 bilhdes.
Fechamos o primeiro trimestre do ano de 2022 com uma tendéncia parecida ao 4T de 2021, com a venda mesmas
lojas ex postos positiva, mesmo com impacto na ruptura devido aos ajustes logisticos, necessarios apds o fechamento
das lojas de hipermercado (fechamento de 4 CDs e redugdo de drea em outros 4 CDs), e impacto no foco da operagdo
também gerado pela transagdo das lojas hiper.

Nesse primeiro trimestre tivemos o impacto negativo nas vendas dos postos, dado que aproximadamente metade

deles fica em dreas de lojas fechadas para conversdo para atacarejo. Esse movimento devera ser convertido com a
inauguragao dessas lojas.

As vendas dos formatos premium representaram quase 50% das vendas brutas totais

1,3% _

W Formato Premium

m Mercado Extra / Compre Bem
= Praximidade

u Postos

w Qutros Negocios
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Periodo de transicdo do GPA Brasil marcado pela saida do formato de hipermercados
O GPA Brasil estd passando por um periodo de transicdo, que comegou em outubro de 2021 no anuncio da
descontinuacdo das lojas de hipermercados e drogarias e deve se estender até o final do segundo trimestre. Nesse
periodo fechamos todas as lojas desses formatos, ajustamos nossa malha logistica, estamos trabalhando na adaptacgdo
da nossa sede e das plataformas de Tl e temos como principal foco 5 pontos de atuagdo em nossas bandeiras, para
continuar alimentando sonhos e vidas com exceléncia: i) OSA (on-shelf availability), a fim de sempre atender a
necessidade de nossos clientes; ii) NPS para aprimorar sempre 0s nossos servicos; iii) Sortimento, disponibilizar
produtos premium e regionais; iv) Conversdo, foco nas conversdo das lojas apds fechamento dos hipermercados; e v)
Expansdo, abertura de lojas conforme plano anunciado em 2021.

Impacto pontual na ruptura devido ajuste na malha logistica

Na bandeira Pao de Aglcar apresentamos um leve, mas importante crescimento, com ganhos de market share no
segmento premium. Esse resultado nos da confianca de que a estratégia tracada se mostra ganhadora. Tivemos um
efeito pontual na ruptura muito alto, explicado pelo momento de ajuste na malha logistica devido a saida dos
hipermercados. Essa adequagdo da malha ja foi superada e no inicio de abril ja estamos com niveis em patamares
pré-transagdo. Outro impacto negativo na bandeira foi a dificuldade de importagdo nos ultimos 2 meses,
principalmente devido a falta de contéineres. Com isso, a participagao de alguns produtos em categorias importantes
estd sofrendo com ruptura.

No 1T tivemos duas reinauguragées de lojas Pdao de Acguicar reformadas para o conceito G7, Indaiatuba e Piracicaba.
Essas duas lojas estdo performando em categorias de pereciveis dois digitos acima das lojas ndo reformadas e 36
reinauguracdes estdo previstas para o 2T. Iniciamos também a conversdo das 15 lojas de hipermercados para essa
bandeira, com previsdo de reinauguragao entre o 22 e 32 trimestre. Na jornada de revisdo de sortimentos, a fim de
melhor atender a demanda dos nossos clientes, acrescentamos aproximadamente 500 SKUs nos ultimos meses e
poderemos chegar a até 1.000 SKUs adicionais, que poderdo também substituir sortimentos de baixa performance
em algumas lojas.

Foco no sortimento regionalizado e nos servigos para as bandeiras mainstream

Para o Mercado Extra, além dos impactos dos ajustes logisticos, a bandeira foi impactada no trimestre pelas chuvas
na regido serrana do Rio de Janeiro. No Compre Bem o desempenho de vendas foi afetado pela base forte, porém
com melhora na rentabilidade da bandeira.

Continuamos acelerando a integragdo das bandeiras a operagdo de e-commerce e com foco no atendimento de
pereciveis e sortimento regionalizado. No trimestre, iniciamos a conversao de 9 lojas dos hipermercados para o
formato do Mercado Extra.

Em 29 de abril de 2022, anunciamos a proposta de incorpora¢dao da bandeira Compre Bem com o objetivo de
maximizar a sinergia entre as bandeiras mainstream.

Crescimento constante nas vendas do formato de Proximidade

J4 no formato de Proximidade, durante o primeiro trimestre de 2022 inauguramos uma nova loja Minuto Pao de
Agucar e mais uma loja do novo formato Pdo de Agucar Fresh — modelo focado na compra repositora de produtos
frescos e que permite ocupar o espago de formato entre Minuto Pdo de Aglcar e o Pdo de Agucar tradicional.

Mesmo com uma forte base de comparagao, tivemos um crescimento de 5,5% nas vendas mesmas lojas para essa

bandeira, impulsionada principalmente pela retomada do fluxo nas lojas de passagem, com a volta das pessoas aos
escritérios.
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Impacto pontual das mudangas de CDs na operagao

do e-commerce

No e-commerce, nosso GMV foi de RS 369 milhdes no 1T22,
19% maior que no mesmo periodo de 2021. Se
desconsiderarmos as vendas provenientes dos hipermercados
no 1T21, o crescimento foi de 44%.

Comparando com o 4T21, excluindo as vendas dos
hipermercados no e-commerce, nosso GMV caiu 4%, explicado

1721 2721 21 4721 1122
GV Extra Hiper (RS milhises) principalmente pelos impactos dos ajustes logisticos e reducdo
m— GV (RS milhdes) das promogdes.

=% Participagao na venda alimentar

Estamos implementando diversas iniciativas para fortalecer nossa estratégia digital, sendo elas:

e Melhorar nossa competitividade: retomada de promogGes em categorias especificas como vinho,
cervejas, cuidado pessoal, pet shop e outros;

e (Captacdo de novas vendas: implementacdo de hubs logisticos em pragas em que ndo temos mais lojas
fisicas como Salvador, Belo Horizonte e Curitiba. Esses hubs irdo atender nossos clientes Pdo de Agucar e
Clube Extra, além de todos os nossos parceiros no e-commerce;

e Melhoria na operagdo: em logistica e Tl, com a automagdo do atendimento via WhatsApp e a ferramenta
OMS.

Marcas Exclusivas com produtos de alta qualidade e o melhor custo x beneficio

Nossas marcas exclusivas tém como objetivo oferecer produtos de qualidade com o melhor custo x beneficio, em
qualquer que seja o segmento de atuacdo (dia a dia, sauddveis, qualidade superior, gourmet, etc) buscando maior
rentabilidade, exclusividade e diferencia¢do para as bandeiras do grupo. Com uma demanda cada vez mais crescente
no Brasil, as marcas Qualita, Taeq, Cheftime, Casino, Club des Sommeliers e Finlandek fecharam o0 1722 com 21,5% de
participacdo nas vendas do GPA Brasil.
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GRUPO EXITO
Solido desempenho na Colombia e expressivo crescimento na venda beneficiada pela
omnicanalidade e reabertura econ6mica

\‘\

PoowAciksr

RECEITA BRUTA 1T22/1T21
% Total lojas Mesmas lojas(?)
0,
(RS mIIhOES) s Tota! Iojas
Colombia 5.215 3,9% 19,5% 20,2%
Uruguai 1.215 5,9% 11,1% 11,8%
Argentina 486 20,2% 66,3% 62,7%

(1) Desempenho no conceito mesmas lojas considera o crescimento em cambio constante. Para refletir o efeito calendario, no 1T22 foi adicionado -0,3 p.p. no Grupo Exito (-0,2 p.p. na Colémbia,
-0,7 p.p. no Uruguai e -0,7 p.p. na Argentina)

O Grupo Exito apresentou um sélido desempenho de vendas no 1722, assim como ja vinha demonstrando nos
trimestres anteriores. A receita bruta totalizou RS 6,9 bilhdes no trimestre, com crescimento mesmas lojas de 20,8%
vs 1T21 e devido a valorizagdo do real vs o peso colombiano, o crescimento total lojas foi de 5,2% YoY.

COLOMBIA

Forte crescimento no trimestre, apesar do cenario macroeconémico desafiador. A inflagdo dos ultimos 12 meses no
pais foi de 8,5% e no 1T22 tivemos um crescimento de vendas totais em cambio constante acima da inflagdo. Nas
vendas mesmas lojas o crescimento foi de 20,2% vs o0 mesmo periodo do ano anterior. Destaque para o formato
Carulla (similar ao formato Pdo de Agucar), com significativa participacdo das vendas omnichannel de 17%. Esse
resultado conforta a estratégia ganhadora de investimentos em conceitos inovadores (Exito Wow e Carulla Fresh
Market) e o importante desempenho da omnicanalidade no Exito.

URUGUAI

O contexto macroecondmico do Uruguai melhorou significativamente com a retomada do turismo no pais desde o
final de 2021. Ainda, o pais conta com um cendrio de consumo mais favoravel e menores indices inflaciondrios. Com
isso, as vendas mesmas lojas cresceram 11,8% no trimestre.

ARGENTINA

Crescimento das vendas acima da inflagdo no trimestre é reflexo do bom desempenho das galerias comerciais,
aumento do trafego em lojas (por conta da diminuicdo das restricdes sanitarias relacionadas ao Covid-19) e
consolidagdo do negdcio de real estate no pais, com a abertura de shoppings e espacgos de lazer.

Para maiores informagdes sobre o resultado do Grupo Exito, segue link para os resultados divulgados:
https://www.grupoexito.com.co/en/financial-information
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https://www.grupoexito.com.co/en/financial-information

Desempenho Financeiro

GPA BRASIL

No primeiro trimestre de 2022 temos duas visdes para o resultado do GPA Brasil, para melhor andlise dos nossos
negocios: a visdo contabil e a visdo pro forma. Na aplicagdo do IFRS5/CPC 31 “Ativo N&o Circulante Mantido para
Venda e Operagdo Descontinuada” certas despesas registradas no Lucro Bruto, Despesas com Vendas e Gerais e
Administrativas ndo podem ser reclassificadas para o lucro liquido das operagdes descontinuadas no contabil por
serem somente parcialmente relacionadas a operagGes descontinuadas. Desta forma, este rateio foi efetuado
somente para fins de “pro forma” e devera cessar a medida que as despesas atingirem seu novo nivel recorrente.

GPA Brasil®)
RS milhdes, exceto quando indicado
[

Receita Bruta 4.171 4.249 -1,8%
Receita Liquida 3.893 3.965 -1,8%
Lucro Bruto 1.035 1.064 -2,7%

Margem Bruta 26,6% 26,8% -0,2 p.p.
Desp. com Vendas, Gerais e Adm. (761) (755) 0,8%

% da Receita Liquida 19,6% 19,0% 0,6 p.p.
Resultado da Equiv. Patrimonial 8 15 -47,1%
EBITDA Ajustado(? 299 348 -13,9%

Margem EBITDA Ajustada(® 7,7% 8,8% -1,1 p.p.

(1) GPA Brasil ndo inclui o resultado de outros negdcios (Stix Fidelidade, Cheftime e James Delivery)
(2) Lucro antes de juros, impostos, depreciagdo e amortizagdo. Ajustado pelas Outras Despesas e Receitas Operacionais

GPA BRASIL — PRO FORMA

GPA Brasil — Pro Forma(?

R$ milhdes, exceto quando indicado

Receita Bruta 4.171 4.249 -1,8%
Receita Liquida 3.893 3.965 -1,8%
Lucro Bruto 1.052 1.062 -0,9%
Margem Bruta 27,0% 26,8% 0,2 p.p.
Desp. com Vendas, Gerais e Adm. (759) (735) 3,2%
% da Receita Liquida 19,5% 18,5% 1,0 p.p.
Resultado da Equiv. Patrimonial 8 15 -47,1%
EBITDA Ajustado(? 321 368 -12,8%
Margem EBITDA Ajustada®® 8,2% 9,3% -1,1 p.p.

(1) GPA Brasil ndo inclui o resultado de outros negdcios (Stix Fidelidade, Cheftime e James Delivery)
(2) Lucro antes de juros, impostos, depreciagdo e amortizagdo. Ajustado pelas Outras Despesas e Receitas Operacionais

O Lucro Bruto do GPA Brasil totalizou RS 1,1 bilhdo no trimestre e margem de 27,0%, melhora de 0,2 p.p. na
comparagdo com o 1T21, resultado atingindo com controle das promog¢des em um cendrio que continua apresentando
alta inflagdo.

As Despesas com Vendas, Gerais e Administrativas totalizaram RS 759 milhdes no trimestre. Importante destacar

que o crescimento nominal foi de 3,2%, bem abaixo da inflagdo no periodo, que foi de 11,3% (IPCA 12 meses). Isso s
foi possivel devido as iniciativas de controle de custos, principalmente, frete, despesa de pessoal (melhorando a
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produtividade) e reducdo de marketing. No 1722 o VG&A representou 19,5% da Receita Liquida - um aumento de 1,0
p.p versus 1T21.

A Equivaléncia Patrimonial totalizou RS 8 milhdes no 1722, impactada negativamente pelo aumento da provisdo para
devedores duvidosos na FIC, devido cendrio macroeconé6mico com maiores patamares de inadimpléncia.

Como resultado dos efeitos mencionados acima, o EBITDA
Ajustado do GPA Brasil foi de RS 321 milhdes (-12,8% YoY) e
margem EBITDA ajustada de 8,2%, com redug¢ao de 1,1 p.p. vs
1T21. Com maior foco nos formatos mais rentdveis e o0 nosso
plano de expansdo e conversdo, esperamos ter uma diluicdo
dos custos fixos nos proximos trimestres e consequentemente
uma evolucdo na nossa margem de rentabilidade.

Evolugdo da Rentabilidade - EBITDA Ajustado

im21 1722

mmm CBITDA Ajustado (RS milh&es)

==@==\largem EBITDA Ajustada (%)
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GRUPO EXITO

Grupo Exito

R$ milhdes, exceto quando indicado

Receita Bruta 6.916 6.571 5,2%
Receita Liquida 6.159 5.866 5,0%
Lucro Bruto 1.556 1.539 1,1%
Margem Bruta 25,3% 26,2% -0,9 p.p.
Desp. com Vendas, Gerais e Adm. (1.131) (1.105) 2,3%
% da Receita Liquida 18,4% 18,8% -0,4 p.p.
Resultado da Equiv. Patrimonial (24) 20 -219,9%
EBITDA Ajustado(!) 430 484 -11,1%
Margem EBITDA Ajustada(® 7,0% 8,2% -1,2 p.p.

(1) Lucro antes de juros, impostos, depreciagdo e amortizagdo. Ajustado pelas Outras Despesas e Receitas Operacionais

O Lucro Bruto do Grupo Exito no 1T22 totalizou RS 1,6 bilhdo (+1,1% YoY) com margem de 25,3%, redugdo de 0,9 p.p
versus 1T21, que se refere a fees de desenvolvimento e comercializagdo de imdveis e empreendimentos imobilidrios
ndo recorrentes menores no 1722 vs 1T21.

As Despesas com Vendas, Gerais e Administrativas totalizaram RS 1,1 bilhdo no 1T22, aumento abaixo do
crescimento das vendas, com diluicdo de 0,4 p.p para 18,4% da receita liquida.

A Equivaléncia Patrimonial totalizou perda de RS 24 milhdes no 1722, que reflete o resultado da participacdo de 50%
detida em Puntos Colombia e na financeira Tuya (ambas joint venture com Bancolombia), devido maior nivel de
provisdo para devedores duvidosos.

O EBITDA Ajustado do 1T22 totalizou RS 430 milhdes, queda
de 11,1% comparado ao 1T21. A margem EBITDA ajustada
regressou 1,2 p.p. na comparag¢do com o mesmo periodo do
ano anterior, atingindo 7,0%, devido aos impactos
mencionados acima.

Evolucdo da Rentabilidade - EBITDA Ajustado

Na operagdo de shopping mall, o maior operador da
Colémbia, Viva Malls, atingiu no 1722 uma margem EBITDA
de 35,9% representando 11,9% do EBITDA Consolidado da
Colémbia em moeda local.

1T21 1722

N FBITDA Ajustado (RS milhSes)
=== \argem EBITDA Ajustada (%)
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OUTRAS RECEITAS E DESPESAS OPERACIONAIS

No trimestre as Outras Receitas e Despesas atingiram RS 23 milhdes. O resultado esta relacionado, principalmente as
contingéncias trabalhistas, gastos com reestruturacdes e ativos imobilizados.

RESULTADO FINANCEIRO

RESULTADO FINANCEIRO Consolidado

(RS milhdes) 1T22 1T21 n

Receitas financeiras 219,3%
Despesas financeiras (312) (129) 142,4%
Custo da divida (210) (62) 240,0%
Custo de antecipagdo de recebiveis (12) (0) n.d.
Outras despesas financeiras (79) (66) 19,6%
Variagdo cambial liquida (11) (1) n.d.
Resultado Financeiro Liquido (186) (89) 108,2%
% Receita Liquida -1,8% -0,9% -0,9 p.p.
Juros sobre passivo de arrendamento (118) (116) 1,8%
Resultado Financeiro Liquido - Pés IFRS 16 (304) (205) 47,9%
% Receita Liquida - Pos IFRS 16 -3,0% -2,1% -0,9 p.p.

O resultado financeiro liquido do GPA Consolidado totalizou uma despesa de RS 304 milhdes no trimestre,
representando 3,0% da receita liquida. Excluindo os juros sobre o passivo de arrendamento, atingiu RS 186 milhdes
no trimestre, equivalente a 1,8% da receita liquida.

As principais variagGes no resultado financeiro no trimestre foram:

e Receitas financeiras: o aumento para RS 127 milhdes no 1T22 (v.s. RS 40 milhdes no 1T21), reflete:
O Maior rentabilidade do caixa devido a elevagdao do patamar de juros do periodo;
0 RS 71 milhdes, referente a correcdo monetdria relacionada a cessdo do Extra Hiper.

e Despesas financeiras (incluindo custo de antecipacdo de recebiveis): alcancou RS 312 milhdes no 1T22 vs RS
129 milhées no 1T21, devido ao maior custo de divida, consequéncia do aumento do CDI no periodo. Na linha
de antecipacdo de recebiveis, o valor de 2021 foi alocado para operagdes descontinuadas, dado que a maior
parte era originado pelas operac¢des de hipermercado.

LUCRO LiQUIDO OPERA(;GES DESCONTINUADAS

Conforme comunicado no dia 4 de abril de 2022, concluimos a cessdo dos direitos de explora¢do de mais 40 pontos
comerciais ao Assai, somando aos 20 realizados no Q4 2021, terminamos o Q1 22 com 60 pontos cedidos, 86% do
perimetro da transacdo. Com isso tivemos no trimestre um lucro liquido das atividades descontinuadas de RS 1.510
milhdes, sendo:

e RS 3,7 bilhdes de receita da venda dos 40 fundos de comércios e 11 imdveis transferidos;
e RS 954 milhdes de baixas de ativos;
e RS 494 milhdes de despesas do projeto, sendo:
o RS 136 milhdes relacionadas a demissdo de colaboradores e contingéncias trabalhistas;
o RS 94 milh&es cancelamento de contratos;
o RS 264 milhdes outras despesas relacionadas a transagdo (custos relacionados a transacdo,
estoques, baixa de saldos de outras contas do balanco relacionadas as lojas e de desmobiliza¢do);
e RS 229 milhdes de despesa relacionado ao resultado operacional principalmente das lojas cedidas e das lojas
em conversao;
e RS 498 milhdes de despesa de imposto de renda.
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DiVIDA LiQUIDA

ENDIVIDAMENTO Consolidado
(RS milhdes) 31.03.2022 31.03.2021

Divida de Curto Prazo (1.791) (2.974)
Empréstimos e Financiamentos (706) (366)

Debéntures (1.085) (2.608)
Divida de Longo Prazo (6.527) (5.760)
Empréstimos e Financiamentos (3.973) (4.259)
Debéntures (2.554) (1.501)
Total da Divida Bruta (8.318) (8.734)
Caixa e Aplicagdes Financeiras 3.610 3.891
Divida Liquida (4.708) (4.843)
EBITDA Ajustado() 2.230 2.798
Carteira de Recebiveis de Cartdo de Crédito ndo antecipados 77 126

Divida Liquida incluindo Recebiveis de Cartdo de Crédito ndao antecipados (4.631) (4.717)

Divida Liquida incluindo Recebiveis de Cartdo de Crédito ndo antecipados /
-2,1x -1,7x
EBITDA Ajustado(t

(1) EBITDA Ajustado pré-IFRS 16, acumulado ultimos 12 meses

A divida liquida incluindo o saldo de recebiveis ndo antecipados alcancou RS -4,6 bilhdes no GPA consolidado ao final
do trimestre, estavel em relagdo ao 1T21. O GPA mantém baixa relagdo divida liquida/EBITDA Ajustado de -2,1x.

Nos ultimos 12 meses o grupo gerou fluxo de caixa operacional de RS 1,7 bilhdo no perimetro das atividades

continuadas. No perimetro descontinuado, lojas Extra Hiper e Drogarias, apresentou variagdo positiva de RS 0,8
bilhdo.

Evolugido da divida liquida Pro Forma (RS milhes)

(4.631)
(922)
1.686 i S B ’
oo KN e
DL 1T21 Geragéo Caixa de Juros Ativ. Desc. Dividendos DL 1T22
Operacional Investimento
Continuadas
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INVESTIMENTOS

Consolidado

(RS milhdes)

Novas Lojas e Aquisigdo de Terrenos 16 13 23,1%
Reformas, Conversdes e Manutengdes 118 97 21,8%
Tl, Digital e Logistica 105 81 29,5%
Total Investimentos GPA Brasil 239 191 25,1%
Total Investimentos Grupo Exito 87 140 -38,2%
Total Investimentos Consolidado 326 331 -1,7%

O Capex totalizou R$ 326 milhdes no 1722, sendo R$ 239 milhdes no Brasil e R$ 87 milhdes no Grupo Exito. No Brasil,
o foco continua sendo no ajuste de portfélio da bandeira Pdo de Agucar para o nosso ultimo modelo G7, além dos
investimentos continuos em Tl em nossa plataforma digital trazendo novas tecnologias. No Grupo Exito, cerca de 78%
em moeda local, foi destinado as atividades de expansao, inovagao, omnicanal e transformagdo digital no periodo, e
o restante, a manutengdo e suporte de estruturas operacionais, Tl e logistica.
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ESG NO GPA

Agenda com e pela sociedade e o meio ambiente

GPA BRASIL

A partir da nossa estratégia de sustentabilidade e dos pilares de atuagdo do GPA, seguem os principais destaques do
1T22:

e Impacto social e promogao de oportunidades:

Iniciamos o ano com o langamento de mais um grupo de alunos beneficiados pelo Prosperar, programa de
concessdo de bolsas-auxilio (material didatico, auxilio-moradia, auxilio-transporte e auxilio-alimentacdo) para
jovens que passaram nos exames vestibulares, mas ndo tém condi¢des socioeconOmicas de arcar com os custos
da universidade. Desde o seu inicio, o Programa Prosperar ja apoiou 84 alunos(as) nos cursos de administragdo
publica e administracdo de empresas na Fundacgdo Getulio Vargas (FGV) e curso de Ciéncias Sociais e do Consumo
na Escola Superior de Propaganda e Marketing (ESPM). Atualmente, do total de beneficiados 53% sao mulheres
e 47% negros(as).

e Combate as mudangas climaticas:

Além das iniciativas de reducdo das emissdes de escopo 1 e 2 (emissdes proprias da empresa e indiretas
provenientes de energia elétrica adquirida pela empresa), seguimos com a oferta de iniciativas para que
nossos(as) clientes possam ter atitudes mais sustentaveis, como é o caso das Estacdes de Reciclagem P3o de
Acucar-Unilever, uma parceria desde 2001 com a Unilever. Atualmente, 101 lojas possuem Estacdes de
Reciclagem para descarte de materiais reciclaveis como papel, vidro, metal, 6leo de cozinha e plastico. No 1T22,
atingimos o patamar de mais de 5,5 toneladas de materiais reciclaveis arrecadados, em média, por estagdo por
més. Desde o inicio do Programa, ja sao mais de 129 mil toneladas de residuos coletados em parceria com 24
cooperativas de catadores de materiais reciclaveis e empresas parceiras.

e Promogado da diversidade e inclusdo:

Continuamos avanc¢ando na equidade de géneros, contribuindo para aceleragdo do desenvolvimento de nossas
colaboradoras, aumentando sua participacdo em posi¢cGes de lideranca (hoje sdo 36% de mulheres em cargos de
lideranga — posicGes de gerente e acima). Nos ultimos 3 anos formamos mais de 700 mulheres de diferentes
cargos (gerentes, coordenadoras, consultoras e analistas) nos programas de desenvolvimento de lideranga
feminina, e, em 2022, abriremos 500 vagas, além de iniciar uma turma especifica com 70 vagas para o Programa
de Desenvolvimento totalmente direcionado para mulheres negras.

e Gestdo integrada e transparéncia:

Encerramos o 1T22 com a publicagdo do Relatério Anual e de Sustentabilidade da Companhia, documento que
reune as principais realizagdes de 2021 da companhia e transparéncia do acompanhamento de nossos
compromissos, englobando tematicas relacionadas a governancga corporativa, cadeia de valor, combate as
mudancas climdticas, valorizacdo da nossa gente e impacto social, além das nossas estratégias de negdcio,
plataforma digital, inovacdo e as importantes transformacGes. Os indicadores ndo financeiros presentes no
Relatério foram auditados pela KPMG, conforme metodologia do CSR Programm Casino, que seguem as
exigéncias legais e regulamentares da Franga. O Relatério pode ser acessado através do site de RI.
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GRUPO EXITO

Em nosso 12 trimestre de 2022, tivemos importantes avancos na agenda de sustentabilidade. Dentre as iniciativas
destacam-se no periodo:

e Zero desnutricao:
o 23.960 criangas beneficiadas nos programas de nutricdo. Aumento de 3% comparado com mesmo
periodo de 2021, 40% da meta do ano de 60.000.

e Meio ambiente:
o 5.013 toneladas de materiais recicldveis coletados da operagdo. Aumento de 4% comparado com o
mesmo periodo 2021, 24% da meta do ano de 21.000;
o 204 tons de materiais reciclaveis pds-consumo (coletado de consumidores), aumento de 57%
comparado com 1T21.

e Governanga e Transparéncia:

o Reconhecimento como companhia comprometida com a Integridade, a partir da premia¢do Anti-
Corruption Institute.

e Cadeia de Valor:
o 90,25% FLV comprados localmente, praticamente em linha com o objetivo do ano de 91%.
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MOVIMENTACAO DE LOJAS POR BANDEIRAS
No 1T22 finalizamos o processo de fechamento dos Extras hipermercados e drogarias, finalizando a operacao de 41
hipermercados, ficando com 31 lojas em conversdo ou analise e fechamento de 68 drogarias. No mesmo periodo,
abrimos 2 lojas do formato Minuto Pado de Agucar (1 Minuto e 1 Pdo de Agucar Fresh), dando continuidade no nosso
plano de expansdo. No Grupo Exito fechamos 4 lojas para convers3o na Coldmbia e fechamos outras 14 lojas (13 na
Colémbia e 1 no Uruguai) para otimizacdo do portfdlio.

Abertas Fechadas Area de

Abertas por Fechadas para Ne de lojas | vendas m?
conversao conversao (mil)

GPA Brasil 2 0 -110 (0] 704
Pao de Aglcar 181 0 0 0 0 181 233
Mercado Extra 146 0 0 0 0 146 163
Compre Bem 28 0 0 0 0 28 33
Mini Extra 141 0 0 0 0 141 35
Minuto Pao de Agucar 99 2 0 -1 0 100 25
Postos de combustiveis 74 0 0 0 0 74 58
Drogarias 68 0 0 -68 0 0 0
Extra Hiper 72 0 0 -41 0 0 0
Lojas em Conversdo / Analise 0 0 0 0 0 31 157
Colémbia 503 1 0 -13 -4 487 824
Uruguai 92 0 0 -1 0 91 92
Argentina 25 0 0 0 0 25 104
Total Grupo 3 (0]
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DEMONSTRACOES FINANCEIRAS CONSOLIDADAS
Balanco Patrimonial

BALANCO PATRIMONIAL
ATIVO

(RS milhdes) Consolidado GPA Brasil

31032022 | 31.03.2021 | 31.03.2022 | 31032021

Ativo Circulante 14.035 13.650 8.289 7.627 5.660 5.913
Caixas e Equivalentes de Caixa 3.610 3.891 2.104 2.418 1.442 1.401
Contas a Receber 756 596 325 279 426 312
CartGes de Crédito 75 82 74 86 - -
Tickets de vendas e duplicatas a receber 666 508 205 141 457 358
Provisdo para Devedores Duvidosos (35) (48) (1) (1) (34) (47)
Provenientes de Acordos Comerciais 50 54 47 53 3 1
Estoques 4.882 6.775 2.067 3.669 2.815 3.103
Tributos a Recuperar 2.084 1.538 1.391 784 691 753
Ativos Disponiveis para Venda 286 111 255 78 31 33
Créditos com Partes Relacionadas - CP 1.794 - 1.794 - - -
Despesas Antecipadas e Outras Contas a Receber 623 740 353 398 254 311
Ativo N3o Circulante 30.722 36.383 14.431 16.694 16.211 19.614
Realizdvel a Longo Prazo 5.559 4.749 5.347 4.476 239 288
Contas a Receber 3 44 3 39 - 5
CartGes de Crédito 3 44 3 39 - 5
Tributos a Recuperar 2.039 2.930 2.039 2.930 - -
Imposto de Renda e Contribuicdo Social Diferidos 465 79 451 64 - -
Partes Relacionadas 1.631 219 1.572 138 102 110
Depdsitos para Recursos Judiciais 733 591 733 587 1 3
Despesas Antecipadas e Outros 688 888 549 718 137 170
Investimentos 1.233 1.316 798 785 435 531
Propriedades para Investimento 2.944 3.764 - - 2.944 3.764
Imobilizado 15.542 20.275 6.341 9.384 9.195 10.883
Intangivel 5.444 6.278 1.946 2.050 3.397 4.148
TOTAL DO ATIVO 44.757 50.034 22.719 24.322 21.871 25.527
—
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DEMONSTRACOES FINANCEIRAS CONSOLIDADAS
Balanco Patrimonial

BALANCO PATRIMONIAL

PASSIVO
(RS milhdes) Consolidado GPA Brasil
Passivo Circulante 12.670 15.727 5.750 8.398 6.770 7.162
Fornecedores 6.487 7.763 2.243 3.376 4.220 4.367
Empréstimos e Financiamentos 716 366 199 22 517 343
Debéntures 1.085 2.608 1.085 2.608 - -
Passivo de Arrendamento 876 947 537 564 338 382
Saldrio e Encargos Sociais 630 814 329 483 287 314
Impostos e Contribuigdes a Recolher 815 737 517 359 296 376
Financiamento Compra de Iméveis 128 108 68 55 60 52
Partes Relacionadas 305 230 196 115 83 84
Propaganda 22 29 22 28 - -
Provisdo para Reestruturagao 11 16 8 11 3 5
Receitas a apropriar 249 260 44 36 125 133
Outros 1.346 1.849 501 741 841 1.104
Passivo Nao Circulante 15.287 17.123 11.533 12.560 3.750 4.561
Empréstimos e Financiamentos 3.979 4.264 3.073 2.967 907 1.297
Debéntures 2.554 1.501 2.554 1.501 - -
Passivo de Arrendamento 5.194 7.453 3.400 5.412 1.792 2.041
Financiamento por compra de ativos 66 108 - - 66 108
Partes Relacionadas 90 167 90 167 - -
Imposto de Renda e Contribuicdo Social Diferidos 862 1.038 6 93 855 944
Impostos Parcelados 130 225 125 218 4 7
Provisdao para Demandas Judiciais 1.472 1.387 1.372 1.255 100 132
Receitas a apropriar 62 18 62 18 - -
Provisdo para perda de investimento em associadas 642 676 642 676 - -
Outros 235 285 210 254 25 32
Patrimonio Liquido 16.801 17.183 5.437 3.364 11.351 13.805
Atribuido aos Acionistas Controladores 14.283 14.007 5.437 3.364 8.834 10.629
Capital Social 5.859 5.650 5.859 5.650 - -
Reservas de Capital 297 270 297 270 - -
Reservas de Lucro 8.463 6.250 (383) (4.393) 9.620 10.435
Outros resultados Abrangentes no Patriménio (336) 1.837 (336) 1.837 (786) 194
Participacdo de Acionistas ndo Controladores 2.518 3.176 - - 2.517 3.176
TOTAL DO PASSIVO E PATRIMONIO LIQUIDO 44.757 50.034 22.719 24.322 21.871 25.527

—
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DEMONSTRACAO DE RESULTADO DO EXERCICIO — 12 TRIMESTRE DE 2022

Consolidado®

5 wilhoes | crasnat |
w2 [ | o | am | wm | a8

GPA Brasil

Receita Bruta 11.105 10.836 2,5% 4.171 4.249 -1,8% 6.916 6.571 5,2%
Receita Liquida 10.069 9.844 2,3% 3.893 3.965 -1,8% 6.159 5.866 5,0%
Custo das Mercadorias Vendidas (7.414) (7.177) 3,3% (2.840) (2.877) -1,3% (4.574) (4.297) 6,5%
Depreciacdo (Logistica) (47) (54) -14,0% (18) (24) -26,0% (29) (30) -4,4%
Lucro Bruto 2.608 2.613 -0,2% 1.035 1.064 -2,7% 1.556 1.539 1,1%
Despesas com Vendas (1.494) (1.444) 3,5% (622) (590) 5,5% (863) (825) 4,6%
Despesas Gerais e Administrativas (420) (464) -9,4% (139) (166) -15,9% (268) (280) -4,4%
Desp. com Vendas, Gerais e Adm. (1.914) (1.907) 0,4% (761) (755) 0,8% (1.131) (1.105) 2,3%
Resultado da Equiv. Patrimonial® (86) (14) 502,1% 8 15 -47,1% (24) 20 -219,9%
Outras Despesas e Receitas Operacionais (23) (54) -58,3% (20) (38) -46,2% (1) (16) -93,1%
Depreciagdo e Amortizagdo (409) (409) -0,1% (219) (207) 5,6% (185) (199) -7,4%
EBIT - Lucro operac. antes do result. financeiro e impostos 177 228 -22,3% 42 78 -46,4% 216 238 -9,5%
Receitas Financeiras 171 82 107,8% 106 27 291,3% 63 55 14,9%
Despesas Financeiras (474) (288) 64,9% (343) (161) 112,3% (129) (125) 2,9%
Resultado Financeiro Liquido (304) (206) 47,7% (237) (134) 76,1% (66) (71) -6,4%
Lucro (Prejuizo) Operacional Antes I.R. (127) 22 -674,7% (195) (56) 245,9% 150 168 -10,7%
Imposto de Renda 42 96 -55,8% 129 128 1,2% (86) (40) 113,9%
Lucro (Prejuizo) Liquido Companhia - operagdes em continuidade (85) 118 -172,0% (66) 71 -192,3% 63 127 -50,3%
Lucro (Prejuizo) Liquido Companhia - operagdes descontinuadas 1.510 10 n.d. 1.510 10 n.d. - (0) -100,0%
Lucro Liquido Companhia Consolidado 1.425 127 n.d. 1.444 81 n.d. 63 127 -50,3%
Lucr? (P.rejuizo) Liquido dos Acionistas Controladores - op. em (111) 103 -208,2% (66) 7 -192,3% 37 110 -66,4%
continuidade®
Lucro (Prejuizo) dos Acionistas Controladores - op. descontinuadas®® 1.510 10 n.d. 1.510 10 n.d. - (0) -100,0%
Lucro (Prejuizo) dos Acionistas Controladores Consolidado® 1.399 112 n.d. 1.444 81 n.d. 37 110 -66,4%
Participagdo de Acionistas Ndo Controladores - op. em continuidade 26 15 76,1% - - - 26 17 51,0%
Participagdo de Acionistas Ndo Controladores - op. descontinuadas - (0) -100,0% - - - - (0) -100,0%
Participacdo de Acionistas Nao Controladores Consolidado 26 15 76,1% - - - 26 17 51,0%
FBITDA - Lucro oper. antes da deprec. resultado financeiro e 632 691 -8,5% 279 310 -9,0% 429 168 -8,2%
impostos
EBITDA Ajustado®® 655 745 -12,2% 299 348 -13,9% 430 484 -11,1%
Consolidado® GPA Brasil
% da Receita Liquida
Lucro Bruto 25,9% 26,5% 26,6% 26,8% 25,3% 26,2%
Despesas com Vendas -14,8% -14,7% -16,0% -14,9% -14,0% -14,1%
Despesas Gerais e Administrativas -4,2% -4,7% -3,6% -4,2% -4,3% -4,8%
Desp. com Vendas, Gerais e Adm. -19,0% -19,4% -19,6% -19,0% -18,4% -18,8%
Resultado da Equiv. Patrimonial® -0,9% -0,1% 0,2% 0,4% -0,4% 0,3%
Outras Despesas e Receitas Operacionais -0,2% -0,6% -0,5% -1,0% 0,0% -0,3%
Depreciagdo e Amortizagdo -4,1% -4,2% -5,6% -5,2% -3,0% -3,4%
EBIT - Lucro operac. antes do result. financeiro e impostos 1,8% 2,3% 1,1% 2,0% 3,5% 4,1%
Resultado Financeiro Liquido -3,0% -2,1% -6,1% -3,4% -1,1% -1,2%
Lucro (Prejuizo) Operacional Antes I.R. -1,3% 0,2% -5,0% -1,4% 2,4% 2,9%
Imposto de Renda 0,4% 1,0% 3,3% 3,2% -1,4% -0,7%
Lucro (Prejuizo) Liquido Companhia - operagdes em continuidade -0,8% 1,2% -1,7% 1,8% 1,0% 2,2%
Lucro Liquido Companhia Consolidado 14,2% 1,3% 37,1% 2,0% 1,0% 2,2%
Lucro (Prejuizo) Liquido dos Acionistas Controladores - op. em continuidade® -1,1% 1,0% -1,7% 1,8% 0,6% 1,9%
Lucro (Prejuizo) dos Acionistas Controladores Consolidado® 13,9% 1,1% 37,1% 2,0% 0,6% 1,9%
Participagdo de Acionistas Ndo Controladores - op. em continuidade 0,3% 0,2% 0,0% 0,0% 0,4% 0,3%
Participacdo de Acionistas Nao Controladores Consolidado 0,3% 0,2% 0,0% 0,0% 0,4% 0,3%
EBITDA - Lucro oper. antes da depr.,result. financeiro e impostos 6,3% 7,0% 7,2% 7,8% 7,0% 8,0%
EBITDA Ajustado® 6,5% 7,6% 7,7% 8,8% 7,0% 8,2%
(1) Consolidado considera resultado de outros negécios complementares
(2) Resultado da equivaléncia patrimonial inclui o resultado de CDiscount no Consolidado
(3) Lucro liquido apds participagdo de acionistas ndo controladores
(4) Ajustado pelas Outras Despesas e Receitas Operacionais

PoowAciksr
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FLUXO DE CAIXA — CONSOLIDADO(*)

FLUXO DE CAIXA

Consolidado

31.03.2022 | 31.03.2021

(RS milhdes)

Lucro (Prejuizo) liquido do exercicio 1.425 127
Imposto de renda diferido 156 (114)
Perda (ganho) na alienagdo de imobilizado e intangivel (2.753) 32
Depreciagdo e amortizagao 488 548
Juros e variagGes monetarias 427 246
Resultado de equivaléncia patrimonial 86 14
Provisdo para demandas judiciais 48 3
Provisdo para baixas e perdas (4) -
Remuneragdo baseada em agdes 6 7
Provisdo para créditos de liquidagdo duvidosa 14 18
Provisdo para obsolescéncia e quebras (32) (19)
Receita a apropriar (106) (91)
Ganho na venda de subsidiaria 1 -
Perda (ganho) na baixa de passivo de arrendamento (39) (21)
(Aumento) redugdo de ativos

Contas a receber 21 51
Estoques 151 (151)
Impostos a recuperar (8) (343)
Outros ativos (60) (99)
Partes relacionadas (146) (48)
Depésitos judiciais (8) (29)
(Aumento) redugdo de passivos

Fornecedores (3.170) (3.766)
Saldrios e encargos sociais (148) (95)
Impostos e contr. sociais a recolher 299 168
Demais contas a pagar (312) 158
Demandas judiciais (44) (24)
Receita diferida (15) 47
Imposto de renda e contribuigdo social pagos (98) (117)
Caixa liquido gerado (utilizado) nas atividades operacionais (3.821) (3.498)
Aquisicdo de bens do ativo imobilizado (281) (270)
Aumento no ativo intangivel (45) (61)
Venda de bens do imobilizado 924 11
Aquisigdo de propriedade para investimento (7) (93)
Caixa liquido gerado (utilizado) nas atividades de investimento 591 (413)
Fluxo de caixa das atividades de financiamento

Captacdo e refinanciamentos 328 1.015
Pagamentos de empréstimos e financiamentos (1.143) (1.528)
Pagamento de dividendos (35) (36)
Aquisicdo de sociedade (3) -
Recursos obtidos com oferta de agGes e acionistas ndo controladores - 7
Transagdo com nao controladores - (2)
Pagamento de passivo de arrendamento (400) (430)
Caixa liquido gerado (utilizado) nas atividades de financiamento (1.253) (974)
Variagdo Cambial s/ caixa e equivalentes (181) 65
Aumento (redugdo) de caixa e equivalentes (4.664) (4.820)
Disponibilidades no inicio do exercicio 8.274 8.711
Disponibilidades no fim do exercicio 3.610 3.891
Variagdo no caixa e equivalentes (4.664) (4.820)
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SEGMENTAGAO DE VENDAS POR NEGOCIO - BRASIL

Segmentagao de Vendas Liquidas por Negdcio

(RS milhdes)

Pao de Aglcar 1.710 1.734 -1,4%
Mercado Extra / Compre Bem 1.251 1.244 0,6%

Proximidade(!) 537 497 8,1%

Postos 362 442 -18,1%
Outros Negédcios? 32 48 -32,7%
GPA Brasil ex hiper e drogarias 3.893 3.965 -1,8%
Extra Hiper 487 2.519 -80,7%
Drogarias 2 50 -95,9%
Outros Negdcios Descontinuados® 17 40 -58,1%
GPA Brasil 4.399 6.574 -33,1%

(1) Inclui vendas do Mini Extra, Minuto Pdo de Agucar e Aliados
(2) Receitas provenientes do aluguel de galerias comerciais
(3) Receitas provenientes do aluguel de galerias comerciais das operagdes descontinuadas

I
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EARNINGS

RELEASE
1Q22 (@] 1922 Earnings,

S3o Paulo, May 4%, 2022

@

GPA [B3: PCAR3; NYSE: CBD] announces its results for the first Thursday

quarter of 2022 (1Q22). In consequence of discontinuing May 5th, 2022
hypermarket operations, as disclosed in the material fact 10:00 a.m. (Bragﬂia)
or/notice to the market of October 14 and December 16, 2021, 09:00 a.m. (NY)
February 24 and April 13, 2022, Extra hypermarket operations 02:00 p.m. (London)

will be deemed discontinued operations. Hence, net sales as well

as the other result items were retrospectively adjusted, as & Portuguese (original language)
established by IFRS 5/CPC31, approved by CVM Resolution No.

o Videoconterence: QIITEICEREER
598/09 — Noncurrent assets held for sale and discontinued ldeoconterence- (i ikttt r

o

ii= English (simultaneous translation)

operations. The comments below concern the result from

continuing operations. Comparisons are with the same period in w .
. . A4 (o [=ToTololg) (=T (Ta[ol=Hl W\ .g pari.com.br/en »
2021, unless stated otherwise. The results include the effects of

IFRS 16/CPC 06 (R2), unless stated otherwise. BEBEWH www gpari.com.br 3+

Resilient Consolidated Result for the period

e Total consolidated gross revenue from continuing operations reached R$11.1 billion in 1Q22, an 11.2%
increase in the same-store concept vs. 1Q21;

e Consolidated Adjusted EBITDA totaled R$655 million in 1Q22 with a Consolidated Adjusted EBITDA Margin
of 6.5%, a 110 bps decrease vs. 1Q21;

e The Consolidated Net Profit of Controlling Shareholders reached R$1,399 million. As released on April 4,
2022, we completed, in 1Q22, the assignment of rights to exploit more than 40 commercial points to Assali,
reaching 86% of the transaction scope, and thus the net profit from discontinued activities was R$1,510
million for the period;

e The cash position at the end of the quarter was R$3.6 billion, 2.0x times the Company’s short-term debt.

Double-digit growth internationally

e Grupo Exito recorded strong double-digit growth in same-store sales at 20.8% vs. 1Q21 (in constant
currency), growing in the 3 countries in which it operates, which is mainly due to increase in store traffic and
economy reopening with the resumption of tourism. Omnichannel sales represented 9.4% of total sales of
1Q22;

e  Grupo Exito reached an Adjusted EBITDA Margin of 7.0% in 1Q22, a decrease of 120 bps compared to 1Q21,
which refers to lower nonrecurrent real estate development and trading fees in 1Q22 vs. 1Q21.

New GPA Brazil transition quarter

e The gross revenue from sales of the New GPA Brazil (excluding gas stations) amounted to R$3.8 billion in
1Q22, in line with 1Q21, which was affected by a punctual stockout effect, due to a period of adjustment in
the logistics network after the closing of the hypermarkets. In 1Q22, total online sales penetration was 9.9%;

e At GPA Brazil, the Adjusted EBITDA margin (pro forma) was 8.2% in 1Q22, which was mainly affected by
the lower dilution of the fixed costs. With a greater focus on more profitable formats and our expansion
and conversion plan, we expect a dilution of the fixed costs in the next quarters and, as a consequence, an
evolution on our profitability margin.

R - N
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GPA Consolidated

Transition quarter regarding operations in Brazil and maintenance of strong
resumption of Grupo Exito

GPA Consolidated()

RS million, except when indicated

Gross Revenue 11,105 10,836 2.5%
Net Revenue 10,069 9,844 2.3%
Gross Profit 2,608 2,613 -0.2%
Gross Margin 25.9% 26.5% -60 bps
Selling, General and Administrative Expenses (1,914) (1,907) 0.4%
% of Net Revenue 19.0% 19.4% -40 bps
Other Operating Revenue (Expenses) (23) (54) -58.3%
Adjusted EBITDAR 655 745 -12.2%
Adjusted EBITDA Margin® 6.5% 7.6% -110 bps
Net Income Controlling Shareholders - Continued Operations (111) 103 -208.2%
Net Margin Controlling Shareholders - Continued Operations -1.1% 1.0% -210 bps
Net Income Controlling Shareholders - Discontinued Operations(3) 1,510 10 n.d.
Net Income Controlling Shareholders Consolidated 1,399 112 n.d.

(1) The consolidated considers profit and loss of the operations of GPA Brazil, the operations of Grupo Exito (Colombia, Uruguay, and Argentina), other businesses (Stix Fidelidade, Cheftime, and
James Delivery), and the result of the equity income of CDiscount

(2) Operating income before interest, taxes, depreciation and amortization. Adjusted for Other Operating Revenue (Expenses)

(3) Includes the result of hypermarket operations

Message from the CEO

We started the first quarter of the year in a situation of transition for business in Brazil, with the closing process of
hypermarket-format stores, which requires restructuring and resizing of the entire business. At Grupo Exito, we see a
resumption of traffic in stores, with the economy reopening and the resumption of tourism, which gave rise to strong
growth, as has happened in the previous quarters.

Our consolidated gross revenue increased 11.2% in the same-store sales concept in 1Q, driven especially by the results
of Exito in the three countries in which it operates. In Brazil, despite the challenges of the macro scenario, with high
pressure due to inflation and the deterioration in the population’s income, we recorded gross revenue in line with the
1Q21.

The new cycle that has started in GPA Brazil enables us to put into practice an important expansion plan, which
provides for the opening of 200 new stores by 2024. This quarter, we have opened two new stores - one Minuto Pado
de Aclcar and one P3o de Acucar Fresh. There are 25 units being converted from hypermarkets into Pdo de Acucar or
Mercado Extra, and approximately 40 Pao de Aglcar stores are in the process of revitalization, with opening expected
over the next few months. Our food e-commerce business remains an important way of growing and we will continue
to strengthen it, supported by an open collaborative platform, as part of a multichannel strategy. In Colombian Carulla,
omnichannel sales share reached an incredible 17%, a benchmark for the sector.

Lastly, we have started the second quarter confident of the strategy defined, focused on our strategic priorities, to
“do the basics well” and resume our business strengths in Brazil, maintaining the constant growth of Grupo Exito. We
have simplified our structure, resized the Company and now we look to the future, focused on delivering results
sustainably.

Marcelo Pimentel
GPA’s CEO

Disclaimer: Statements contained in this release regarding the Company's business outlook, projections of operating/financial profit and loss, the Company's growth potential, and related
to market and macroeconomic estimates constitute mere forecasts and were based on the beliefs, intentions, and expectations of the Management regarding the future of the Company.
Those estimates are highly dependent on changes in the market, the general economic performance of Brazil, the industry, and international markets and, therefore, are subject to change.
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Sales Performance

GPA Bratzil
Challenging quarter for New GPA transformation

GROSS REVENUE 1Q22/1Q21

(RS million) “ % Total Stores Same Store Sales®

P3o de Aglcar 1,870 -1.5% 0.1%
Mercado Extra / Compre Bem 1,337 0.5% 0.6%
Proximity 564 7.5% 5.5%
Other businesses(!) 37 -31.5% n.d.
New GPA Brazil ex Gas Stations 3,808 0.0% 1.0%
Gas Stations 363 -18.0% -16.7%
New GPA Brazil 4,171 -1.8% -0.9%
Extra Hiper 533 -80.9% n.d.
Drugstores 2 -95.8% n.d.
Other Discontinued Business(®? 18 -58.3% n.d.
GPA Brazil® 4,724 -33.8% -0.9%

(1) Revenue mainly from lease of commercial centers

(2) Revenue mainly from lease of commercial centers of discontinued operations

(3) GPA Brazil does not include the results of Stix Fidelidade, Cheftime, and James Delivery
(4) To reflect the calendar effect, 110 bps were reduced in 1022

Second consecutive quarter with positive same-store sale in the New GPA

Total sales of New GPA Brazil reached R$4.2 billion in 1Q22 and, excluding service stations, we reached R$3.8 billion.
We ended the first quarter of 2022 with a similar trend to the 4Q of 2021, with positive same-store sales excluding
gas stations, despite the impact on stockouts due to logistical adjustments, necessary after the closing of the
hypermarket stores (closing of 4 DCs and area reduction in another 4 DCs), and impact on the focus of the operation
also generated by the hyper stores’ transaction.

In this first quarter, we had a negative impact on gas station sales, as most of them are in closed store areas for
conversion to cash and carry. This tends to be reverted with the opening of the new stores.

Sales from premium formats corresponded to almost 50% of the total gross sales

1.3%_

® Premium Format

m Mercada Extra / Compre Bem
s Proximity

m (Gas Stations

w Other Businesses

GPA Brazil’s transition period marked by the exit of the hypermarket format

GPA Brazil is going through a transition period, which began in October 2021 with the announcement of the
discontinuation of hypermarket and drugstore stores and should last until the end of the second quarter. During that
period, we closed all stores of these formats, adjusted our logistics network, we are working on adapting our principal
place of business and IT platforms, and are mainly focused on 5 points of action in our banners, to continue feeding
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dreams and lives with excellence: i) OSA (on-shelf availability), always to meet our customers’ needs; ii) NPS to
continually improve our services; iii) Assortment, providing premium and regional products; iv) Conversion, focus on
the conversion of stores after the closing of hypermarkets; and v) Expansion, the opening of stores according to the
plan announced in 2021.

Temporary impact on stockouts due to adjustment in the logistics network

In the Pao de Aglcar banner, we presented a slight, but important growth, with market share gain in the premium
segment. This result gives us confidence that the strategy outlined proves to be a winner. We had a very high unique
effect on stockouts, explained by the adjustment in the logistics network due to the exit from hypermarkets. This
network adequacy has already been overcome and at the beginning of April, we are already at pre-transaction levels.
Another negative impact on the banner was the difficulty in importing in the last 2 months, mainly due to the lack of
containers. As a result, the participation of some products in important categories is suffering from stockouts.

In the 1Q, we had two P3o de Aglicar stores reopened to the G7 concept, Indaiatuba and Piracicaba. These two stores
are performing in two-digit perishables categories above unrenovated stores and 36 reopenings are planned for Q2.
We also started the conversion of 15 hypermarket stores to this banner, with a reopening expected between the 2nd
and 3rd quarters. In the assortment review journey, in order to better meet the demand of our customers, we added
approximately 500 SKUs in the last few months and we could reach up to 1.000 additional SKUs, which may also
replace low-performance assortments in some stores.

Focus on regional assortment for mainstream banners

For Mercado Extra, besides the impacts of logistical adjustments, the banner was impacted in the quarter by the rains
in the mountainous region of Rio de Janeiro. At Compre Bem, sales performance was affected by the strong base, but
with an improvement in the banner's profitability.

We continue to accelerate the integration of the banners into the e-commerce operation and focus on serving
perishables and regionalized assortment. In this quarter, we started the conversion of 9 hypermarket stores to the
Mercado Extra format.

On April 29, 2022, we announced a proposal to incorporate the Compre Bem banner, with the purpose of maximizing
synergies among mainstream banners.

Constant growth in Proximity format sales

In the Proximity format, during the first quarter of 2022, we opened a new Minuto P3do de Aglcar store and another
store in the new Pao de Aglcar Fresh format —a model focused on purchasing fresh products and allowing us to occupy
the space between Minuto P3o de Aclcar and the traditional Pdo de Accar.

Even with a difficult comparison basis, we had a 5.5% growth in same-store sales for this banner, mainly driven by
the resumption of flow in transit stores, with people returning to the offices.

Temporary impact of CDs changes on the e-
commerce operation

In e-commerce, our GMV was R$369 million in 1Q22, 19%
higher than in the same period in 2021. If we exclude sales
from hypermarkets in 1Q21, the growth was 44%.

Compared to 4Q21, excluding sales from hypermarkets in e-
commerce, our GMV decreased by 4%, mainly explained by
the impacts of logistical adjustments and reduced
promotions.

1021 2021 3021 4021 1Q22
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% Penetration in food sales
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We are implementing several initiatives to strengthen our digital strategy, including:
= |mproving our competitiveness: resumption of promotions in specific categories such as wine, beers,
personal care, pet shop, and others;
= Attracting new sales: implementation of logistics hubs in places where we no longer have brick and mortar
stores such as Salvador, Belo Horizonte, and Curitiba. These hubs will serve our customers of Pdo de
Acucar and Clube Extra, in addition to all our e-commerce partners;
= QOperating improvement: in logistics and IT, with the automation of service via WhatsApp and the OMS

tool.

Private-label brands with quality products at the best value for money

Our private-label brands have the purpose of offering quality products at the best value for money, in all operation
segments (day-to-day, healthy, superior quality, gourmet etc.) seeking higher profitability, exclusivity and
differentiation for the group’s banners. With an increasing demand in Brazil, Qualita, Taeq, Cheftime, Casino, Club des
Sommeliers and Finlandek brands closed the 1Q22 representing 21.52% of GPA Brazil’s sales.
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GRUPO EXITO
Solid performance in Colombia and improved sales benefited from omnichannel and economic
reopening

GROSS REVENUE 1Q22/1Q21
% Total Stores Same Store Sales(?
- o
Colombia 5,215 3.9% 19.5% 20.2%
Uruguay 1,215 5.9% 11.1% 11.8%
Argentina 486 20.2% 66.3% 62.7%

(1) Same-store concept performance considering growth at constant exchange rates. To reflect the calendar effect, in 1Q22, -30 bps was added in Grupo Exito (-20 bps in Colombia, -70 bps in
Uruguay, and -70 bps in Argentina)

Grupo Exito posted a solid sales performance in 1Q22, as was already shown in previous quarters. Gross revenue
totaled R$6.9 billion in the quarter, with same-store growth of 20.8% vs 1Q21 and due to the valuation of the Brazilian
real vs the Colombian peso, total store growth was 5.2% YoY.

COLOMBIA

Strong growth in the quarter, despite the challenging macroeconomic environment. Inflation in the last 12 months in
the country was 8.5% and, in 1Q22, we had a growth in total sales volume at constant exchange rates above inflation.
In same-store sales, growth was 20.2% versus the same period of the previous year. Let us emphasize the Carulla
format (similar to the Pdo de Agucar format), with a significant 17% share in omnichannel sales. This result supports
the winning strategy of investments in innovative concepts (Exito Wow and Carulla Fresh Market) and the important
performance of omnichannel in Exito.

URUGUAY

The macroeconomic context in Uruguay has significantly improved with the resumption of tourism in the country since
the end of 2021. Moreover, the country has a more favorable consumption scenario and lower inflation rates. As a
result, same-store sales grew 11.8% in the quarter.

ARGENTINA

Sales growth above inflation in the quarter is a reflection of the good performance of commercial centers, increased
in-store traffic (due to the reduction of sanitary restrictions related to Covid-19), and consolidation of the real estate
business in the country, with the opening of malls and leisure spaces.

For further information on the results of Grupo Exito, please find below the link to the released earnings:
https://www.grupoexito.com.co/en/financial-information
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Financial Performance

GPA BRAZIL

In the first quarter of 2022, we have two views for GPA Brazil’s result, for a better analysis of our businesses: the
accounting view and the pro-forma view. In applying IFRS5/CPC 31 “Noncurrent Assets Held for Sale and Discontinued
Operations”, certain expenses recorded in the Gross Profit, Selling, General and Administrative Expenses cannot be
reclassified to net profit of the discontinued operations in accounting since they are only partially related to
discontinued operations. Hence, this proration was made for “pro-forma” purposes only and must cease as the
expenses reach their new recurring level.

GPA Brazil®
RS million, except when indicated
TR N S

Gross Revenue 4,171 4,249 -1.8%
Net Revenue 3,893 3,965 -1.8%
Gross Profit 1,035 1,064 -2.7%

Gross Margin 26.6% 26.8% -20 bps
Selling, General, and Administrative Expenses (761) (755) 0.8%

% of Net Revenue 19.6% 19.0% 60 bps
Equity Income 8 15 -47.1%
Adjusted EBITDAR 299 348 -13.9%

Adjusted EBITDA Margin(? 7.7% 8.8% -110 bps

(1) GPA Brazil does not include results from other businesses (Stix Fidelidade, Cheftime, and James Delivery)
(2) Earnings before interest, taxes, depreciation, and amortization. Adjusted for Other Operating Revenue (Expenses)

GPA BRAZIL — PRO-FORMA

GPA Brazil — Pro-Forma(?

R$ million, except when indicated

Gross Revenue 4,171 4,249 -1.8%
Net Revenue 3,893 3,965 -1.8%
Gross Profit 1,052 1,062 -0.9%
Gross Margin 27.0% 26.8% 20 bps
Selling, General, and Administrative Expenses (759) (735) 3.2%
% of Net Revenue 19.5% 18.5% 100 bps
Equity Income 8 15 -47.1%
Adjusted EBITDA2) 321 368 -12.8%
Adjusted EBITDA Margin(? 8.2% 9.3% -110 bps

(1) GPA Brazil does not include results from other businesses (Stix Fidelidade, Cheftime, and James Delivery)
(2) Earnings before interest, taxes, depreciation, and amortization. Adjusted for Other Operating Revenue (Expenses)

The Gross Profit of GPA Brazil totaled R$1.1 billion in the first quarter and 27.0% margin, 20 bps better when
compared to 1Q21, a result that was achieved controlling promotions in a high-inflation scenario.

The Selling, General and Administrative Expenses totaled R$759 million in the quarter. It is worth noting that

nominal growth was 3.2%, significantly below the inflation for the period, which was 11.3% (12-month IPCA). This was
possible because of the initiatives for controlling costs, mainly, freight, expenses with personnel (productivity
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improvement) and marketing reduction. In 1Q22 SG&A represented 19.5% of Net Revenue — an increase of 10Q bps
vs 1Q21.

The Equity Income totaled R$8 million in 1Q22, negatively affected by the increase in the allowance for doubtful
accounts in the FIC, due to a macroeconomic environment with higher default levels.

As a result of the effects mentioned, GPA Brazil’s Adjusted
EBITDA was R$321 million (-12.8% YoY) and Adjusted EBITDA
Margin was 8.2%, with a reduction of 110 bps vs. 1Q21. With

368 a greater focus on more profitable formats and our expansion
321

Profitability Evolution - Adjusted EBITDA

and conversion plan, we expect a dilution of the fixed costs in
the first quarters and, as a consequence, an evolution on our
profitability margin.

1021 1022
mmm Adjusted EBITDA (RS million)
=== Adjusted EBITDA Margin (%)
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GRUPO EXITO

Grupo Exito

RS million, except when indicated

Gross Revenue 6,916 6,571 5.2%
Net Revenue 6,159 5,866 5.0%
Gross Profit 1,556 1,539 1.1%
Gross Margin 25.3% 26.2% -90 bps
Selling, General, and Administrative Expenses (1,131) (1,105) 2.3%
% of Net Revenue 18.4% 18.8% -40 bps
Equity Income (24) 20 -219.9%
Adjusted EBITDA® 430 484 -11.1%
Adjusted EBITDA Margin(?) 7.0% 8.2% -120 bps

(1) Profit before interest, taxes, depreciation, and amortization. Adjusted for Other Operating Revenue (Expenses)

The Gross Profit of Grupo Exito in 1Q22 totaled R$1.6 billion (+1.1% YoY) with 25.3% margin, a reduction of 90 bps vs.
1Q21 which refers to lower nonrecurrent real estate development and trading fees in 1Q22 vs. 1Q21.

The Selling, General and Administrative Expenses totaled R$1.1 billion in the 1Q22, an increase below the growth in
sales, with a dilution of 40 bps to 18.4% of the net revenue.

Equity Income totaled a loss of R$24 million in 1Q22, which reflects the result of the 50% interest held in Puntos
Colombia and in Tuya finance (both joint ventures with Bancolombia), due to a higher level of allowance for doubtful
accounts.

The Adjusted EBITDA in 1Q22 totaled R$430 million, a
reduction of 11.1% compared to 1Q21. The Adjusted EBITDA
Margin reduced 120 bps compared to the same period of the
previous year, reaching 7.0%, due to the impacts mentioned
above.

Profitability Evolution - Adjusted EBITDA

484

In the shopping mall operation, the largest operator in
Colombia, Viva Malls, reached an EBITDA margin of 35.9% in
1Q21, corresponding to 11.9% of the Consolidated EBITDA in
Colombia in local currency.

1021 1Q22
mm Adjusted EBITDA (RS million)
=== Adjusted EBITDA Margin (%)
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OTHER OPERATING REVENUE (EXPENSES)

In the quarter, Other Revenue (Expenses) reached R$23 million. The result is mainly related to labor contingencies,
expenses with restructuring and property and equipment assets.

FINANCIAL RESULT

FINANCIAL RESULT Consolidated
(RS Million) 1Q22 1Q21 n

Financial Revenue 219.3%
Financial Expenses (312) (129) 142.4%
Cost of Debt (210) (62) 240.0%
Cost of Receivables Discount (12) (0) n.d.
Other financial expenses (79) (66) 19.6%
Net exchange variation (11) (1) n.d.
Net Financial Revenue (Expenses) (186) (89) 108.2%
% of Net Revenue -1.8% -0.9% -90 bps
Interest on lease liabilities (118) (116) 1.8%
Net Financial Revenue (Expenses) - Post IFRS 16 (304) (205) 47.9%
% of Net Revenue - Post IFRS 16 -3.0% -2.1% -90 bps

GPA Consolidated's net financial result totaled an expense of R$304 million in the quarter, representing 3.0% of net
revenue. Excluding interest on lease liabilities, it reached R$186 million in the quarter, equivalent to 1.8% of net
revenue.

The main changes in the financial results in the quarter were:

e  Financial revenue: the increase to R$127 million in 1Q22 (vs. R$40 million in 1Q21), reflects:
O Higher cash profitability due to the increase in interest rates for the period;
o RS$71 million, related to the adjustment for inflation for Extra Hiper assignment.

e Financial expenses (including the cost of receivables discount): reached R$312 million in 1Q22 vs. R$129
million in 1Q21, due to a higher debt cost, as a consequence of the CDI increase for the period. In the
receivable discount item, the amount for 2021 was allocated to discontinued operations, since most was
derived from Hypermarket operations.

NET PROFIT - DISCONTINUED OPERATIONS

As informed on April 4, 2022, we completed the assignment of rights to exploit more than 40 commercial points to
Assai, and adding to the 20 assigned in the 4Q 2021, we ended 1Q22 with 60 assigned points, 86% of total. Hence, the
net profit in the quarter from discontinued activities was R$1,510 million, where:

e R$3.7 billion revenue from the sale of the 40 goodwill and transfer of 11 real estate properties;
e RS$954 million from write-off of assets;
e RS$494 million from project expenses, where:
o RS$136 million refer to the dismissal of employees;
o R$94 million termination of agreements;
o RS$264 million other expenses related to the transaction (transaction-related costs, inventories,
write-off of other balance sheet accounts related to stores and decommissioning);
e RS$229 million from expenses related to the operating result mainly of assigned stores and stores under
conversion;
e RS$498 million from income tax expenses.
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NET DEBT

INDEBTEDNESS Consolidated
(R$ Million) 03/31/2022 | 03/31/2021

Short-Term Debt (1,791) (2,974)
Loans and Financing (706) (366)

Debentures (1,085) (2,608)
Long-Term Debt (6,527) (5,760)
Loans and Financing (3,973) (4,259)
Debentures (2,554) (1,501)
Total Gross Debt (8,318) (8,734)
Cash and Financial investments 3.610 3.891
Net Debt (4,708) (4,843)
Adjusted EBITDA 2,230 2,798
On balance Credit Card Receivables not discounted 77 126

Net Debt incl. Credit Card Receivables not discounted (4,631) (4,717)

Net Debt incl. Credit Card Receivables not discounted /
-2.1x -1.7x
Adjusted EBITDA()

(1) Adjusted EBITDA pre-IFRS 16, accumulated in the last 12 months

Net debt including the balance of unearned receivables reached R$-4.6 billion in consolidated GPA at the end of the
quarter, stable regarding 1Q21. GPA maintains a low ratio of Net Debt/Adjusted EBITDA at -2.1x.

In the last 12 months, the group generated an operating cash flow of R$1.7 billion in the scope of continued activities.
As to the discontinued scope, Extra Hiper stores and Drugstores, presented a positive variance of R$0.8 billion.

Evolution of the Pro-Forma net debt (RS million)

(4,631)
(922)
1,686 L i S —
(690) | 810 | (798)

1Q21 ND Continued CAPEX Interest Discontinued Activ. Dividends 1Q22 ND
Operational
Generation
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INVESTMENTS

Consolidated

s e T R
[ e [ o

New Stores and Land Acquisition 16 13 23.1%
Store Renovations, Conversions and Maintenance 118 97 21.8%
IT, Digital and Logistics 105 81 29.5%
Total Investments GPA Brazil 239 191 25.1%
Total Investments Grupo Exito 87 140 -38.2%
Total Investments Consolidated 326 331 -1.7%

Capex totaled R$326 million in 1Q22, of which R$239 million in Brazil and R$87 million in Grupo Exito. In Brazil, our
focus remains on adjusting the Pdo de Agucar banner portfolio for our latest G7 model, in addition to continuous IT
investments in our digital platform that provides new technologies. In Grupo Exito, approximately 78% in local
currency was allocated to expansion, innovation, omnichannel and digital transformation activities in the period, and
the remaining portion to maintenance and support of operational structures, IT and logistics.
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ESG AT GPA

Agenda with and for society and the environment

GPA BRAZIL
With our sustainability strategy and GPA’s activity pillars, the following are the highlights for 1Q22:

e Social impact and promotion of opportunities:

We started the year with another group of students benefited by Prosperar, grant program (didactic materials,
housing, transportation and food allowances) for young students that pass university entrance exams, but have
no socio-economic capacity to bear the university costs. Since it began, Prosperar Program has supported
84 students in public management and business management courses at Funda¢do Getulio Vargas (FGV) and
Social Sciences and Consumption Sciences at Escola Superior de Propaganda e Marketing (ESPM). Currently, of
those assisted by the program, 53% are women and 47% are Black.

e Fight against climate change:

In addition to the initiatives to reduce scope 1 and 2 emissions (the company's own and indirect emissions from
electricity purchased by the company), we provide options for our clients to have more sustainable attitudes,
such as P3do de Agucar-Unilever Recycling Stations, a partnership with Unilever since 2001. Currently, 101 stores
have Recycling Stations to dispose of recyclable materials such as paper, glass, metal, cooking oil and plastic. In
1Q22, we reached more than 5.5 tons of recyclable materials collected, on average, per station each month.
Since the beginning of the Program, more than 129 thousand tons have been collected in partnership with 24
recyclable material collector association and partner companies.

e  Promotion of diversity and inclusion:

We continue progressing on gender equity, contributing to speed up development of our female employees,
increasing their presence in leadership positions (today 36% of leadership positions are held by women —
managing positions and above). In the last 3 years, we have trained more than 700 women in different positions
(managers, coordinators, advisors, and analysts) with our women leadership development programs, and, in
2022, we will open 500 places, and will also have a specific class with 70 places for the Development Program
totally focused on Black women.

e Integrated management and transparency:

We closed 1Q22 with the publication of the Company’s Annual and Sustainability Report, a document that
gathers the company’s main achievements of 2021 and transparency in our commitments, encompassing topics
related to corporate governance, value chain, fight against climate change, valuing our people and social impact,
in addition to our business strategies, digital platform, innovation and important transformations. The non-
financial indicators in the Report were audited by KPMG, according to the CSR Program Casino methodology,
which follows the legal and regulatory rules in France. The Report can be accessed through the IR website.
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GRUPO EXITO

In the 1st quarter of 2022, we made significant progress as to the sustainability agenda. The following can be
highlighted in the period:

e  Zero malnutrition:
o 23,960 children helped by the nutrition programs. A 3% increase compared to the same period in
2021, 40% of the target for the year (60,000).

e  Environment:
o 5,013 tons of recyclable materials collected by the operation. A 4% increase compared to the same
period in 2021, 24% of the target for the year (21,000);
o 204 tons of post-consumption recyclable materials (collected from consumers), a 57% increase
compared to 1Q21.

e Governance and Transparency:
o Acknowledgement as a company committed to Integrity, with an award from Anti-Corruption
Institute.

e  Value Chain:
o 90.25% fruit and vegetables bought locally, virtually in line with the target for the year of 91%.

31:’;2{ BRI weonita” Devoto <> #Géant Libertad @ Pasco
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BREAKDOWN OF STORE CHANGES BY BANNER

In 1Q22, we concluded the process of closing Extras hypermarkets and drugstores, concluding the operation of 41
hypermarkets, leaving 31 stores under conversion or analysis, and closing 68 drugstores. In the same period, we
opened 2 stores in the Minuto P3o de Aclicar format, continuing our expansion plan. In Grupo Exito we closed 4 stores
for conversion in Colombia and we closed another 14 stores (13 in Colombia and 1 in Uruguay) to optimize our
portfolio.

Closing to Stores Sales area
conversion ('000 sq. m.)

Openings by

X Closing
conversion

Stores Openings

GPA Brazil 809 2 (1] -110 (1] 701 704
Pao de Aglcar 181 0 0 0 0 181 233
Mercado Extra 146 0 0 0 0 146 163
Compre Bem 28 0 0 0 0 28 33
Mini Extra 141 0 0 0 0 141 35
Minuto Pao de Agucar 99 2 0 -1 0 100 25
Gas Stations 74 0 0 0 0 74 58
Drugstores 68 0 0 -68 0 0 0
Extra Hiper 72 0 0 -41 0 0 0
Stores in Conversion / Analysis 0 0 0 0 0 31 157
Colombia 503 1 0 -13 -4 487 824
Uruguay 92 0 0 -1 0 91 92
Argentina 25 0 0 0 0 25 104
Total Group 3 (0]
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CONSOLIDATED FINANCIAL STATEMENTS
Balance Sheet

BALANCE SHEET
ASSETS
(RS Million) Consolidated GPA Brazil
TV

Current Assets 14,035 13,650 8,289 7,627 5,660 5,913
Cash and Marketable Securities 3,610 3,891 2,104 2,418 1,442 1,401
Accounts Receivable 756 596 325 279 426 312

Credit Card 75 82 74 86 - -

Sales Vouchers and Trade Account Receivable 666 508 205 141 457 358

Allowance for Doubtful Accounts (35) (48) (1) (2) (34) (47)

Resulting from Commercial Agreements 50 54 47 53 3 1
Inventories 4,882 6,775 2,067 3,669 2,815 3,103
Recoverable Taxes 2,084 1,538 1,391 784 691 753
Noncurrent Assets for Sale 286 111 255 78 31 33
Credits with Related Parties - CP 1,794 - 1,794 - - -
Prepaid Expenses and Other Accounts Receivables 623 740 353 398 254 311
Noncurrent Assets 30,722 36,383 14,431 16,694 16,211 19,614
Long-Term Assets 5,559 4,749 5,347 4,476 239 288
Accounts Receivable 3 44 3 39 - 5

Credit Cards 3 44 3 39 - 5
Recoverable Taxes 2,039 2,930 2,039 2,930 - -
Deferred Income Tax and Social Contribution 465 79 451 64 - -
Amounts Receivable from Related Parties 1,631 219 1,572 138 102 110
Judicial Deposits 733 591 733 587 1 3
Prepaid Expenses and Others 688 888 549 718 137 170
Investments 1,233 1,316 798 785 435 531
Investment Properties 2,944 3,764 - - 2,944 3,764
Property and Equipment 15,542 20,275 6,341 9,384 9,195 10,883
Intangible Assets 5,444 6,278 1,946 2,050 3,397 4,148
TOTAL ASSETS 44,757 50,034 22,719 24,322 21,871 25,527

—
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CONSOLIDATED FINANCIAL STATEMENTS
Balance Sheet

BALANCE SHEET
LIABILITIES
(RS Million) Consolidated GPA Brazil
ooz
Current Liabilities 12,670 15,727 5,750 8,398 6,770 7,162
Suppliers 6,487 7,763 2,243 3,376 4,220 4,367
Loans and Financing 716 366 199 22 517 343
Debentures 1,085 2,608 1,085 2,608 - -
Lease Liability 876 947 537 564 338 382
Payroll and Related Charges 630 814 329 483 287 314
Taxes and Social Contribution Payable 815 737 517 359 296 376
Financing for Purchase of Fixed Assets 128 108 68 55 60 52
Debt with Related Parties 305 230 196 115 83 84
Advertisement 22 29 22 28 - -
Provision for Restructuring 11 16 8 11 3 5
Unearned Revenue 249 260 44 36 125 133
Others 1,346 1,849 501 741 841 1,104
Long-Term Liabilities 15,287 17,123 11,533 12,560 3,750 4,561
Loans and Financing 3,979 4,264 3,073 2,967 907 1,297
Debentures 2,554 1,501 2,554 1,501 - -
Lease Liability 5,194 7,453 3,400 5,412 1,792 2,041
Financing by purchasing assets 66 108 - - 66 108
Related Parties 90 167 90 167 - -
Deferred Income Tax and Social Contribution 862 1,038 6 93 855 944
Tax Installments 130 225 125 218 4 7
Provision for Contingencies 1,472 1,387 1,372 1,255 100 132
Unearned Revenue 62 18 62 18 - -
Provision for loss on investment in Associates 642 676 642 676 - -
Others 235 285 210 254 25 32
Shareholders' Equity 16,801 17,183 5,437 3,364 11,351 13,805
Attributed to controlling shareholders 14,283 14,007 5,437 3,364 8,834 10,629
Capital 5,859 5,650 5,859 5,650 - -
Capital Reserves 297 270 297 270 - -
Profit Reserves 8,463 6,250 (383) (4,393) 9,620 10,435
Other Comprehensive Results (336) 1,837 (336) 1,837 (786) 194
Minority Interest 2,518 3,176 - - 2,517 3,176
TOTAL LIABILITIES AND SHAREHOLDER'S EQUITY 44,757 50,034 22,719 24,322 21,871 25,527
—
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INCOME STATEMENT - 15t QUARTER OF 2022

RS Million
I N I 0 e
Gross Revenue 11,105 10,836 2.5% 4,171 4,249 -1.8% 6,916 6,571 5.2%
Net Revenue 10,069 9,844 2.3% 3,893 3,965 -1.8% 6,159 5,866 5.0%
Cost of Goods Sold (7,414) (7,177) 3.3% (2,840) (2,877) -1.3% (4,574) (4,297) 6.5%
Depreciation (Logistics) (47) (54) -14.0% (18) (24) -26.0% (29) (30) -4.4%
Gross Profit 2,608 2,613 -0.2% 1,035 1,064 -2.7% 1,556 1,539 1.1%
Selling Expenses (1,494)  (1,444) 3.5% (622) (590) 5.5% (863) (825) 4.6%
General and Administrative Expenses (420) (464) -9.4% (139) (166) -15.9% (268) (280) -4.4%
Selling, General and Adm. Expenses (1,914) (1,907) 0.4% (761) (755) 0.8% (1,131) (1,105) 2.3%
Equity Income® (86) (14) 502.1% 8 15 -47.1% (24) 20 -219.9%
Other Operating Revenue (Expenses) (23) (54) -58.3% (20) (38) -46.2% (1) (16) -93.1%
Depreciation and Amortization (409) (409) -0.1% (219) (207) 5.6% (185) (199) -7.4%
Earnings before interest and Taxes - EBIT 177 228 -22.3% 42 78 -46.4% 216 238 -9.5%
Financial Revenue 171 82 107.8% 106 27 291.3% 63 55 14.9%
Financial Expenses (474) (288) 64.9% (343) (161) 112.3% (129) (125) 2.9%
Net Financial Result (304) (206) 47.7% (237) (134) 76.1% (66) (71) -6.4%
Income (Loss) Before Income Tax (127) 22 -674.7% (195) (56) 245.9% 150 168 -10.7%
Income Tax 42 96 -55.8% 129 128 1.2% (86) (40) 113.9%
Net Income (Loss) Company - continuing operations (85) 118 -172.0% (66) 71 -192.3% 63 127 -50.3%
Net Result from discontinued operations 1,510 10 n.d. 1,510 10 n.d. - (0) -100.0%
Net Income (Loss) - Consolidated Company 1,425 127 n.d. 1,444 81 n.d. 63 127 -50.3%
Net Income (Loss) - Controlling Shareholders - continuing operations® (111) 103 -208.2% (66) 71 -192.3% 37 110 -66.4%
Net Inc.ome (Loss) - Controlling Shareholders - discontinued 1,510 10 n.d. 1,510 10 nd. ) ) -100.0%
operations®
Net Income (Loss) - Consolidated Controlling Shareholders®® 1,399 112 n.d. 1,444 81 n.d. 37 110 -66.4%
Minority Interest - Non-controlling - continuing operations 26 15 76.1% - - - 26 17 51.0%
Minority Interest - Non-controlling - discontinued operations - (0) -100.0% - - - - (0) -100.0%
Minority Interest - Non-controlling - Consolidated 26 15 76.1% - - - 26 17 51.0%
Earnings before Interest, Taxes, Depreciation, Amortization - EBITDA 632 691 -8.5% 279 310 -9.9% 429 468 -8.2%
Adjusted EBITDA® 655 745 -12.2% 299 348 -13.9% 430 484 -11.1%
Consolidated™® GPA Brazil
Gross Profit 25.9% 26.5% 26.6% 26.8% 25.3% 26.2%
Selling Expenses -14.8% -14.7% -16.0% -14.9% -14.0% -14.1%
General and Administrative Expenses -4.2% -4.7% -3.6% -4.2% -4.3% -4.8%
Selling, General and Adm. Expenses -19.0% -19.4% -19.6% -19.0% -18.4% -18.8%
Equity Income® -0.9% -0.1% 0.2% 0.4% -0.4% 0.3%
Other Operating Revenue (Expenses) -0.2% -0.6% -0.5% -1.0% 0.0% -0.3%
Depreciation and Amortization -4.1% -4.2% -5.6% -5.2% -3.0% -3.4%
Earnings before interest and Taxes - EBIT 1.8% 2.3% 1.1% 2.0% 3.5% 4.1%
Net Financial Result -3.0% -2.1% -6.1% -3.4% -1.1% -1.2%
Income (Loss) Before Income Tax -1.3% 0.2% -5.0% -1.4% 2.4% 2.9%
Income Tax 0.4% 1.0% 3.3% 3.2% -1.4% -0.7%
Net Income (Loss) Company - continuing operations -0.8% 1.2% -1.7% 1.8% 1.0% 2.2%
Net Income (Loss) - Consolidated Company 14.2% 1.3% 37.1% 2.0% 1.0% 2.2%
Net Income (Loss) - Controlling Shareholders - continuing operations® -1.1% 1.0% -1.7% 1.8% 0.6% 1.9%
Net Income (Loss) - Consolidated Controlling Shareholders® 13.9% 1.1% 37.1% 2.0% 0.6% 1.9%
Minority Interest - Non-controlling - continuing operations 0.3% 0.2% 0.0% 0.0% 0.4% 0.3%
Minority Interest - Non-controlling - Consolidated 0.3% 0.2% 0.0% 0.0% 0.4% 0.3%
Earnings before Interest, Taxes, Depreciation, Amortization - EBITDA 6.3% 7.0% 7.2% 7.8% 7.0% 8.0%
Adjusted EBITDA® 6.5% 7.6% 7.7% 8.8% 7.0% 8.2%
(1) Consolidated considering the result of other supplementary businesses
(2) Equity income includes the CDiscount’s results in the Consolidated figures
(3) Net profit after minority interest - non-controlling
(4) Adjusted by Other Operating Revenue (Expenses)
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CASH FLOW — CONSOLIDATED(")

STATEMENT OF CASH FLOW

Consolidated

(RS million)

Net Income (Loss) for the period 1,425 127
Deferred income tax 156 (114)
Loss (gain) on disposal of fixed and intangible assets (2,753) 32
Depreciation and amortization 488 548
Interests and exchange variation 427 246
Equity Income 86 14
Provision for contingencies 48 3
Provision for write-offs and losses (4) -
Share-Based Compensation 6 7
Allowance for doubtful accounts 14 18
Provision for obsolescence/breakage (32) (19)
Appropriable revenue (106) (91)
Gain on sale of subsidiary 1 -
Loss (gain) on write-off of lease liabilities (39) (21)
Asset (Increase) decreases

Accounts receivable 21 51
Inventories 151 (151)
Taxes recoverable (8) (343)
Other Assets (60) (99)
Related parties (146) (48)
Restricted deposits for legal proceeding (8) (29)
Liability (Increase) decrease

Suppliers (3,170) (3,766)
Payroll and charges (148) (95)
Taxes and Social contributions payable 299 168
Other Accounts Payable (312) 158
Contingencies (44) (24)
Deferred revenue (15) a7
Taxes and Social contributions paid (98) (117)
Net cash generated from (used) in operating activities (3,821) (3,498)
Acquisition of property and equipment (281) (270)
Increase Intangible assets (45) (61)
Sales of property and equipment 924 11
Acquisition of property for investment (7) (93)
Net cash flow investment activities 591 (413)
Cash flow from financing activities

Funding and refinancing 328 1,015
Payments of loans and financing (1,143) (1,528)
Dividend Payment (35) (36)
Company acquisition (3) -
Resources obtained from the offering of shares and non-controlling shareholders - 7
Transactions with minorities > (2)
Lease liability payments (400) (430)
Net cash generated from (used) in financing activities (1,253) (974)
Monetary variation over cash and cash equivalents (181) 65
Increase (decrease) in cash and cash equivalents (4,664) (4,820)
Cash and cash equivalents at the beginning of the year 8,274 8,711
Cash and cash equivalents at the end of the year 3,610 3,891
Change in cash and cash equivalents (4,664) (4,820)
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BREAKDOWN OF SALES BY BUSINESS — BRAZIL

Breakdown of Net Sales by Business

(RS Million)

Pao de Aglcar 1,710 1,734 -1.4%

Mercado Extra / Compre Bem 1,251 1,244 0.6%

Proximity() 537 497 8.1%

Gas Stations 362 442 -18.1%
Other Business? 32 48 -32.7%

GPA Brazil ex hyper and drugstores 3,893 3,965 -1.8%
Extra Hiper 487 2,519 -80.7%
Drugstores 2 50 -95.9%
Other Discontinued Business® 17 40 -58.1%
GPA Brazil 4,399 6,574 -33.1%

(1) Includes sales of Mini Extra, Minuto Pdo de Agucar, and Aliados
(2) Revenue from lease of commercial centers
(3) Revenue from lease of commercial centers of discontinued operations
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