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apresentacgao de resultados

mensagem da administracao

Caro Investidor,

A estratégiade crescimento adotada ao longo de 2021 nos fez comecar o ano de 2022 com uma base
de um milh&o de vendedores ativos e um milhdo de compradores ativos. Essa base de clientes,
engajada e recorrente, Nos coloca em posicao para continuarmaos perseguindo N0sso crescimento,
cada vez mais beneficiados por ganhos de escala.

No 1T22,0nosso GMV total cresceu 58% em relacao ao mesmo periodo do ano passado, reflexo do
aumento do numero de transacdes por usuario e ticket medio. Para frente, seguiremos buscando
crescimento significativoem um mercado em franca expansao, solidificando nossalliderancae
equilibrando nossa ambic&o entre crescimento e rentabilidade.

Em termos de crescimento, vamos continuar fortalecendo a base de usuarios ativos por meio do
aumento da recorréncia e dareaceleracdo da aquisicao de novos usuarios no segundo semestre.
Com a base de usuarios maior, conseguimos alocar incentivos de maneira mais eficaz, em diferentes
estagios dajornada, por conta da otimizacao da distancia entre compradores e vendedores.

No ambito da rentabilidade, nossa ambicéo € continuar acelerando o GMV e receita diluindo os custos
de venda. O lucro bruto, nesse estagio, buscara cobrir as despesas gerais e administrativas que
tenham efeito caixa, garantindo a cobertura da operacéo, enquanto seguiremos investindoem
marketing para alavancar o crescimento.

Nesse primeiro trimestre de 2022, ja € possivel observar os ganhos de eficiéncia da nossa estrutura
de custos, fazendo o lucro bruto avangar 39% a/a, acima do crescimento dareceita. Dessa forma,
entregamos margem bruta de 31,2%, 3 p.p.acimado1T21e5p.p.acimado4T21.

Além disso, nosso marketing de performance representou 3,9% do GMV ao finaldo 1122, versus 4,7%
no 1T21. Ou seja, 0 volume total transacionado tem crescido em velocidade superior aos gastos com
performance, mesmo com nivel estavel de subsidios em relacao ao GMV, mostrando a capacidade da
plataformaem capturar transacdes de maneira organica.

Ao final de 2021 encerramos nosso ciclo de planejamento estratégico e no primeiro trimestre de 2022
avancamos em nosso modelo de gestao e governanca, fortalecendo nossos processos e capacidade
de execucéo.

A companhiafortalece, dia apos dia, seus fundamentos de negocio e gestao.

Confiantes, vamos em frente.
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DESTAQUES
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+58%a/a

+27%a/a

+26%a/a

GMV TOTAL GROSSBILLINGS RECEITALIQUIDA
R 271 R$ 54,2 R$ 30,5
milhdes milhdes milhdes

(R$ 172 milhdesem 1T21)

(R$ 42,8 milhdesem1T21)

(R$ 24,2 milhdesem 1T21)

+32%a/a +10% a/a +4.6%a/a
VENDEDORESATIVOS COMPRADORESATIVOS ITENS PUBLICADOS
1,04 998 3,9

milhao mil milhdes

(787 milem1T21)

(907 milem1T21)

(3,8milhdesem 1T21)

NOVOS VENDEDORES NOVOS COMPRADORES
all all

(225 milem1T21)

(198 milem1T21)
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GMV &

GROSS BILLINGS

EVOLUCAO GMV TOTAL TRIMESTRE

R$ milhdes

1 I
«----

251

172

1721 4721 1722

GROSSBILLINGS & TAKERATE

O GMV total da companhia atingiu R$270,6 milhdes
no 1722, representando um crescimento de +58%
a/ae +8%emrelacdoaoresultadodo4T21.0
crescimentorobusto do trimestre foiimpulsionado
pelo aumento de GMV por usuario, seguindo o
movimento observado no trimestre anterior.

Nesse periodo, seguimos focados em aumentar
recorréncia e mover os usuarios de inicio de jornada
paraniveis mais maduros, além de incentivar
transacdes categorias e usuarios mais rentaveis.
Comisso, ja conseguimos observar melhorias nos
niveis de margem bruta, mesmo com o take rate
estavel no comparativo trimestral.

R$ milhdes

54,2
49,8
42,8
24,9%
— 19,9% 20,0%
— J
1721 4721 1722

&——® Take Rate (Gross Billings/GMV)

O Gross Billings cresceu +27% emrelacdo ao 1T21
e +9%vs 4T21.O Take Rate registrado no trimestre
foi de 20%, mantendo-se estavel ao observado no
4T21.

Vale ressaltar que,em 04/01/22,implementamos
uma readequacéo na politica comercial para nossos
vendedores, ajustando a comissao variavel de 13%
para 18%, mas mantendo os beneficios de inicio de
jornada (primeira venda gratis e comissao de 13%
para 22 e 32venda). O take rate do 1T22 seguiu
estavel por fatores como o aumento de ticket médio
(pois em tickets maiores, a parcela de frete € menor
dentro da composicao do GMV da transacao), bem
como pelo descasamento natural de competéncia
com cerca de 30 dias de vendas referentes a Dez/21,
ainda com a comissao antiga.



VENDEDORES

NOVOS VENDEDORES VENDEDORES ATIVOS

Em milhares Em milhares

Qo

225 215 787
189

1721 2721 3T21 4721 1722 1721 1722

O numero de novos vendedores totalizou 189 milno 1T22 (vs 206 milno 4T21), refletindo os menores investimentos
em aquisicdo de usuarios realizados no trimestre e base de comparacao mais forte no 4T21, quando langamos a
campanhade brandingem TV e OOH voltada para atracao de novos vendedores. Em contrapartida, o nimero de
vendedores ativos na plataforma apresentou um crescimento de +32 a/a, como resultado do ritmo de aquisicao mais
forte nos ultimos trimestres e retencao dos usuarios mais antigos na plataforma.

INVENTARIO

PRODUTOS PUBLICADOS
Neste primeiro trimestre de 2022, 3,9 milhdes de Emmilhdes
novos produtos foram adicionados a plataforma,
representando um crescimento de +4,6% em T ' |
relacdo ao1T21e 4,2%t/t, ou seja, acima do nivel ! L )
de crescimento de novos vendedores, | i ’
sinalizando umaumento do numerode | |
publicagcdes por usuario. | 3,931

3,760 3,774

1721 4721 17122
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COMPRADORES

NOVOS COMPRADORES COMPRADORES ATIVOS

Emmilhares Emmilhares

998

907

1721 1722

17121 2721 3721 4721 1722

No 1T22, adicionamos 178 mil novos compradores a plataforma vs 191 milno 4721 (quando lancamos a
campanhade brandingem TV e OOH) e dessa forma, o menor ritmo de aquisicao do 1T22 refletiu a reducao
do nivel de investimento de marketing vs trimestre anterior. O total de compradores ativos totalizou 998 mil
usuariosno 1722 (+10% a/a).

RECORRENCIA DE COMPRADORES

PERIODO 3 Meses 6Meses 9Meses 12 Meses 15 Meses 18 Meses GMV por comprador
(indice) 1,42
2019T2  158% 192% 221% 249% 280% 310%
2019T3  154% 185% 213% 246% 279% 310%
2019T4  145% 176% 209% 241% 271% 303%
2020T1  145% 179% 208% 238% 269% 298%
202072 151% 182% 210% 241% 270% 296%
202073  146% 176% 206% 234% 262% 288%
2020T4  141% 170% 195% 221% 245% et 212 31 aret 1122
2021T1  146% 174% 200% 226% _ _
021 Ty 138% 163% 187% Ao longo dos ultimos trimestres, como
021 T3 142% 170% corroborado pela matrizde cohorts,

tivemos consistente incremento de GMV
por comprador, registrando aumento de
42% a/ano1T22. Este comportamento

2021 T4 135%'

As cohorts de GMV se mantiveram em patamar estavel, com reflete os efeitos combinados de maior
leves oscilacdes de crescimento e reducao entre 0s periodos, numero de transagdes por comprador e
porém sustentando niveis saudaveis de retencao das safras aumento de ticket médio.

mais antigas de compradores.

1- Este dado mostra que os novos usuarios que fizeram sua primeira comprano trimestre anterior (4T21) alcangaram 135% de GMV acumulado no final 1T22. Ou seja, caso 0s novos usuarios do
4T21tivessem comprado R$100 mil no periodo, por exemplo, estes mesmos usuarios acumulariam R$135 mil depois de 3 meses (ao final do 1T22) contribuindo com R$35 milem GMV para o
trimestre.
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AUDIENCIA

Market Share em nO acessos - E-commerce Brasil
(categoriamoda & acessorios)!

Na categoria Moda e Acessorios, alcangcamos

glaer 138% 0 TOP 3 no ranking de Market Share em n° de

olayer 2 133% acessos, de acordo com relatorio “Setores E-
commerce no Brasil - Margco/22”, divulgado

[ enjoei 10,0% ] pela Conversion.

JEyers 7.5% Esta posicao evidenciaa relevanciada

olayer 4 70% plataforma na categoria Moda no Brasil,
mesmo disputando com players que atuamno

player 5 6,8% segmento de produtos novos, onde a
competicao é mais elevada.

other 42%

OPERACOES &
LOGISTICA

+11mil

Ao longodo 1T22, entregamos melhorias relevantes na pontos de
experiénciado usuario na plataformarelacionada a drop off
logistica, incluindo:

ativos

* Trackingdaentrega detalhado e melhorias na
comunicag&o com o usuario diretamente no app,
reduzindo significativamente o numero de aberturade
novos tickets de atendimento.

* Etiquetas geradas pelo app (antes entregue apenas
via e-mail), facilitando o fluxo de venda.

* +11milpontos de drop off ativos pelo Brasil
disponibilizados por nossos parceiros logisticos.

1Relatério do Ecommerce Conversion-Abril/22 (Ref Margo/22)

sacolinha n° 60247950

home

entrega realizada
22 - 10h16

seu pedido esta em rota de entrega
8/02/202 )7h5S

seu pedido esta em processo de
separacdo e transferéncia

o postou seu pedido em um

dos nossos transportadores
/ 17h41

codigo de rastrelo correlos:

previsiio de entrega:
21/02/2022

aguardando envio
2 22 - 1th65
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ATENDIMENTO &
EXPERIENCIA

NOTAMENSAL RECLAME AQUI

No 1T22, conseguimos manter a tendéncia
positiva da nossareputacédo mensal no Reclame
Aqui e fechamos o més de Marco comnota 7,6,
sendo a mais alta entre os ultimos 12 meses.

Um dos indicadores que demonstra melhoriana
percepcao de atendimento ao usuario € o % de
resolucéo do chamado em determinado periodo,
sendo que aumentamos 7 p.p. nos atendimentos
em até 1horano ultimo ano e 15p.p. no periodo

jan/21 mar/21 mai/21 jul/21 set/21 nov/21 jan/22 mar/22 de 24 horas.
— Entregamos crescimento relevante no Enjoei Pro em termos de GMV e uploads no
& 1T22, aumentando o share dentro da plataforma. Estes efeitos resultaram de
iniciativas como:
enjoei pro ver tudo
A - = ) . Mais yisibilidaple cominclusdo do Pronahome e na barra de busca do site,
£ direcionando interesse de compra para estes produtos;
- « Maiortransparéncia no acompanhamento das vendas, garantindo maior
S i seguranca, melhor experiéncia ao vendedor e, consequentemente,
0 oceane  stuwos incentivando o envio de mais produtos.
oﬂl‘ universo k oceane st:.ldl: z
CRESCIMENTO ENJOEI PRO vs. ENJOE] == Ef”"f’—'
0 a 1T22vs 4T21 Enjoei PRO
L 4 /

maria duda reis
luiza ma...

Uploads

+22% +30%
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RECEITALIQUIDA

RS Milhdes

+
N
(@)}
IS

No 1T22, reportamosreceita liquidade R$30,5
milhdes, com crescimento de 26% a/ae 3,2%1/t.O
crescimento anual de receita proximo ao nivel de
avanco do Gross Billings (+27% a/a) ocorreu pelo
efeito combinado de aumento de incentivos
(passando de 34% do Gross Billingsno 1T21para 37%
no1T22) e reducéo da linha de Dedugbes,coma
menor aliquota de ISS incidente sobre o faturamento
bruto, apds a mudancga para Barueri/SP (saindo de 5%

<+ ---

w
=
u

para 2%).
1T21 4721 1T22
CUSTO DO SERVICOPRESTADO
RS Milhdes % GMV
21,8
1o 21,0 10,1%
17,4 24 o 8,7%
1,2 . 7,8%
20 I I
1721 4721 1T22 1121 4721 1T22
[ Frete e Logistica Taxas de Transagao Servigos de Tecnologia

O Custodo Servigo Prestado atingiu R$21,0 milhdes no 1722, ficando estavel emrelacéo ao trimestre anterior e 21% acima do
totalreportadono 1T21,em linhacom o aumento de receita bruta.

Emrelacaoao GMV, ¢ possivel observar queda sequencial desse indicador,chegandoa 7,8% no1T22 vs 10,1%no 1721 8,7%
no 4T21,auxiliado principalmente pela reducao dalinha de frete e logistica, que recuou 0,8 p.p. no trimestre, passando de 7,1%
do GMV no 4T21para 6,3%. Novamente, esse comportamento reflete a diluicao do frete com aumento do ticket medio por
transacao e reducao do custo medio de transporte com a maior diversificacao entre os parceiros logisticos.

10
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LUCROBRUTO

emR$ milhdes

O LucroBrutodo 1T22 atingiu R$9,5 milhdes,
crescendo39% a/ae 23%t/t.

“«---L--o

9,5

Comisso,amargem brutaavancou 5 p.p.neste
trimestre, chegando a 31,2% e refletindo os ganhos
de eficiéncia capturados no periodo, em linhacom a
estratégia da companhia de entregar crescimento
de GMV de maneiramais rentavel ao longo de 2022.

1721 4721 1722

B Lucro Bruto =e—Margem Bruta (% Rec Liquida)

11
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DESPESAS OPERACIONAIS

Gerais e Administrativas (ex-stock option) Marketing e Publicidade
em R$ milhdes em R$ milhdes

4¢---=--L___

18,4
14,4
9,5 12,3 14,8
1721 47121 1722 1721 4121 1722
% GMV % GMV
6,8%
5,5% 5,7%
4,6%
1721 4121 1722
1721 4721 1722 As despesas de marketing somaram R$14,8 milhdes no
1T22, crescendo 58% a/a, porém diminuindo 28% em
relac&o ao trimestre anterior, quando a companhia
G&A ex stock option realizou o langcamento da campanhade brandingem TV
_ _ abertae OOH.Em % GMV, a linha de marketing e
G&A ex stock option sem “Consultorias e publicidade representou 5,5% no1T22,vs 8,2% no 4T21e
OUtSOUrSIng” 5’4% no 1T21)
_ . . . Vale notar que seguimos entregando ganho de eficiéncia
As despgsqs geraise admlnlstrat|vas totalizaram dos investimentos em performance em termos de GMV.
R$18,4m|lh9es (desco~n3|deran<2|o planode ) Ou seja, 0 volume total transacionado tem crescido em
remuneracao em opcoes de agoes de R$.7,8~ml|h068. velocidade superior aos gastos com performance, mesmo
sem efeito caixa), representando uma variagéo de com nivel estavel de subsidios em relacéo ao GMV,
94% a/ae 28% t/t. Como percentualdo GMV, as mostrando a capacidade da plataformaem capturar
despesas G&Arepresentaram 6,8% no 1122, versus transacoes de maneira organica.

57%no4T21e55%no1T21.

Contribuindo com este resultado, tivemos efeito de
um aumento de Consultorias e Outsoursing que
atingiuR$ 6,1 milhdes (+119% t/1), referente,em sua
maioria, a contratacao do servico de consultorias de
gestao.

Marketing Online (Performance)
% GMV

Desconsiderando esta linha, o G&A teria totalizado
R$12,3 milhdesno 1T22 e atingido 4,6% do GMV. e

1721 2721 37121 4721 1722
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NOTA: 0 plano de remuneragio em opgdes de a¢des (SOP) trata-se de um reconhecimento contabil que, apesar de alocado nas despesas G&A,
nao possuiefeito caixa, uma vez que na data de exercicio das op¢oes é realizado aumento de capital referente ao montante de cada Programa.
Dessaforma, por entender que o SOP n&o representa uma despesa da operagao e ndo consome recursos do caixa da companhia, realizamos as
analises de evolucao de Despesas Gerais e Administrativas bem como de Ebitda, desconsiderando esta linha. Mais informagdes sobre calendario
de exercicios, montante outorgado, strikes e outros dados podem ser acessados no Formulario de Referénciano ltem 13.

ABERTURA DAS DESPESAS OPERACIONAIS

Gerais e administrativas (R$mil) (1T22 vs\ﬁ;/;

Plano de remuneragio em opgdes de agdes (sem efeito caixa) (7.806) (18.685) -58% (7.344) 6%
Salarios e encargos (8.206) (6.294) 30% (7.052) 16%
Servigos de tecnologia (3.628) (1.668) 118% (3.136) 16%
Consultorias e Outsourcing (6.098) (1.100) 454% (2.780) 119%
Outros (506) (426) 19% (1.403) -64%
Total (26.244) (28.173) -7% (21.715) 21%
Total sem plano remuneracéo em opgdesde agdes (18.438) (9.488) 94% (14.371) 28%

Despesas publicitarias (R$mil) (1T22 vs\fll'r2°1/; 4721 (1T22 vs\i?;/;
Midia Offline (branding) (8.742) (1.066) 251% (7.980) -53%
Midia Online (performance) (10.642) (8.093) 31% (10.316) 3%
Outros (386) (174) 122% (2.161) -82%
Total (14.770) (9.333) 58% (20.457) -28%

O EBITDA Ajustado do 1T22, desconsiderando o plano de remuneracao em opcdes de acdes e outras despesas néo
recorrentes, atingiu -R$25,7 milhdes, versus -R$27,1 milhdes no trimestre anterior.

EBITDA AJUSTADO!

em R$ milhdes

-12,4

-25,7

-27,12

Ajustes:
TPlano de remuneracdo em opg¢des de a¢bes de RS 7,8 milhdes no 1T22, R$7,3 no 4T21 e R$18,7 milhdes no 1T21, sem efeito caixa, e outras despesas nio
recorrentes, referentes a gastos incorridos em operacdes de fusdes e aquisicdes (M&As) no valor de R$500 mil.
2 Revisdo de dupla contagem de despesa n3o recorrente, ajustando o resultado do 4T21 de -RS$31,1 para -R$27,1.

13
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ANEXO 1:

Demonstracdes de Resultados - Comparacao entre 1122 e 1T21

R$ Mil 1T22 AV
Receita bruta 34.284 112%
Dedt_Jgoes dareceita (impostos, devolucoes, (3.789) 12%
abatimentos)
Receita liquida 30.495 100%
Custodo servico prestado (20.979) -69%
Lucro bruto 9.516 31%
Margem Bruta 31,2% -
Despesas publicitarias (14.770) -48%
Gerais e administrativas (26.244) -86%
Depreciacao e amortizagéo (3.841) -13%
IC’)ut_ras receitas (despesas) operacionais (2551) 8%
iquidas
Despesas (receitas) operacionais (47.406) -155%
I?rejwzq operacional antes do resultado (37.890) 124%
financeiro
Receita financeira 9.209 30%
Despesafinanceira (2.444) -8%
Resultado financeiroliquido 6.765 22%
Prejwlzo gn_tes dq impostode rendae da (31.125) 102%
contribuicao social
Imposto de renda e contribuigcéo social - 0%
Prejuizo do periodo (31.125) -102%
Depreciacao e amortizagéo (3.841) -13%
EBITDA (34.049) -112%
EBITDA AJUSTADO (25.743) -84%

1T21
28.259
(4.025)

24.234
(17.391)

6.843
28,2%

(9.333)

(28.173)
(1.91)

(403)
(39.820)

(32.977)

2433
(1.231)
1.202

(31.775)

(31.775)

(1.91)

(31.066)

(12.381)

A\Y

17%

-17%

100%
-72%

28%

-39%

-116%

-8%

-2%

-164%

-136%

10%
-5%
5%

-131%

0%

-131%

-8%

-128%

-51%

21%

-6%

25,8%
21%

39%
3p.p.

58%
-7%
101%

533%

19%

15%

279%
99%
463%

-2%

-2%

101%

10%

108%

AH (%) AH (abs)

6.025
236

6.261
(3.588)

2673

(5.437)

1.929
(1.930)

(2.148)

(7.586)

(4.913)

6.776
(1.213)
5.563

650

650

(1.930)

(2.983)

(13.362)

14
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ANEXO 2:

Balanco Patrimonial

R$ Mil 31/03/2022 31/12/2021 AH (%)
Ativo circulante

Caixae equivalentes de caixa 357.670 382.542 -7%
Aplicacoes financeiras vinculadas 7.589 9.193 -17%
Contasareceber 19.562 16.001 22%
Impostosarecuperar 7.320 7.690 -5%
Adiantamentos 1.119 719 56%
Despesas antecipadas 2.645 2.400 10%
Outros ativos 126 160 -21%
Totaldo ativo circulante 396.031 418.705 -5%
Ativo nao circulante

Aplicacoes financeiras vinculadas 333 333 0%
Partesrelacionadas 110 110 0%
Imobilizado 9.374 10.580 -11%
Intangivel 48.529 42 567 14%
Total do ativo ndo circulante 58.346 53.590 9%
Total Ativo 454377 472.295 -4%
R$ Mil 31/03/2022 31/12/2021 AH (%)
Passivo circulante

Fornecedores 18.544 20.066 -8%
Obrigacoes sociais e trabalhistas 10.770 9.171 17%
Obrigacoestributarias 649 347 87%
Adiantamentos de clientes 3.723 2597 43%
Outras contas apagar 10.309 5.088 103%
Arrendamento 1479 2148 -31%
Total do passivo circulante 45474 39.417 15%
Passivo nao circulante

Arrendamento 4812 5.605 -14%
Provisao para contingéncias 2.850 2.712 5%
Total do passivo ndo circulante 7.662 8.317 -8%
Patriménioliquido

Capital social 591506 591506 0%
Reservas de capital 65.415 57.610 14%
Prejuizos acumulados (255.680) (224.555) 14%
Total do patriménio liquido 401.241 424561 -5%
Total do passivo e patriménioliquido 454 377 472.295 -4%

AH (abs)

(24.872)
(1.604)
3.561
(870)
400
245
(34)
(22.674)

(1.206)
5.962

4.756

(17.918)

AH (abs)

(1.522)
1.599
302
1126
5.221
(669)
6.057

(793)
138
(655)

7.805
(31.125)
(23.320)

(17.918)

15
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ANEXO 3:

Demonstracao de Fluxo de Caixa

31/03/2022

31/03/2021

Das atividades operacionais
Prejuizo liquido do periodo

Ajustes por:

Depreciacoes e amortizacoes

Baixa liquida e ajustes do imobilizado e intangivel
Provisao para contingéncias

Plano de remuneracao em acoes

Proviséo para perda em partes relacionadas
Despesa de Juros

Decréscimo (acréscimo) em ativos
Aplicagdes financeiras vinculadas
Contas areceber

Adiantamentos

Impostos arecuperar

Despesas antecipadas

QOutros

Decréscimo (acréscimo) em passivos
Fornecedores

Obrigacoes trabalhistas

Obrigacoes tributarias

Antecipagdes de recebiveis

Adiantamentos de clientes

Outras contas a pagar

Caixa liquido consumido nas atividades operacionais

Fluxo de caixa das atividades de investimento
Aquisi¢cao de imobilizado
Aquisicao de intangivel

Caixa liguido consumido nas atividades de investimento

Fluxo de caixa das atividades de financiamento
(-) Gastos com emissdes de acdes
Pagamento de arrendamento

Caixa liquido (consumido) gerado nas atividades de
financiamentos

Aumento (redugéo) liquida de caixa e equivalentes de caixa

Caixa e equivalentes de caixa
Noinicio do periodo
No final do periodo

Aumento (reducao) liquida de caixa e equivalentes de caixa

(31.125) (31.775) -2% 650
3.841 1928 99% 1913
88 - - 88

138 141 -2% )
7.805 18.685 -58% (10.880)
82 99 A7% (17)
(19.171) (10.922) 76% (8.249)
1604 - - 1604
(3561) - - (3561)
10 (39) -126% 49

370 26 1323% 344
(245) . . (245)
34 (514) -107% 548
(2195) 799 -375% (2.994)
1599 2490 -36% (891)
302 (223) -235% 525

- 1688 -100% (1688)

1126 - - 1126
5.221 195 2577% 5.026
(14.906) (6.500) 129% (8.406)
(1) (607) -100% 606
(9.057) (3.947) 129% (5.110)
(9.058) (4.554) 99% (4504)
- (1132) -100% 1132

(908) (259) 251% (649)
(908) (1391) -35% 483
(24.872) (12.445) 100% (12.427)
382542 486707 -21% (104.165)
357.670 474262 -25% (116.592)
(24.872) (12.445) 100% (12.427)
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GLOSSARIO

GMV

A definicao do GMV representa o valor total pago em reais pelos compradores por transacdes
de todas as naturezas, por compra de produtos ou servicos prestados e realizadas com
sucesso, através dos meios de pagamento oferecidos na plataforma no momento do checkout.
N&o sao consideradas como bem sucedidas as transacdes imediatamente rejeitadas, por
qualquer razao, pelas instituicdes de processamento de pagamento. Nao s&o removidas do
calculo transacdes que posteriormente possam ser rejeitadas pela plataforma em
consequéncia de analises de seguranca posteriores a confirmacao do pagamento, ou por
reembolso aos usuarios, que pode ocorrer em casos de exercicio do direito a desisténcia da
compra e/ou servico prestado. Sdo removidas do céalculo do GMV as transacdes acima de
valores considerados fora do padrao de consumo em relacao as categorias de produto da
plataforma.

Gross Billings
Gross Billings correspondem a parcela do GMV retida pelo Enjoei nas transacdes em nossa
plataforma, e pode ser expressa percentualmente pelo Take Rate.

O GMV e Gross Billings sdo medidas nao contabeis segundo as praticas contabeis adotadas no
Brasil (BR GAAP) ou pelas normas internacionais de relatorio financeiro - International
Financial Reporting Standards (IFRS), emitidas pelo International Accounting Standard Board
(IASB), e, portanto, nao possuem um significado padréao e podem nao corresponder a medidas
com a nomenclatura similar divulgada por outras companhias.

EBITDA

O EBITDA (siglaem inglés para LAJIDA - lucro antes de juros, impostos, depreciacao e
amortizacédo) € uma medicao nao contabil elaborada pelo Enjoei, em consonancia com a
Instrucao CVM n° 527/2012.

Novo comprador
Novo Comprador € o usuario que realizou a sua primeira compra na plataforma no periodo
indicado, ou que fez compras apos 18 meses de inatividade.

Comprador ativo
Comprador ativo se refere ao usuario que realizou ao menos uma compra nos ultimos 12 meses.

Novo vendedor

Novo Vendedor é o usuario que realizou sua primeira publicacao na plataforma no periodo
indicado.

Vendedor ativo

Vendedor ativo se refere ao usuario que publicou ao menos um produto na plataforma nos
ultimos 12 meses.
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RELACIONAMENTO
COM OS AUDITORES

Em conformidade da instrucao CVM n. 381/037 informamos que a Companhia
consultou os auditoresindependentes Grant Thornton Auditores Independentes no
sentido de assegurar o cumprimento das normas emanadas pela Autarquia, bem
como a Leide Regéncia da profissdo contabil, instituida por meio do Decreto Lei
9.295/46 ¢ alteracdes posteriores. Também foi observado o cumprimento da
regulamentacéo do exercicio da atividade profissional emanada do Conselho Federal
de Contabilidade (CFC) e as orientagdes técnicas emanadas do Instituto dos
Auditores Independentes do Brasil IBRACON).

A Companhiaadotou o principio fundamental de preservacéo da independéncia dos
auditores, garantindo a nao influéncia de auditarem os seus proprios servicos, e tao
pouco de terem participado de qualquer funcéo de geréncia da Companhia.

A Grant Thornton Auditores Independentes estava contratada para: (i) execugéo de
servicos de auditoria do exercicio corrente; (i) revisdo das informacgdes trimestrais do
mesmo exercicio; (i) due-diligence para operacdes de M&A e (iv) procedimentos
previamente acordado para revisao do calculo elaborado pela Companhiareferente
ao calculo do capital de giro contabil e divida liquida contabil.
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TELECONFERENCIA
DE RESULTADOS 1722

Sexta-feira, 13 de Maio de 2022

09:00 (Horario de Brasilia)
08:00 (Horario de Nova lorque)

Clique aqui para se inscrever no Webcast via Zoom.

(Em portugués cominterpretacao simultanea parainglés)

Para conexdes via dial in, por gentileza realizar cadastro no link

acima e discar o numero enviado por email.



https://ri.enjoei.com/pt-br/informacoes-aos-investidores/central-de-resultados/
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MESSAGE FROM MANAGEMENT

Dear Investor,

The growth strategy adopted throughout 2021 made us start 2022 with a base of one million active
sellers and one million active buyers. This engaged and recurring customer base puts us in a position
to continue pursuing our growth, increasingly benefiting from scale gains.

In1Q22, our total GMV grew 58% compared to the same period last year, reflecting the increase in the
number of transactions per user and average ticket. Going forward, we will continue to seek significant
growthinarapidly expanding market, solidifying our leadership and balancing our ambition between
growth and profitability.

In terms of growth, we will continue to strengthen the active user base by increasing recurrence and
reaccelerating new user acquisition in the second half of the year. With the larger user base, we are
able to allocate incentives more effectively, at different stages of the journey, by optimizing the
distance between buyers and sellers.

In terms of profitability, our ambition is to continue accelerating GMV and revenue by diluting sales
costs. Gross profit, at this stage, will seek to cover general and administrative expenses that have a
cash effect, ensuring the operation coverage, while we will continue to invest in marketing to leverage
growth.

Inthe first quarter of 2022, it is already possible to observe the efficiency gains of our cost structure,
causing gross profit to advance 39% y/y, above revenue growth. As a result, we delivered a gross
margin of 31.2%, 3 p.p. above 1Q21and 5 p.p. above 4Q21.

In addition, our performance marketing represented 3.9% of GMV at the end of 1Q22, versus 4.7% in
1Q21.In other words, the total volume transacted has grown at a faster speed than the performance
expenses, even with a stable level of subsidies inrelation to GMV, showing the platform’s ability to
capture transactions organically.

At the end of 2021 we ended our strategic planning cycle and in the first quarter of 2022 we advanced
in our management and governance model, strengthening our processes and execution capacity.

Day after day, the company keeps strengthening its business and management fundamentals.

Enjoei
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HIGHLIGHTS

1022

+58% YoY +27%YoY +26% YoY
TOTALGMV GROSSBILLINGS NET REVENUE
R$271 R$54.2 R$ 305
million million million

(R$172 millionin1Q21)

(R$42.8 millionin1Q21)

(R$24.2 millionin1Q21)

+32% YoY +10% YoY +46%YoY
ACTIVE SELLERS ACTIVE BUYERS ITEMS LISTED
1.04 908, 3.9
million 000 million

(787,000in1Q21)

(907,000in1Q21)

(3.8 millionin1Q21)

NEW SELLERS NEW BUYERS
139, 178,
000 000

(225 thousandin 1Q21)

(198,000in1Q21)
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GMV &

GROSS BILLINGS

TOTALGMV EVOLUTIONIN THE QUARTER

in R$ million

271
251

172

The Company's total GMV reached R$270.6 millionin
1Q22, up by 58% YoY and by 8% over 4Q21. The strong
growthin the quarter was driven by the increase in GMV
per user, the same as observed in the previous quarter.

During this period, we continued to focus onincreasing
recurrence and shifting new users to more mature
levels, in addition to encouraging transactions with more
profitable categories and users. As aresult, we already
achieved improvements in gross margin levels, even
with a stable take rate in the quarterly comparison.

1Q21 4Q21 1Q22
GROSSBILLINGS & TAKERATE
in R$ million
54,2
49,8
42,8
24,9%
O 19,9% 20,0%
—C O
1Q21 4Q21 1Q22

&——® Take Rate (Gross Billings/GMV)

Gross Billingsincreased 27% over 1Q21 and 9% versus
4Q21. The Take Rate in the quarter was 20%, remaining
stable compared to 4Q21.

It is worth highlighting that, on January 4, 2022, we
implemented the new commercial policy to our sellers,
adjusting the variable commission from 13% to 18%, but
maintaining the benefits offered at the start of their
journey (first sale free and a 13% commission for the 2nd
and 3rd sales). However, the Take Rate in 1Q22 was
impacted by the increase in average ticket (in higher
tickets, freight costs are more diluted in the GMV
composition per transaction), and the natural accrual
mismatch of approximately 30 days of sales referring to
Dec/21, when the old commission was still in effect.
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SELLERS

NEW SELLERS ACTIVESELLERS

inthousands inthousands

E ¥ _qo/ @

225 215 787

189

1Q21 2Q21 3Q21 4Q21 1Q22 1Q21 1Q22

The number of new sellers totaled 189 thousand in 1Q22 (-16% YoY and -8% QoQ), reflecting lower investments
in user acquisition in the quarter and a stronger comparison base in 4Q21, when we launched our branding
with the new TV and OOH campaign aimed at attracting new sellers. On the other hand, the number of active
sellers on the platform increased by 32 YoY, as a result of a stronger acquisition pace in recent quarters and
retention of older users on the platform.

INVENTORY

LISTED PRODUCTS

inthousands
In this first quarter of 2022, a total of 3.9 million
new items were listed on the platform, a
growth of 4.6% over 1Q21 and 4.2% YoY, that is, T ' |
higher than the growth in new sellers, signaling o _i
an increase in the number of listed items per ! v
user. i !
' 3,931
3,760 3,774

1Q21 4Q21 1Q22
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BUYERS

NEW BUYERS ACTIVEBUYERS

inthousands inthousands

998

907

1Q21 1Q22

1Q21 2Q21 3Q21 4021 1Q22

In 1Q22, the total number of new buyers was 178 thousand, decreasing by 10% YoY and down by 7% QoQ. The
reduction in the acquisition rate of these users was also due to lower marketing investments in comparison to
the previous quarter. Active buyers totaled 998 thousand users in 1Q22 (+10% YoY).

RECURRING BUYERS

Period 3 Months 6 Months 9 Months 12 Months 15 Months 18 Months GMV per buyer
(index) 1,42
2019 Q2 158% 192% 221% 249% 280% 310%
2019 Q3 154% 185% 213% 246% 279% 310%
2019 Q4 145% 176% 209% 241% 271% 303%
2020 Q1 145% 179% 208% 238% 269% 298%
2020 Q2 151% 182% 210% 241% 270% 296%
2020 Q3 146% 176% 206% 234% 262% 288%
2020 Q4 141% 170% 195% 221% 245% 1Q21 2Q21 3Q21 4Q21 1Q22
2021 Q1 146% 174% 200% 226%
2021 Q2 138% 163% 187% Over the past few quarters, as confirmed
2021 Q3 142% 170% by the cohort matrix, we had consistent
2021 Q4 135%' GMV growth per buyer, increasing by 42%
YoY in 1Q22. This behavior is a reflect of
GMV cohorts remained stable, with slight fluctuations in growth the combined effects from the increase in
and reduction between the periods, but at healthy retention number of transactions per buyer and
levels for older cohorts of buyers. higher average ticket.

1 - This data shows that new users who made their first purchase in the previous quarter (4Q21) reached 135% of YTD GMV at the end of 1Q22. In other words, if new users in 4Q21 had
purchased R$100,000 in the period, for example, these same users would have accumulated R$135,000 after 3 months (at the end of 1Q22), contributing R$35,000 in GMV for the quarter.
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OUR AUDIENCE

Market Share in number of access - E-commerce
Brazil
(categoria fashion & accessories)

In the Fashion and Accessories category, we

ST 138% reached the TOP 3 in the Market Share ranking
olayer 2 13.3% in number of access, according to the “E-
commerce Sectors in Brazil — March/22” report
[ enjoei 10,0% ] published by Conversion.
players 5% This position illustrates the relevance of the
olayer 4 70% platform in the Fashion category in Brazil,
' despite competing with players in the new
player 5 6,8% products segment, where competition is higher.
other 42%

OPERATIONS &
LOGISTICS

During 1Q22, we delivered important logistics active o5
enhancements for user experience on the platform, drop—off
including:

sacolinha n° 60247950

+1 1 ,OOO W o el e

22 - 10h16

seu pedido esta em rota de entrega

:b seu pedido esta em processo de
separacdo e transferéncia

poINts

@ o vendedor postou seu pedido em um

®* Detailed delivery tracking and better user
communication in the app, reducing significantly the
number of new service tickets opened.

dos nossos transportadores
y 7hat

codigo de rastrelo correlos:

previsio de entrega:
21/02/2022

®* 100% of tags are now generated by the app (previously, '
they were only delivered by email), facilitating sales O S e

flow. @ Q © 0 @

®* +11,000 active drop-off points across Brazil through our
logistics partners.

1E-commerce Conversion Report-April/22 (Re: March/22)
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CUSTOMER SERVICE &
EXPERIENCE

RECLAME AQUIMONTHLY RATING

In 1Q22, we maintained the positive trend of our
monthly reputation on the Reclame Aqui website,
ending March with a score of 7.6, the highest in the
last 12 months.

One of the indicators that demonstrates an
improvement in the perception of customer service
is the % of cases resolved in a given period, in
which we increased by 7 p.p. in cases resolved
within 1 hour in the last year and we improved by
15 p.p. in cases resolved within 24 hours.

jan/21 mar/21 may/21 jul/21 sep/21 dec/21 mar/22

ENJOEIPRO

In 1Q22, we delivered significant growth in Enjoei Pro in terms of GMV and uploads,
Q increasing this segment’s share in the platform. These effects resulted from
initiatives such as:

*  More visibility with the inclusion of Enjoei Pro in the site’s landing page and

enjoei pro ver tudo

T 3 . . .
A il i A search bar, directing interest for purchases of these products;
DR dlad s g * Greater transparency in sales monitoring, ensuring additional security and a
60% off adidas os

better seller experience, thus encouraging the uploads of more products.

lojas reais oficiais ver tudo

e - GROWTH OF ENJOEI PROvs. ENJOEI

premium universok eeeane :::Jc:i:ols 1Q22 VS 4021 - E nj Oe i
lojas famosas ver tudo Enjoei PRO
GMV

Uploads

©%7 @

maria duda reis saide thaila 1
luiza ma... mattar ayala

buscar vender notificacoes

o 22%

+30%
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NET REVENUE

in RS million

In 1Q22, we reported net revenue of R$30.5 million,
increasing by 26% YoY and 3.2% higher QoQ. The
annual revenue growth was similar to the growth in
Gross Billings (+27% YoY) as a result of the combined
effect of higher incentives (from 34% of Gross Billings
in 1Q21 to 37% in 1Q22) and reduction in Deductions,
with a lower ISS tax on gross sales after moving our
operations to Barueri/SP (from 5% to 2%).

1Q21 4Q21 1Q22

COST OF SERVICES

in RS million % GMV

N
=
o

10.1%

17.4 8.7%

7.8%

1Q21 4Q21 1Q22 1Q21 4Q21 1Q22
I Shipping and Transaction Fees Technology Services
Logistics

Cost of Services reached R$21.0 million in 1Q22, stable in relation to the previous quarter and 21% higher than in
1Q21, in line with the increase in gross revenue.

Regarding GMV, it is possible to observe a recurring decline in this indicator, reaching 7.8% in 1Q22 versus 10.1%
in 1Q21 and 8.7% in 4Q21, mainly due to reduction of freight and logistics costs, which fell 0.8 p.p. in the quarter,
from 7.1% of GMV in 4Q21 to 6.3% of GMV in 1Q22. Once again, this behavior reflects the dilution of freight costs
with the increase in average ticket per transaction and the drop in average transport cost with the entry of new
logistics partners.

10
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GROSS PROFIT

in R$ million

+
w
(o]
X

1Q21 4Q21

e———e Gross Margin

+
N
w
X

<4+ ---

1Q22

Gross Profit reached R$9.5 million in 1Q22,
growing 39% YoY and 23% QoQ. As a result,
Gross Margin increased by 5 p.p. in this
quarter, reaching 31.2% and reflecting the
efficiency gains captured in the period, in line
with our strategy to deliver more profitable
GMV growth during 2022.

11
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OPERATIONAL EXPENSES

General and Administrative (ex-stock

option)
in RS million
18,4
14,4
9,5 12.3
1Q21 4Q21 1Q22
% GMV
6,8%
5,5% 5,7%
4.6%
1Q21 4Q21 1Q22

G&A ex-stock option

G&A ex-stock option without “consulting and
outsourcing”

General and administrative expenses totaled
R$18.4 million (excluding the share-base
compensation plan of R$7.8 million, which does
not have a cash effect), increasing by 94% YoY and
28% QoQ. In relation to GMV, G&A expenses
represented 6.8% of GVM in 1Q22, versus 5.7% in
4Q21 and 5.5% in 1Q21.

Included in this result was the increase in
Consulting and Outsourcing expenses, reaching
R$6.1 million (+119% QoQ), which was mostly due
to the hiring of management consulting services
(with BCG and Integration).

Excluding this line, G&A would have totaled R$12.3
million and 4.6% of GMV in 1Q22.

Advertising/Marketing

in RS million

1Q21 4Q21 1Q22

% GMV

1Q21 4Q21 1Q22

Marketing expenses totaled R$14.8 million in 1Q22,
increasing by 58% YoY, but 28% lower than in the
previous quarter, when the company launched its
branding campaign on open TV and OOH. In relation to
GMV marketing expenses represented 5.5% of GMV in
1Q22, versus 8.2% in 4Q21 and 5.4% in 1Q21.

It is worth noting that we continue to deliver efficiency
gains from investments in GMV performance. In other
words, total transaction volume has grown at a faster
rate than performance expenses, even with a stable
level of subsidies in relation to GMV, demonstration
that the platform is able to capture transactions
organically.

Online Media (Performance)
(% GMV)

4,7%

1Q21 2Q21 3Q21 4Q21 1Q22
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NOTE: The share-based compensation plan has accounting recognition but, despite being allocated to G&A expenses, does not have a cash effect,
considering that on the date the options are exercised, a capital increase is carried out for each Program. Therefore, as we understand that the share-
based compensation plan is not an operating expense and does not burn the Company's cash, we excluded this line when analyzing the evolution of
General and Administrative Expenses and EBITDA. More information on the exercise calendar, amounts granted, strike dates and other data can be found
in Item 13 of the Reference Form.

OPERATING EXPENSES BREAKDOWN

General and administrative (RS thousand) IQX;U?TSS/; 4Q21 10;;::??22?
Share-based compensation plan (no cash effect) (7,806) (18,685) -58% (7,344) 6%
Salaries and social charges (8,206) (6,294) 30% (7,052) 16%
Technology services (3,628) (1,668) 118% (3,136) 16%
Consulting and outsourcing (6,098) (1,100) 454% (2,780) 119%
Others (506) (426) 19% (1,403) -64%
Total (26,244) (28,173) -7% (21,715) 21%
Total, ex. share-based compensation plan (18,438) (9,488) 94% (14,371) 28%
Advertising/Marketing expenses (RS thousand) IQ;/:U?T&;/; 4Q21 10;/; Ustfgﬁ
Offline Media (branding) (3,742) (1,066) 251% (7,980) -53%
Online Media (performance) (10,642) (8,093) 31% (10,316) +3%
Others (386) (174) 122% (2,161) -82%
Total (14,770) (9,333) 58% (20,457) -28%

In 1Q22, Adjusted EBITDA, excluding the share-base compensation plan and other non-recurring expenses, reached a negative
R$25.7 million, versus a negative R$27.1 million in the previous quarter.

ADJUSTED EB/TDA'

in RS million

-12,4

-25,7

-27,12

TAdjustments:
1 Stock option compensation plan of R$7.8 million in 1Q22, R$7.3 million in 4Q21 and R$18.7 million in 1Q21, with no cash effect, and other non-recurring expenses, referring to expenses incurred in mergers and
acquisitions (M&As) in the amount of R$500 thousand. 2 Review of double counting of non-recurring expenses, adjusting the 4Q21 result from -R$31.1 to -R$27.1.

13
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APPENDIX1:
Income Statement - 1Q22 vs. 1Q21

RS thousand

Gross revenue

Deductions from revenue (taxes, returns,
rebates)

Net revenue

Cost of services

Gross profit

Gross margin
Advertising expenses
General and administrative
Depreciation and amortization

Other net operating income (expenses)

Operating revenue (expenses)

Operating loss before financial result

Financial revenue
Financial expense

Net financial income (loss)

Loss before income and social contribution taxes

Income tax and social contribution

Loss for the period

Depreciation and amortization

Other non-recurring expenses

EBITDA
ADJUSTED EBITDA

1Q22

34,284

(3,789)

30,495
(20,979)

9,516
31.2%

(14,770)
(26,244)
(3,841)
(2,551)
(47,406)

(37,890)

9,209
(2,444)

6,765

(31,125)

(31,125)

(3,841)

(34,049)
(25,743)

VA

112%

-12%

100%
-69%

31%

-48%

-86%

-13%

-8%
-155%

-124%

30%
-8%
22%

-102%

-102%

-13%

-112%
-84%

1Q21

28,259

(4,025)

24,234
(17,391)

6,843
28.2%

(9,333)
(28,173)
(1,911)
(403)
(39,820)

(32,977)

2,433
(1,231)

1,202

(31,775)

(31,775)

(1,911)

(31,066)
(12,381)

VA

117%

-17%

100%
-72%

28%

-39%

-116%

-8%

-2%
-164%

-136%

10%
-5%
5%

-131%

-131%

-8%

-128%
-51%

HA (%)

21%

-6%

25.8%
21%

39%

3 p.p.
58%
-7%

101%

533%
19%

15%

279%
99%
463%

-2%

-2%

101%

10%
108%

HA (abs)

6,025

236

6,261
(3,588)

2,673

(5,437)

1,929

(1,930)

(2,148)
(7,586)

(4,913)

6,776
(1,213)

5,563

650

650

(1,930)

(2,983)
(13,362)

14
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APPENDIX 2:

Balance Sheet

3/31/2022 12/31/2021

Current assets

Cash and cash equivalents 357,670 382,542 -7% (24,872)
Linked financial investments 7,589 9,193 -17% (1,604)
Receivable 19,562 16,001 22% 3,561
Taxes recoverable 7,320 7,690 -5% (370)
Advances 1,119 719 56% 400
Prepaid expenses 2,645 2,400 10% 245
Other 126 160 -21% 34
Total current assets 396,031 418,705 -5% (22,674)

Non-current assets

Linked financial investments 333 333 0% -
Related parties 110 110 0% -
Fixed assets 9,374 10,580 -11% (1,206)
Intangible assets 48,529 42,567 14% 5,962
Total non-current assets 58,346 53,590 9% 4,756
Total assets 454,377 472,295 -4% (17,918)
RS thousand 3/31/2022 12/31/2021 HA (%) HA (abs)
Current liabilities

Suppliers 18,544 20,066 -8% (1,522)
Labor and social security obligations 10,770 9,171 17% 1,599
Tax obligations 649 347 87% 302
Advances from clients 3,723 2,597 43% 1,126
Other payables 10,309 5,088 103% 5,221
Leasing 1,479 2,148 -31% (669)
Total current liabilities 45,474 39,417 15% 6,057

Non-current liabilities

Leasing 4,812 5,605 -14% (793)
Provision for contingencies 2,850 2,712 5% 138
Total non-current liabilities 7,662 8,317 -8% (655)
Equity

Share capital 591,506 591,506 0% -
Capital reserves 65,415 57,610 14% 7,805
Accumulated losses (255,680) (224,555) 14% (31,125)
Total equity 401,241 424,561 -5% (23,320)

Total liabilities and equity 454,377 472,295 -4% (17,918)
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APPENDIX 3:

Cash Flow Statement

3/31/2022 3/31/2021 HA (%)
RS thousand 3/31/2022 3/31/2021 HA (%) HA (abs)
From operating activities
Net loss for the period (31,125) (31,775) -2% 650

Adjustments for:

Depreciation and amortization 3,841 1,928 99% 1,913
Net write-off and adjustments to fixed and intangible assets 88 - - 88
Provision for contingencies 138 141 -2% (3)
Share-based compensation plan 7,805 18,685 -58% (10,880)
Provision for losses with related parties - - - -
Interest expenses 82 99 -17% (17)
(19,171) (10,922) 76% (8,249)
Decrease (increase) in assets
Linked financial investments 1,604 - - 1,604
Receivables (3,561) - - (3,561)
Advances 10 (39) -126% 49
Taxes recoverable 370 26 1323% 344
Prepaid expenses (245) - - (245)
Others 34 (514) -107% 548

Decrease (increase) in liabilities

Suppliers (2,195) 799 -375% (2,994)
Labor obligations 1,599 2,490 -36% (891)
Tax obligations 302 (223) -235% 525
Advances of receivables - 1,688 -100% (1,688)
Advances from clients 1,126 - - 1,126
Other payables 5,221 195 2577% 5,026
Net cash (used) generated in operating activities (14,906) (6,500) 129% (8,406)

Cash flow from investing activities

Acquisition of fixed assets (1) (607) -100% 606
Acquisition of intangible assets (9,057) (3,947) 129% (5,110)
Net cash (used) generated in investing activities (9,058) (4,554) 99% (4,504)

Cash flow from financing activities

(-) Share issue expenses - (1,132) -100% 1,132
Lease payment (908) (259) 251% (649)
Net cash (used) generated in financing activities (908) (1,391) -35% 483
Increase (decrease) in cash and cash equivalents (24,872) (12,445) 100% (12,427)

Cash and cash equivalents

Beginning of period 382,542 486,707 -21% (104,165)
End of period 357,670 474,262 -25% (116,592)
Increase (decrease) in cash and cash equivalents (24,872) (12,445) 100% (12,427)
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GLOSSARY

GMV

The definition of GMV represents the total amount paid in reais by buyers for transactions of all
kinds, for the purchase of products or services provided and carried out successfully, through the
payment methods offered in the platform at the time of checkout. Transactions that are immediately
rejected for any reason by payment processing institutions are not considered to be successful.
Transactions that may subsequently be rejected by the platform as a result of security checks after
confirmation of payment, or by refund to users, which may occur in cases of exercising the right to
withdraw from the purchase and/or service provided, are not removed from the calculation
Transactions above values considered outside the consumption standard in relation to the product
categories of the platform are removed from the GMV calculation.

Gross Billings
Gross Billings correspond to the portion of GMV retained by Enjoei in transactions on our platform,
and may be expressed as a percentage by the Take Rate.

GMV and Gross Billings are non-accounting measures according to the accounting practices adopted
in Brazil (BR GAAP) or International Financial Reporting Standards (IFRS), issued by the International
Accounting Standard Board (IASB), and, therefore, do not have a standard meaning and may not
correspond to measures with similar nomenclature disclosed by other companies.

EBITDA
EBITDA (acronym in English for Earnings Before Interest, Taxes, Depreciation and Amortization;

LAJIDA in Portuguese) is a non-accounting measurement prepared by Enjoei, in line with CVM
Instruction 527/2012.

New buyer
New Buyer refers to the user who made a first purchase on the platform within the indicated period,
or who made purchases after 18 months of inactivity.

Active buyer
Active buyer refers to the user who has made at least one purchase in the last 12 months.

New seller
New Seller refers to the user who made a first publication on the platform in the indicated period.

Active seller

Active refers to the user who has published at least one product on the platform in the last 12
months.
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RELATIONSHIP WITH AUDITORS

In conformity with CVM Instruction 381/037 we inform that the Company consulted the
independent auditors Grant Thornton Auditores Independentes to ensure compliance
with the norms issued by the Autarchy, as well as with the Regency Law of the
accounting profession, instituted by means of Decree Law 9.295/46, as amended.
Compliance with the regulations for the exercise of the professional activity issued by
the Conselho Federal de Contabilidade (CFC) and the technical guidelines issued by the
Instituto dos Auditores Independentes do Brasil (IBRACON) was also observed.

Enjoei adopted the fundamental principle of preserving the independence of the
auditors, guaranteeing they are not influenced by the auditing of their own services, nor
participated in any management function at the Company.

Grant Thornton Auditores Independentes was contracted to: (i) perform audit services
for the current year; (ii) review of the quarterly information for the same year; (iii) due
diligence for M&A transactions and (iv) previously agreed procedures for reviewing the
calculation prepared by the Company regarding the calculation of accounting working
capital and accounting net debt.
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RESULTS CONFERENCE
CALL 1Q22

Friday, May 13, 2022

9:00 a.m. (Brasilia)
8:00 a.m. (New York)

Click here to register for the Webcast via Zoom.

(In Portuguese with simultaneous translation into English)

For dial-in connections, please register using the link above and dial the number sent to you by

email.



https://ri.enjoei.com/pt-br/informacoes-aos-investidores/central-de-resultados/

